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As ®THE FOURTH ESTATE 


Who’ afraid 
of the evening wolf? 


Don Dwight, Publisher 
The Minneapolis Star / Minneapolis Tribune 


It’s time to admit it. 


We just can’t sell metropolitan evening newspapers as we 
used to; nor as we need to. 


Circulation is at dangerously low levels. 
There is an answer. There must be. 


One solution is extension of the evening cycle. Another is 
significant investment in order to understand today’s evening 
readership market. That’s a lot harder and a lot more risky. 


When the alternative is continued evening publication 
with threats of lost profitability, some newspapers have felt 
there is no alternative but to extend the cycle. Some smaller 
evening newspapers are switching to morning distribution even 
though their evening product has been profitable. 


But is this obvious answer a cop out? By withdrawing 
from the evening field do we accelerate a growing ennui with 
all manner of daily newspapers? Can we unlock the human 
behavior secret that will reinvigorate metro p.m. circulations? 


The jury--those readers out there--is still out, but the 
lessons we’re learning today from research and 
experimentation may restore vitality to the evening field 
tomorrow. 


Put SNAP Into Your 
=. Publicatio 
with 
SNAPPY 
FILLERS 


Get a 
CARL ZIMMERER, known nationally |Weekly Package. . . 
for his SNAPPY FILLER SERVICE for 


30 years, tried to retire... 


COPLEY NEWS SERVICE talked him 
into associating with us to 
serve you best. 


Snappy (news) Fillers 
Historical Fillers 


Topical Fillers 


My philosophy regarding 
fillers? 


ing, whimsical and astonish- 
ing. 
Where else but in a filler 


... ALL fora low 
BARGAIN PRICE 


I regard them as being could you find out that the Py ERS =I 
important enough for fiveor spy. Mata Hari, never I MAIL TO: Copley News Service ] 
six proofreadings, by three charged her lovers less than | ‘i P 4 eB 190. San Di CA. 92112 
persons. Important enough $7,500 for a night in her Nene avo mind ail ions l 
to sometimes write a couple arms? | (714) 299-3131 1 
of letters and make long- Or that Lineus longis- | Name | 
distance phone calls to dou- simus, the world’s longest | Title 1 
ble-check the accuracy of a worm, can reach a length of | 
half-inch item. 180 feet? I Organization | 

Call filler trivia if you Sometimes in perusing a I Address | 
will. paper I conclude that the fl : ] 

I wouldn't. two or three fillers I find are fi City 1 

They are amusing, inter- the most interesting things State 
esting, informative, titillat- in that edition. ’ J 
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The Sacramento Bee 
is out in front 


and une away! 


The Bee The Union 
Between September 30, 1978 and (Daily) (Daily) 
September 30, 1979 The Bee gained September,1979 151,047 93,830 
38 times more daily circulation than September, 1978 141.759 93.584 


The Union in the Primary Market Area. 


(Sacramento, Placer & Yolo Counties) Gain 9,288 246 
The Bee The Union 

The total daily circulation of (Daily) (Daily) 

The Bee during this same period September, 1979 186,454 105,842 


also showed a significant increase September, 1978 176.604 103.252 


over The Union’s total daily 
circulation. Gain 9,850 2,590 


The Sacramento Bee 


Sacramento’s favorite reading habit since 1857 


(All figures shown above are from ABC Publisher's Statements of The Bee and The Union) 


Good Ideas... 


An innovative pressman developed 
a blanket wash procedure that saves 
precious deadline time and about $58,000 
a year. 


An advertising make-up man 
suggested a better way to handle reverse 
screens. 


A news reporter figured out a way 
to eliminate keyboarding many sports 
statistics. 


People with good ideas! At 
The St. Petersburg Times and Evening 
Independent, staffers submit their 
suggestions for saving time and money 
and improving the way these newspapers 
are produced. 


Last year, 24 good ideas accepted 
from the Times- Independent TIPS 
(Thrifty Ideas Promote Savings) contest 
resulted in a one-year cost reduction 
of $95,000. 


The contest encourages staffers to 
develop plans to make The Times and 
Independent a better place to work. Cash 
prizes go to those whose suggestions are 
implemented. Grand prize winner is 
awarded an all-expenses paid Bahamas 
cruise for two. 


At The St. Petersburg Times and 
Evening Independent, staffers share 
with management the responsibility 
of creative thinking that makes for 
better newspapers. 


St. Petersburg Gimes 


FLORIDA'S BEST NEWSPAPER 


Evening Independent 


The People Paper 


EDITOR & PUBLISHER CALENDAR OF EVENTS 


JANUARY 


10-12—Arizona Newspaper Association, Mountain Shadows, Scottsdale, 
Ariz. 

16-17—First Amendment Congress, Philadelphia, Pa. 

17-19—Wisconsin Newspaper Association, mid-winter meeting, Stevens 
Point, Wisconsin. 

26—Florida Bar's Media-Law Conference, Curtis Hixon Hall, Tampa, 

Fla. 

20-23—nternational Newspaper Advertising Executives sales confer- 
ence, Hyatt Regency, Dallas, Tex. 


24-26—Texas Press Association, Rodeway Inn & Conference Center, Ar- 
lington, Texas. 

24-26—Kentucky Press Association, Executive Rivermont, Owensboro, 
Ky. 

26-29—Great Lakes Newspaper Production Conference Inc., Detroit Plaza 
Hotel, Detroit. 


27-Feb. 2—Suburban Newspapers of America, Wailea Beach, Hawaii. 


FEBRUARY 


10-12—-Southern Newspaper Publishers Association production confer- 
ence, Orlando Hyatt House, Kissimmee, Fla. 


13-15—Ohio Newspaper Association, Sheraton-Columbus Hotel, Colum- 
bus, Ohio. 


14-15—Inland Cost Clinic, Hyatt Regency O’Hare, Chicago. 


20-22—International Circulation Managers Association/American News- 
paper Publishers Association legal symposium, Fairmont Hotel, 
Dallas, Texas. 


22-24—Mississippi Valley Classified Managers and National Telephone 
Supervisors, Hyatt Regency Hotel, Chicago. 


28-March 2—Maryland-Delaware-DC Press Association, Ramada Inn, Bal- 
timore, Md. 


MARCH 


9-11—New York State Publishers Association, Rye Town Hilton Inn, Port 
Chester, N.Y. 
2-5—Inland Daily Press Association, Hyatt Regency, Phoenix, Ariz. 
13-15—New England Association Circulation Executives, Boston Mariott, 
Newton, Mass. 


14-15—Mid-West Circulation Managers Association, Plaza Cosmopolitan, 
Denver, Colo. 


16-18—First Amendment Congress, Williamsburg, Va. 


18-21—Inter American Press Association, board of directors, Hotel Car- 
iari, San Jose, Costa Rica. 


19-22—National Newspaper Association, government affairs conference, 
Hyatt Regency, Washington, D.C. 

23-25—Central States Circulation Managers Association, Galt House, 
Louisville, Ky. 

26-28—America-East Newspaper Production Conference, Hotel Hershey, 
Hershey, Pa. 


APRIL 


7-10—American Society of Newspaper Editors, Washington Hilton, 
Washington, D.C. 


13-16—Newspaper Research Council, Doubletree Inn, Scottsdale, Ariz. 

21-23—American Newspaper Publishers Association annual convention, 
Honolulu, Hawaii. 

27-29—Ohio Circulation Managers Association, Stouffer's, Cincinnati, 
Ohio. 
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In an industry 
where words 
are our business, 
we'd like to 
give you 
four of our best: 


Have 
a 
happy 
holiday! 


a ee 


RIPTION TO 
EDITOR & PUBLISHER! 


Friends, associates, customers in 
the news media, advertising or 
related fields will be delighted to 
receive the card and gift subscrip- 
2 years $37.00 tion we'll send in ear name. ERP 
U.S. and Canada makes a perfect gift, too, for a 
Other countries, $40 young person in journalism school. 


$20 a year 


USE THIS COUPON FOR YOUR SUBSCRIPTION ORDERS 


DRM en en a GE, GLE TE a a 
EDITOR & PUBLISHER ' 
575 Lexington Ave., New York, N.Y. 10022 ; 
Gentlemen: Enclosed is my check for Please enter | 
a subscription to E&P for each of the following, and notify | 
them with an E&P gift card in my name: ! 
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Ch ——— cs ae : 
City__ __ State _Zip 
em emer ee 2 See ee Se eee 
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Name = : { 
Address 8 = = 
City = e State Zip ae 
_—_ OO eee Cn ee : 
Namonee === a a E = . 
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, 1 
City _— = =—= State__Zip H 
PLEASE ACKNOWLEDGE RECEIPT OF THIS ORDER TO: 

My name__ rat = = A 1 
Address_ Sty Le = Se ee 
Clty = ee ee == State se eee 7 (pe ee ; 
YOUR CHECK MUST ACCOMPANY THIS ORDER! i 


“Let’s have that Iran story”’ 
By Sam Rubin 


Editing the wire by VDT on a routine day is an uphill task 
all the way as any poor harried wire editor will tell you. As 
of November 4, with the beginning of the Iran crisis, no day 
is routine. 

Let’s say you work for a PM daily. From the moment 
you sit down somewhere in the pre-dawn before your 
infernal machine, you struggle valiantly to get through the 
‘other’? stuff so you can clear the decks for the Iran story. 

Ah! Now the Iran story. Here’s a good lead. You run 
through it. Now you go through another wire service story, 
pull out some good angles the original didn’t have, block it 
out, search out the one you just put together, combine, read 
it over. It reads fine. 

Deadline is fast approaching. You’re getting it all 
together. 

Now you take one last look. Here’s another lead. You 
start all over. 

The news editor is pushing, ‘‘Let’s have that Iran story. I 
need it NOW.” 

OK, you wrap it all up again. 

The problem is this: This is no one-dateline story 
unfolding on a minute by-minute basis. Such as Vietnam; 
the Kennedy assassination; a major, high-toll plane crash. 

The developments are coming from most of the major 
cities of the world, and some cities most people never even 
heard of. Some may be small incidents but their 
relationships to each other and to the big story are 
unmistakable; together they help to complete a picture of 
world impact on a story unprecedented in our time. 

Each time the Ayatollah opens his mouth the wire 
services see it as a monumental pronouncement that 
dictates a new lead even if it isn’t as newsworthy as that 
which went before. But of course you can’t know that until 
you open the story and look at it. So you do it all over 
again. 

When you are struggling through something like 14 
queues you begin to realize what a monumental task it is to 
keep up with the day’s flow of news with most of your 
effort concentrated on one story—with deadlines staring 
you in the face every step of the way. 

Then you have this other little irritation: Editorial writers 
and lesser members of the news room staff (bless their 
inquiring minds) drop by to look over your shoulder to see 
what’s new; someone helpfully (?) informs you of what he’s 
heard on the TV or radio—‘*‘What do you have on this?”’ 
You interrupt your train of thought to take a look; maybe 
it’s important and you really ought to have it, as the old 
VDT is usually behind ‘‘AM America”’ or the ‘‘Today”’ 
show. 

Not to mention the photo editor. You have to get 
together with him to coordinate the picture file with the 
news story. Suffice it to say the Ayatollah Khomeini has 
seen to it that us wire editors have no time for idle 
chit-chat. 

Tehran, Mecca, Manila, Cairo, Moscow, New York, 
Washington—the world is too much with us. For the wire 
editor, it has always been thus, but now, Walter Cronkite, 
help us all! 

Let’s hope all the managing editors understand what their 
wire editors are up against. 


(Rubin is wire editor, Dayton (Oh.) Daily News) 
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Look where a lot of our 1979 


These newspapers all placed orders 
for Goss presses in 1979. When you 
realize that they represent just a sam- 
ple of 1979 Goss press orders from this 


have no competition. That must be 
why we have an overwhelming market 


costs and the finest print quality 
share in this area. And why 32 


possible from a 4-page-wide press. 


Asia/Pacific area — Japan (Kon-nichi 
Shimbun, Akatsuki Insatsu Co., 
Yamagata Shimbun, Shimotsuke 
Shimbun, Asahi Shimbun, Kobe 
Shimbun, Tookai Shimpo, and 
Chunichi Shimbun), Taiwan, Hong 
Kong, Sri Lanka, Thailand, Malaysia, 
Indonesia and Australia — you might 
conclude that we have little competi- 
tion. Not so. On an international 
scale, our competition is the world. 
On other scales, however — press 
features, system flexibility, quality, 
service, speed — you could say we 


Asia/Pacific-area newspapers, in 1979 
alone, ordered a total of 125 units of 
Goss presses. 

The 75,000 pph Goss Metroliner — 
the press that made offset possible for 
large-circulation dailies. 180 
worldwide installations: 1,844 Metro 
units and growing — and the list of 
users reads like a Who’s Who of 
newspapers. The Goss Metroliner 
family is available in three distinct 

feature combinations, tailored to suit 
specific needs. All are designed to 
fulfill high production requirements 
with minimum waste, low operating 


The fully automated Metroliner 
offers a choice of cutoffs (546 mm, 
560 mm, 578 mm, and 598 mm), of 
folders (3:2 or 2:1) and of RTPs 
(two- or three-arm reels). A tailored 
arrangement of halfdecks and ded- 
icated 4-color units assures the 

flexibility necessary to place color 
virtually anywhere in the product. 

The 25,000 pph Goss Community 

SSC — the world’s most popular 
single-width web-offset press. 
Almost 10,000 Community units are 
in operation worldwide. Goss now 
offers a whole line of Community 
presses designed for a dual role. 


The . 


Straits 


MALAYS 
a = 


IA | AX 


1 offer the versatility, reliability and 
erating economies demanded by 
iblishers and printers to enable them 
handle a wide range of work. And 
ey incorporate the construction and 
yerational advantages which have 
-en acclaimed throughout the world. 
Goss Community presses are avail- 
le in four different cutoff sizes (546 
m, 560 mm, 578 mm, 630 mm), dif- 
rent printing unit configurations, 

id with a range of folder options and 
-cessories. A special advantage of all 
ommunity presses is the range of 
atures available to aid in the produc- 
yn of quality, multicolor work. 

The 50,000 pph Goss Urbanite — 
iother favorite of printers and pub- 


lishers, as evidenced by the 4,000 
units installed worldwide. This 
single-width, semicylindrical press is 
designed specifically to meet the 
varied production needs of medium- 
sized dailies and large-circulation 
weeklies. It can be equipped witha 
3-color unit which, together with one 
standard unit, produces a web with 
four colors on one side and spot color 
on the other. 

The New 40,000 cph Goss Signature 
HV — this horizontal-vertical press 
was designed for multiple use. Its un- 
matched speed of 40,000 cph is made 
possible by a patented Goss innova- 
tion — the vibration damping design. 
The press is equipped with a superior 
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100 to 0 inking system, a new specially 
designed 2:2 jaw-type folder with 
three modes of folding and many other 
new features. 

For more information, contact Goss 
Newspaper Printing Products, 
Graphic Systems Division, 

Rockwell International, 3100 

S. Central Ave., Chicago, IL 60650. 
Phone: 312/656-8600. 

The Goss systems solution 

to printing production. 
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... where science gets downto business 


Rockwell 
International 


Editor & Publisher 


THE FOURTH ESTATE * 


Robert U. Brown, President and Editor 
Ferdinand C. Teubner, Publisher 


James Wright Brown 
Publisher, Chairman of the Board, 1912-1959 


Exploiting the press 


On Dec. 1, we commented that a “‘by-product of the 
tragedy being enacted in Iran is the manipulation and 
exploitation of our broadcast media by the leaders of that 
controlled society.’’ There is endorsement, but not much 
satisfaction, by some major newspapers who now agree with 
our position following the recent NBC interview of one 
hostage in Teheran. 

The three television networks were correct in rejecting 
the stipulations surrounding the first offer of the interview. 
NBC thought, and still thinks, the cireumstances were 
changed by the stipulations in its counter-offer accepted by 
the Iranis. Executives of that network believe the informa- 
tion provided to the American audience by its interview 
with the hostage was worth the five minutes of Irani prop- 
aganda it was forced to broadcast on prime time to complete 
the deal. 

We wonder! 

If you put the incident in the context of an interview 
sought by and granted to a print media representative or 
two, the exploitation of television by the Iran revolution- 
aries becomes clear. 

Would a reporter or an editor for a major international 
wire service, or a major daily newspaper, have agreed to 
print on the front page five minutes worth of propaganda by 
one of the revolutionary spokesmen verbatim in return for 
an interview with one hostage who was still obviously be- 
holden to his captors? 

As we said Dec. 1: “It is a weakness of a free press that it 
can be used in this way because of its zeal to report as best it 
can to the American people.” All of which makes it incum- 
bent upon all media to differentiate between news and prop- 
aganda and to reiterate the difference ad nauseum to the 
American people who are inclined to accept the Irani argu- 
ment that the extradition of the shah is more important 
than the release of the hostages. 


Positive thinking 


Last week we advised our readers to put their money “on 
the nose” on the future success of the newspaper business. 
Adding emphasis to the newsprint expansion figures cited 
then, we quote advertising dollar volume figures for the 
current year. 

For 10 months of 1979 advertising expenditures in news- 
papers were up 13.7% over the same period for a year ago. A 
lot of that was due to increased rates, dollar inflation, etc., it 
will be said. Sure! But not all of it, by any means. Newsprint 
consumption for nine months was up 3.8%—approximately 
230,000 tons—which clearly reflects more pages being used 
for advertising as well as news. 
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7 — Charter Member 
\o Audit Bureau 

iz of Circulations 
,° Member American 
Newspaper 


YABP 
Publishers Association 


6 mo. average net paid June 30, 1979—25,375 


The Oldest Publishers and Advertisers 
Newspaper in America 


With which have been merged: The Journalist estab- 
lished March 22, 1884; Newspaperdom established 
March, 1892; the Fourth Estate March 1, 1894; Editor & 
Publisher, June 29, 1901; Advertising, January 22, 1925. 


Managing Editor: Jerome H. Walker, Jr. 


Associate Editors: John P. Consoli, Bill 
Gloede, Andrew Radolf, Lenora Williamson, 
Earl W. Wilken 


Midwest Editor: Celeste Huenergard 
Washington Correspondent: |. William Hill 
Promotion Manager: George Wilt 
Advertising Manager: Donald L. Parvin 


Sales Representatives: Steven Ahmuty, Richard 
J. Flynn, Norman Messer, Robert J. Mathes, 
Durland Stewart 


Advertising Production Manager: Louise A. 
Villani 


Circulation Fulfillment Manager: Donna Walck 


Classified Advertising Manager: Donna P. 
Bates 


Librarian: Adelaide Santonastaso 


OFFICES 


General: 575 Lexington Ave., New York, N.Y. 
10022. Phone 212-752-7050. TELEX 12 5102. 


Chicago: 111 East Wacker Drive 60601. Phone 
312-565-0123. Celeste Huenergard, Editor. 
Norman Messer, Ad Representative. 


Los Angeles: 3450 Wilshire Boulevard Suite 
407, 90010. Phone 213-382-6346. William 
Marshall—Scott, Marshall, Sands & McGin- 
ley. 


San Francisco: 433 California St., Suite 505, 
94104. Phone 415-421-7950. Peter Scott, 
Richard Sands—Scott, Marshall, Sands & 
McGinley. 


Washington: 1295 National Press Building. 
Washington, D.C. 20045. Phone 202-628- 
8365. |. William Hill, Correspondent. 
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ACCORDING TO THIS 
REPORT THE 
THREE R'S ARE 
BECOMING 
IMPORTANT 


Letters 


SELF-MOTIVATED 


A suggestion for another panel discus- 
sion on “‘burnt-out’’ reporters (E&P, 
Nov. 10) might include the following sub- 
ject: What about reporters who manage 
to keep their lamps lit despite editors 
who appear to want, for whatever rea- 
son, to extinguish them? 

Professor Jellison, David Shaw and 
Norman Cherniss might want to con- 
sider, for example, cases such as that of 
the supervisory editor who told his re- 
porters: 

—‘‘This is a dictatorship, not a democ- 
racy.” 

—‘‘I don’t justify anything to any of 
my reporters.” 

Statements like these, with consistent 
actions, absolutely rule out what Shaw 
and Cherniss call the essential communi- 
cation between reporter and editor. 

You’d think such statements would 
have had a burning out effect on 
reporters—they aren't exactly the best 
way for a supervisor to motivate those he 
supervises. 

Yet what amazed me in this case was 
hat, although the flame occasionally 
lickered, most of the reporters moti- 
vated themselves and carried on in a 
uighly professional manner, despite the 
iighly unprofessional editor. 

If a reporter had burned out, Dr. Jelli- 
son might say he was just an unsuccess- 
ul reporter. 

Might he not, instead, have been a 
successful-but-discouraged reporter? 

JOE KOLLIN 


Naples, Fla. 


EXCELLENT ARTICLE 


Your issue of December 1, 1979 had an 
*xcellent article on the problems our in- 
lustry is faced with the American 
Motors dealers. 

However, your lead-in headline on the 
ront should have said—‘*‘Ad Bureau 
Rips Newspapers For Slipshod Selling.”’ 
Jnfortunately, your headline puts the 
:mphasis in the wrong place. 

HowarD STORY 
Story is chairman of Story & Kelly 
smith, Inc.) 


By Doug Brunner 


THEY ARE 
READING 
RITING 
RITHMETIC 
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The SDX meeting where exclusion of 
PR practitioners from membership was 
upheld (E&P, Nov. 24) must have been a 
lot like a gathering of the Klan. About all 
that was missing was Grant Dillman say- 
ing, ‘‘Why, some of my best friends are 
flacks.”’ 

I don’t object to the SDX exclusion. 
But I do reject the claim that only com- 
mercial news-gatherers are journalists. 
Perhaps SDX will now attempt to oust 
public relations, advertising, and jour- 
nalism management courses from the 
curriculums of J-schools. It is ironic that 
SDX is right in step with some highly 
respected, but to my mind misguided, PR 
people who want to renounce their jour- 
nalistic heritage and become social scien- 
tists. 

Mr. Dillman’s repeated use of the 
word flack and the apparent lack of ob- 
jections from his listeners shows an in- 
sensitivity comparable to that of old-line 
segregationists. I find this usage objec- 
tionable in ordinary conversation with 
reporters and particularly unbecoming at 
a professional meeting. 

In spite of the definition used by SDX, 
journalism does include public relations, 
and I will continue to strive to meet the 
standard of Walter Williams’ ‘‘Jour- 
nalist’s Creed”’ as well as that of PRSA’s 
‘Code of Professional Standards”’ in my 
work as a professional journalist. 

PAUL PARHAM 
(Parham is director of communications at 
St. Jude Children’s Research Hospital, 
Memphis, Tenn.) 


FULL THRUST 


In all fairness to my genuine friends on 
the local sales beat, the NAB memo you 
quote (‘Newspaper Ad Bureau rips 
..., Dec. 1) fell short of my comment’s 
full thrust. 

Five years ago the Television Bureau 
of Advertising under Roger Rice specif- 
ically zeroed in on retail business. They 
set national objectives aimed at wresting 
share of the retail dollar away from 
newspapers. 

And it would seem they have suc- 
ceeded, not only with AMC and other 
car dealers, but with an ever growing list 
of retailers in general. By late next year, 
Rice predicts that, in total dollars, local 
tv will exceed spot. 

So the question is not so much 
whether local staffs are making their 
sales calls, but what’s going on during 
those calls. Television salesmen are ag- 
gressively campaigning to prove that 
their medium works better than newspa- 
per to build retail traffic. 

It’s as though the TvBA had launched 
their ICBM’s, and wiped out all of news- 
paper's silos . . . but the press hadn’t 
yet heard the explosion. 

RoBERT B. Mounts 
(Mounts is vicepresident of Mace Adver- 
tising Agency Inc., Southfield, Mich.) 


Short takes 


“We're disappointed, certainly,’ he 
said Sunday night after the loss to the 
Bagles.—Washington (D.C.) Post. 

Chili “thas tortured. It has killed. It 
has stifled, every democratic freedom.”’ 
—Lancaster (Pa.) New Era. 

* * * 

You can sell much more effectively in 
Brazil if you’re speaking Portugeuse 
—Christian Science Monitor. 


(E&P pays $2 for amusing typographi- 
cal errors that appear in newspapers and 
are published here.) 
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Los Angeles Times/Washington Post 
News Service * 202/334-6173 


1150 15th Street, N.W., Washington, D.C. 2007 1 
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The agricultural trends shaping world history 
get the coverage they deserve from Washington 
Post reporter Dan Morgan, whose in-depth 
series give vital information to readers of the... 


IF YOU COMPARE... 


which Alabama newspapers have the largest share of 
audience among the top SMSA’s in the state 


\ 


TOTAL NEWS/POST-HERALD 

NEWS/POST-HERALD SHARE OF 

READERS AUDIENCE 
351,000 


TOTAL ADULTS (584,000) 


1978 ANNUAL FAMILY INCOME 
$25,000 or more 
$15,000 to $24,999 


$10,000 to $14,999 


COLLEGE GRADUATES 
PROFESSIONALS & MANAGERS. 58,000 
CLERICAL & SALES 


THERE’S NO COMPARISON! 


Che Birmingham News / Birmingham Post-Herald 


Represented Nationally by Newhouse Newspapers 


Source: 1979 Belden CMS Study. 


Argus Corp. 
seeks control 
of FP group 


The future of FP Publications Ltd. To- 
ronto, remained unsettled as financier 
Conrad Black continued his pursuit of 
majority ownership in the newspaper 
group. 

Armagh Price, daughter of Victor Sif- 
ton, whose family trust owns 22.5% of 
FP stock, confirmed that talks regarding 
possible takeover of the group have con- 
tinued but no firm bid had been made. 

Black, is chairman of the Argus Corp. 
Ltd. of Toronto as well as honorary 
chairman and principal shareholder of 
Sterling Newspapers Ltd. of Vancouver, 
is considering a bid for interest in the FP 
group which publishes eight newspa- 
pers—Ottawa Journal, Toronto Globe 
and Mail, Vancouver Sun, Winnipeg 
Free Press, Calgary Albertan, Leth- 
bridge Herald, Victoria Colonist and 
Victoria Times. 

Mrs. Price said Black’s interest is 
speculative at this point but has not 
waned. 

FP management said that Black had 
been given financial information of FP 
but Mrs. Price said it is her understand- 
ing that a right-of-first refusal clause 
exists in the shareholders’ contract. The 
clause would require any shareholder 
who wants to sell his shares to offer them 
first to other existing shareholders. 

The McConnell estate of Montreal is 
the largest shareholder with 25%. Derek 
Price, a spokesman for Starlaw Invest- 
ments Ltd., which controls the McCon- 
nell estate shares, said that no bids have 
been received. 

Price is the former publisher of FP’s 
Montreal Star which folded September 
25. He said Starlaw will not discuss the 
group’s possible sale with anyone. 

Financier R. Howard Webster of 
Montreal, chairman of the Globe and 
Mail, the Max Bell estate, and the Sifton 
family trust each own 22.5%. R.S. 
Malone, former FP president, owns 
7.5%. 

R.M. Davidson, deputy director of the 
Federal Bureau of Competition Policy, 
said if Black and his associates gain con- 
trol it will study the ramifications of the 
deal. 

Black’s associates in the purchase bid 
include John Bassett, chairman of Baton 
Broadcasting Inc. and George Gardiner, 
president of Gardiner Watson Ltd., a To- 
ronto brokerage firm. A spokesman for 
the Canadian Radio-television and Tele- 
communications Commission said an ac- 
quisition involving Black and Bassett 
would create connections in Toronto 


which involve the city’s largest radio sta- 
tion CFRB, the dominant television sta- 
tion CFTO and The Globe and Mail. 

CFRB is owned by Standard Broad- 
casting Corp. which is controlled by 
Black’s Argus Corp., while CFTO is 
owned by Baton. 


CONGRATULATIONS, 
BILL RODGERS. 


WE KNOW WHAT IT TAKES TO WIN 
ACITY MILEAGE COMPETITION. 


(Use "estate Meg way probably be less) 


Next day ad 


Next day ads 
promoted by 
Ad Bureau 


On October 21, Bill Rodgers won the 
New York City Marathon. 

The next day, his picture ran alongside 
news accounts of his victory in every 
major New York metropolitan area 
newspaper. In the New York Times, his 
picture not only ran in the news columns, 
but also showed up in a Volkswagen 
ad—along with a congratulatory message 
and a plug for VW’s mileage estimates. 
The ad was lauded by the advertising 
community; even Rodgers himself had 
words of praise. 

The ad was run through the coopera- 
tion of Volkswagen, its ad agency, Doyle 
Dane Bernbach, Times and Newspaper Ad 
Bureau. It was the bureau that conceived 
the idea and persuaded the Times to ex- 
tend its usual Friday closing time for ads 
to Sunday at 5 p.m. The agency prepared 
the ad—minus name and photo—in ad- 
vance, then filled in the missing informa- 
tion at the close of the marathon. 

(Continued on page 12) 
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Every Saturday since 1884 


Record year 


Metro Sunday 
sales reach 
$74.5 million 


Stockholders of Metropolitan Sunday 
Newspapers, Inc., were told at their an- 
nual meeting December 6 in New York 
City that Metro’s sales operations have 
been ‘‘spectacular’’ in 1979 in magazines 
as well as comics. 


A.F. Watkins, Jr., vicepresident and 
director of sales, reported that total rev- 
enues this year exceeded $74.5 million. 
Magazines showed an increase of 26% to 
$67.2 million and comics an increase of 
17% to $7.3 million. 


For magazines this was a record high 
for both revenue and linage. Comics vol- 
ume reached $14.3 million in 1953 prior 
to the giant growth of television. By 1955 
bookings were at $6.6 million ‘‘our high- 
est until this year,’’ Watkins reported. 


Four new members of the Metro board 
of directors were elected. R.C. Nelson, 
Detroit News, and G.N. Gill, Louisville 
Courier-Journal & Times, were elected 
for three-year terms to succeed retiring 
directors John Richards of Louisville and 
Robert Shanahan of the Denver Post. 
Re-elected for three years were R.H. 
Hartmann, Pittsburgh Press, and T.H. 
Wood, Atlanta Journal & Constitution. 


H.R. Lifvendahl, Chicago Tribune, 
was elected to a two-year term. R.M. 
McCormick, Washington Post, and 
James L. Davy, were named to one-year 
terms. 


Davy was re-elected president; Robert 
Hunt, New York News, was renamed 
chairman; Thomas Wood, Atlanta, was 


re-elected vice chairman, and Al 
Watkins, vicepresident. 
Lenora Renault was elected 


secretary-treasurer of the corporation 
succeeding Fred McCoy who is retiring 
the end of this month. McCoy has served 
in that post since 1963. He joined Met- 
ro’s Chicago staff in 1945 and was 
Chicago manager before moving to New 
York in 63. 


Renault has been with Metro for 30 
years and has been serving as comptrol- 
ler and research director. 


It was announced that Tom Prender- 
gast is moving from comics sales in New 
York to manage total sales in the Detroit 
office succeeding Jerry Brown who will 
become midwest manager in Chicago 
succeeding Ed Howard who will retire in 
March. 


1 


Businessman 
publishes 
Guam Tribune 


The new Guam Tribune hit the streets 
of this remote American territory on 
Saturday, December 1. 

It was a fat 120-page tabloid edition, 
packed with 80 pages of ads. Most of the 
ads were congratulatory from supporters 
of the newspaper but also from many of 
the suppliers of the publisher’s other 
businesses on Guam. 

For Mark V. Pangilinan, Guam’s most 
successful businessman, it is his first 
venture as a newspaper publisher and the 
culmination of a plan he set in motion 
several years ago. 

The front page of the first issue fea- 
tured a personal message of congratula- 
tion from President Jimmy Carter, and a 
feature photo of Pangilinan chatting with 
Donald Graham, publisher of the Wash- 
ington Post. Inside, another photo 
showed Pangilinan being greeted by Jody 
Powell, the White House Press Secre- 
tary. 

There were also dozens of letters of 
congratulations from all parts of the na- 
tion, including Speaker Tip O’Neill, 
Senators, Church, Bennett Johnston, 
Bumpers, McClure, Domenici, Gov. 
Calvo of Guam, as well as diplomatic, 
judicial and civic leaders. 

The first issue was distributed free to 
all residents of Guam with a press run of 
almost 25,000 copies. Early indications 
were that the paid circulation would start 
up at between 10,000 and 12,000. 

It faces stiff competition from the 
Gannett-owned Pacific Daily News, 
which claims a paid circulation of almost 
17,500. 

Hardball was indicated when the De- 
cember 3 issue of the Daily News carried 
a house ad in heavy display type warn- 
ing: ‘‘The more you split an advertising 
budget, the more you water down the 
sales impact’’. The day before the 
Tribune appeared, the Daily News an- 
nounced a 10% increase in its advertising 
rate starting January 1. 

The Daily News also considered the 
fact that it would probably be losing most 
of the advertising from the many 
businesses operated by Pangilinan— 
estimated at being worth more than 
$350,000 a year. 

The staff of over 80 people at the 
Tribune consisted mostly of inexperi- 
enced employees, and most of them were 
native to the island or long-time resi- 
dents. 

The main exception was the associate 
publisher, George M. Dobry, who came 
out from Marin County, California, to 
manage the paper for Pangilinan. Dobry 
had published several successtul com- 
munity newspapers in Carmel and Taft 
as well as Marin. 
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Glenda Moore, the managing editor, is 
the only other executive with any ex- 
tended professional experience. She had 
been managing editor and Sunday editor 
of the Pacific Daily News before becom- 
ing press secretary to the speaker of the 
Guam Legislature for three years, and 
then press secretary for newly elected 
Governor Paul Calvo last year. 

City editor Bill Phillips, a native of 
Honolulu, came out from San Francisco 
where he had been freelancing. The ad- 
vertising manager, circulation manager 
and production supervisors are all new to 
their positions. 

Pangilinan has invested an estimated 
$2,000,000 to get the paper started. 
Equipment is all new and the best avail- 
able: an 8-unit Goss Community with 
Suburban folder; two Compugraphic Un- 
isetters, two DEKs, and six model 350 
MDTs. Local personnel have been 
trained to operate this equipment, includ- 
ing reporters. 

Pangilinan also installed the new 3M 
Pyrofax Imager—which takes page 
mechanicals and direct converts them to 
plates. He also has a conventional dark- 
room and plate-maker for backup. 
Equipment also includes a fully equipped 
darkroom for a staff of five full-time 
photographers. 

Why would anyone want to make such 
a major commitment against an en- 
trenched competitor, especially when 
the market is tightly circumscribed as an 
island territory, and where supplies and 
services are over 6,000 miles away? 

Publisher Pangilinan explained it this 
way at the inauguration ceremonies at 
his new plant, which at that time re- 
ceived the official blessing of the Most 
Rev. Felixberto Flores, Bishop of Guam: 
‘“‘The community asked for another 
paper and the community will have this 
paper for as many years as they will sup- 
port it. The major problems have been 
solved and tonight you will see for your- 
self what kind of commitment I have 
made to giving Guam another editorial 
voice’’. 

Left unsaid was a long-term disagree- 
ment with the Daily News on its advertis- 
ing and news policies, and the feeling 
that the group-operated newspaper had 
not responded to his needs. 

Pangilinan at 52 is still busy building 
his business empire on Guam. He came 
to the territory in 1946 as a merchant sea- 
man from the Philippines, participated in 
the re-building of the war-ravaged island. 
His first venture was a tailor shop and 
today he has a dozen major businesses 
and is still advancing. 

Last month, he opened the Yigo 
Shopping Center near Andersen Air 
Force Base, and re-opened his Amuse- 
ment Park, the only recreation area of its 
kind on Guam. Meanwhile he is complet- 
ing plans to build a 5-story Ace 
Hardware building in Anigua, replacing 
an existing one that can’t handle the bus- 
iness. 


Gannett to buy 
San Rafael I-J 


Gannett Co., Inc. announced agree- 
ment in principle to acquire the 47,000- 
circulation San Rafael (Calif.) Inde- 
pendent-Journal. 

The Independent-Journal will become 
the 79th daily in the Gannett group and 
the sixth in California. Also included in 
the transaction is the weekly Rhonert 
Park-Cotati Times, which becomes the 
group’s 20th weekly. 

Allen B. Neuharth, Gannett chairman 
and president, and Wishard A. Brown, 
president of California Newspapers, 
Inc., which owns the Independent- 
Journal, said the closing is expected in 
early 1980. The purchase price was not 
disclosed. 

Neuharth said Brown will continue as 
president and publisher and no organiza- 
tional changes are planned. 

With this acquisition, Neuharth claimed 
that Gannett will move into first place 
ahead of Knight-Ridder Newspapers as 
the largest newspaper group in terms of 
daily circulation. His claim is based on 
the two group’s Audit Bureau of Circu- 
lations figures for March 31, 1979 plus 
the addition of Nashville Tennessean, 
Westchester (N.Y.) Today, Eastbay 
(Calif.) Today and San Rafael I-J, which 
give Gannett a daily circulation total of 
3,522,692 as compared to 3,489,098 for 
Knight-Ridder, which includes the State 
College (Pa.) Centre Times. 


Capital Cities 
buys own stock 


Capital Cities Communications, Inc., 
said it intends to purchase approximately 
600,000 shares of its common stock, 
$1.00 par value, from time to time in the 
open market at prices then prevailing. 

The acquisition of these shares would 
have a current value of approximately 
$28 million. The stock will be retained as 
Treasury Shares and will be available for 
issuance under employee incentive plans 
and for business acquisitions. 


Next day ads 


(Continued from page 11) 


The bureau is now promoting the idea 
nationwide with marathon races by cir- 
culating a list of places dates and times 
among member newspapers. Called the 
“United States Monthly Marathon 
Guide,’’ the list is intended for use in 
selling local VW dealers ad space the day 
following a local race. 

Don Kurtz of the bureau’s national 
sales department is coordinating the pro- 
gram. 
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Editor’s wife brainstormed 
Presidential Debate idea 


By Celeste Huenergard 


What began as a hypothetical break- 
fast discussion between an editor and his 
wife may go down as one of the best 
promotional and public service scoops 
ever pulled off by a newspaper. 

The event is the Presidential Candi- 
date Debates sponsored by the Des 
Moines Register. The editor is James 
Gannon, the morning daily’s executive 
editor. 

The idea’s conceiver is Gannon’s wife 
Joan, mother of six and recently dubbed 
by a tv executive, ‘‘Mother of the De- 
bates.” 

Gannon’s wife came up with the idea 
one morning last summer during break- 
fast. ‘‘We kicked it around for a while 
and then I pursued it,’’ the editor told 
E&P. His pursuit paid off. 

Six of the seven GOP candidates, (Rea- 
gan turned down the offer) will meet in 
the Des Moines Civic Center January 5, 
two weeks before the Iowa caucuses. 
President Carter, Senator Kennedy and 
Governor Brown will take turns at the 
podium two days later. 

The paper’s self-created news event 
has sparked reams of national copy. 
More than 900 requests for press creden- 
tials are being scrutinized and the three 
tv networks are planning to broadcast 
the debates live. 

Gannon began work on the project in 
late July. His first move was to contact 
the Republican candidates, thinking that 

Carter would be unchallenged and thus 
unwilling to debate. 

‘*As it turned out Carter was the first 
one to seize on the idea and make it 
work,’’ Gannon said. The President ac- 
cepted the invitation on November 6. 

The daily continued to make headlines 
when it refused to let Democrat contend- 
er Jerry Brown participate, claiming 
that he had never campaigned in Iowa, 
and had no intention of doing so. This 
prompted the California Governor to 
complain that he was “‘troubled. . . that 
in a free society I have to convince an 
editor that I’m a bona fide candidate.”’ 

His lament was followed, however, by 
several hand shaking trips to Iowa and 
the opening of a campaign headquarters 
there. Two weeks ago the paper added 
his name to their Democrat roster. 

Gannon himself will moderate the two 
political sessions. ‘‘I think I’ll be a ter- 
rific moderator,’’ he joked when asked 
why he had chosen himself for the job. 

‘‘And I think it’s important for the 
newspaper to be in control of the event. 
It’s our event and we don’t want anyone 
else to run it. Besides I’m vain and I like 
EV.” 


The editor first jostled with the televi- 
sion cameras when he served as one of 
the panelists during the 1976 Presidential 
Debates in Philadelphia. 

““You remember that one,” he said. 
““The one when the sound went off for 27 
minutes and we all sat there grinning be- 
cause we didn’t know what else to do.” 
Gannon at that time was the Washington 
political reporter for the Wall Street 
Journal. 

The Des Moines civic center seats 
roughly 2,500 people. Besides political 
aides and the press, many of the tickets 
will go to what Gannon describes as a 
“cross section of the various segments of 
Iowa’s population.’’ The rest will be di- 
vided up through a lottery of reader re- 
quests. 

More than 900 journalists have written 
for press credentials. Gannon said some 
of them represent the same organization 
and he will be forced to pick and choose. 
Large filing facility will be located on the 
lower level of the civic center. 

Ground rules for the debates still have 
not been completed although Gannon 
said they will be very detailed. Another 
undetermined factor is the price tag for 
the event. 

“The sponsors are picking the basic 
things, like renting the hall, tickets, and 
press credentials,’’ Gannon reported. “‘It 
won't be a gigantic figure. I don’t know 
whether it will be $5,000 or $7,000 but 
it’s in the low thousands.”’ 

Any legal problems that the Federal 
Communications Commission or the 
Federal Election Commission might 
have introduced have been avoided. 

“The FCC equal time laws don’t apply 
here,’ Gannon said. ‘‘This is a legitimate 
news event that we’re carrying. Tv is not 
running it, I am and the newspaper is. 
They can come and point their cameras 
as they could at any other news event.” 

And three weeks ago the FEC ruled 
that it is perfectly legitimate for a news- 
paper or television station to sponsor a 
debate. 

Meanwhile, Gannon has been deluged 
by the press for interviews and back- 
ground information. ‘‘The irony is that a 
newspaper editor finds himself on the 
wrong end of the interview,”’ he laughed. 

But he’s enjoying it even though it’s 
consuming 50% of his time and his news- 
papering is suffering. 

There have been no complaints from 
readers, however. Their response ‘‘has 
been very positive,’’ the editor said. 
‘‘Most people have been delighted be- 
cause the state becomes kind of the New 
Hampshire of 1980. I think it’s looked 
upon as a first class event, a good thing 
for the state and the newspaper.”’ 
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It’s also a prime opportunity for the 
state’s largest daily to cover a major 
political event in their own backyard. So 
far, the paper has not firmed up its 
coverage plans but admits that a special 
section on the event will probably roll off 
presses afterwards. 

“To my knowledge it’s the first time a 
newspaper has sponsored a Presidential 
Debate during a _ Pre-Convention 
period,’ Gannon said. 


Questions 
raised about 
news coverage 


Why so many readers do not consider 
newspapers ‘“‘vitally interesting, useful, 
necessary or amusing’’ provided the 
thrust of the speech given by president 
Clayton Kirkpatrick of the Chicago 
Tribune Co. as he was presented with the 
National Press Club’s Fourth Estate 
Award (December 11) in Washington. 

‘‘Almost without exception the no- 
blest, clearest, most perceptive, and the 
most persuasive expressions of human 
intelligence are written,’’ he said. 

He said the world has suffered from 
demagogues who relied on public 
speeches with accompanying theatrics 
and imagery, adding that modern dem- 
agogues have never written anything 
worth reading. 

‘*Now that television is here in almost 
overwhelming force, the danger of dem- 
agoguery is far greater,’’ he said. 

Turning to newspapers, Kirkpatrick 
pointed out how newspapers lead all 
other media in advertising revenue with a 
total $12.7 billion in 1978. As compared 
with the closest runner-up, television 
with $8.8 billion. 

Nevertheless, he emphasized, ‘from 
1950 to 1978 the newspapers’ portion of 
the nation’s advertising dollar slipped 
from 36% to 29%.”’ 

Kirkpatrick turned then to circulation. 
He pointed out that from 1960 to 1975 the 
population in the 18-64 group increased 
25% but newspaper circulation climbed 
only 1% on weekdays and 10% on Sun- 
days. During the same period news 
magazine circulation climbed 90%, total 
magazine circulation 55%, weekly news- 
papers 70% and paperback book sales by 
50%. Households with television sets in- 
creased by 50%. 

““Have we made our newspapers too 
cool, too slick, too professional, too im- 
personal?’ he asked. ‘“‘Have we taken 
ourselves and our high flown sense of 
mission too seriously? Have we laun- 
dered the smell of humanity out of our 
newspapers?” 

He then recalled the New York 
World’s sending Nelly Bly around the 
world in 72 days back in 1889 and then 
pointed out: ‘‘that most sober of journals 

(Continued on page 16) 
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Knight-Ridder dailies 
eliminate 2% discount 


Escalating costs and constraints from 
federal wage-price guidelines will accel- 
erate the trend of newspapers eliminating 
the 2% cash discount to advertisers, Ed- 
ward Parmelee, president of Knight- 
Ridder Newspaper Sales told The Out- 
look for Media Conference sponsored by 
Paine Webber Mitchell Hutchins in New 
York this week. 

Parmelee also predicted ‘‘a growing 
trend of (newspapers) imposing service 
charges to advertisers for late payment 
of their bills.’’ 

By abolishing the cash discount a 
newspaper has more flexibility in setting 
new rates which stay within government 
guidelines, he explained. Instead of an 
11% rate hike, a paper can drop the 2% 
discount and raise its rates 9%. 

““Many newspapers have abolished the 
2% discount in past years,’’ Parmelee 
noted. ‘‘More will be doing so under the 
cost squeeze. Some papers also have a 
’ carrying charge for retail and national 
advertising. That’s a new development, 
but one that’s long overdue. A retailer 
can have little objection to it (a service 
charge) because he’s doing the same 
thing.” 

Parmelee said the Miami Herald 
charges a 142% per month service fee to 
retailers not paying their bills within 30 
days. He added that the Herald will drop 
its 2% cash discount to retail advertisers 
on January | but has no plans to elimi- 
nate the discount for national advertis- 
ing. 

Knight-Ridder’s newspapers in Char- 
lotte, N.C., the Observer and the News, 
will end their 2% cash discounts for both 
retail and national advertising on January 
1, and the Tallahassee Democrat plans 
to drop its cash discounts for national 
and retail advertising next June, Par- 
melee stated. 

Seven more Knight-Ridder papers will 
be eliminating their cash discounts for 
national advertising in 1980, according to 
Parmelee. They are the Detroit Free 
Press, the Long Beach Independent 
Press-Telegram, the Duluth News- 
Tribune and Duluth Herald, the Colum- 
bus (Ga.) Enquirer and the Columbus 
Ledger, and the Gary Post-Tribune. 

The Free Press, the Independent 
Press-Telegram, and the two Duluth pa- 
pers already do not offer any cash dis- 
counts to retail advertisers. 

The Wichita Eagle and Beacon plan to 
drop their cash discounts to retail adver- 
tisers on February 1 but will keep their 
discounts to national advertisers. 

When all of these new policies take 
effect, it will bring to 16 the number of 
Knight-Ridder Newspaper markets 
which do not offer retail advertisers a 
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cash discount and to 12 the number of 
KRN markets not giving a cash discount 
to national advertisers. 

Parmelee asserted that newspapers 
which do not drop their 2% cash dis- 
counts next year “‘will have to take more 
aggressive pricing action’’ to offset 
spiralling costs. He forecasted an aver- 
age rate increase in 1980 for retail and 
national newspaper advertising ‘‘in the 
9% range.”’ 

As to the reaction of ad agencies to the 
elimination of cash discounts to national 
advertisers, Parmelee remarked, ‘‘They 
put 60% of their money into a medium 
(television) that never has offered cash 
discounts. It’s ironic that they get defen- 
sive about newspapers which only get 
about 7% of their money deciding to act 
the same way.” 

In other predictions to the Paine Web- 
ber conference, Parmelee said he be- 
lieves retail ad revenues will grow 9.5% 
in 1980, national advertising 11%, and 
classified 10%. 

‘‘Newsplan should begin to generate 
additional business from non or light 
newspaper advertisers,’ he commented. 
‘Classified rates will rise 10% for the 
year (1980) and more newspapers will 
maximize revenues through a move to 10 
columns, larger type characters, and 
greater selling of logos and multiple fre- 
quency contracts.” 

Although he thinks a slowdown in the 
economy in 1980 will lessen classified 
advertising growth, Parmelee foresaw 
classified revenue next year ‘keeping 
pace with pricing action.’’ 

Jack Cohen, vicepresident and direc- 
tor of print/outdoor media buying for 
Doyle Dane Bernbach Advertising and 
chairman of the American Association of 
Advertising Agencies Newspaper Com- 
mittee, said, ‘‘Elimination of the 2% cash 
discount amounts to a rate increase to 
our good clients. The one who always 
paid late doesn’t really care. But as far as 
the good clients are concerned, without 
the cash discount, why break your back 
complying with the 10 day payment 
period. They (the newspapers) may be 
hurting themselves a bit by dropping the 
discount.’’ He added, ‘‘I don’t think it’s 
the proper way to do business.”’ 

In a May 1979 statement urging pub- 
lishers to retain the discount, the AAAA 
board of directors points out that the bad 
debts of U.S. print media over the years 
have averaged 1/600th of 1% as com- 
pared with 1/30th of 1% for business in 
general. 

‘At current high interest rates, adver- 
tisers have reason to hold off payments 
as long as possible; but through the cash 
discount, advertisers are motivated to 


pay quickly,’’ states the board’s resolu- 
tion. It continues, ‘‘The alternatives are 
more payments overdue and more need 
for borrowed funds, higher collection 
costs and greater risk of bad debts, all of 
which could only be reflected in higher 
advertising rates and lower advertising 
efficiency. Elimination of the cash dis- 
count is in itself a rate increase. It is an 
increase that can be gotten only once, by 
throwing the payment stimulus over- 
board, and it penalizes the prompt payer 
along with the slow.”’ 

The board’s statement concludes, 
“The elimination of the cash discount 
would not truly serve the interest of the 
media, agencies or advertisers.” 

Cohen said he thought many newspa- 
pers which have discontinued the 2% 
cash discount simply didn’t know that 
agencies do, in fact, pay c/d papers first. 
Their computers are programmed to do 
just that. And he also points out that in 
national spot broadcasting, which lacks a 
general cash discount and is complicated 
by other factors, overdue payments are 
the general rule. And Cohen made it 
clear that if he’s confronted with the 
placement of a schedule in a market - 
where two newspapers are competing 
equally for the same demographics with 
similar circulation figures and production 
capabilities, he’d choose a c/d paper over 
a non-c/d paper. 


Questions 
(Continued from page 13) 


from Wall Street recently sent a girl re- 
porter to a farm to drive a huge corn 
harvesting combine around a field—a 
minor stunt, but it conveyed a sense of 
adventure.” 

Kirkpatrick then raised this question: 
‘The abuses of personal journalism as it 
was once practiced would be unaccepta- 
ble today, but should some of the color 
and vitality be recaptured?”’ 

Another question Kirkpatrick raised 
having to do with the vitality of newspa- 
pers was this ‘‘How aggressively do they 
now react to competition?” 

He then cited how television, which 
began as almost solely entertainment, 
discovered the value of news as a staple. 

“The growth of television revenues 
from news broadcasts has been steady 
and substantial,’’ Kirkpatrick said. ‘‘In 
1965 it amounted to $220 millions. The 
figure rose to $420 millions in 1970, $700 
millions in 1975, and $1.05 billion in 1978.”’ 

A third question raised was the large 
factor of failure in delivering the news- 
paper. ‘‘Study of other agencies with 
similar problems might offer clues to so- 
lutions,’’ he said. Federal Express and 
United Parcel service have demonstrated 
that comprehensive delivery systems in- 
cluding home delivery can be profitable. 
How about trucks manned by profes- 
sionals on full work shifts delivering pa- 
pers early and parcels late?’’ 
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Tab documentary tells leprosy story 


As part of its commitment to improving the photo- 
journalistic quality of its news product, the New Or- 
leans States-Item has published a 24-page special tab- 
loid titled ‘‘Carville.’’ It is a documentary on the U.S. 
Public Health Service Hospital specializing in leprosy 
treatment at near-by Carville, Louisiana. 

The photographs and text are by the husband and 
wife team of Mark and Marty Petty, who had regular 
jobs at the hospital for 18 months and compiled mate- 
rial for the documentary after their hospital duties. 

Mark Petty worked as a medical photographer and 
Marty as editorial consultant to the The Star, Carville’s 
patient magazine. Mark has been a States-Item photog- 
rapher since March, 1979. 

The ‘‘Carville’’ tabloid, included in the home deliv- 
ery editions November 19, is printed on fine-grade 
paper, without advertising. It tells the story of more 
than 300 leprosy patients at the world-renowned hospi- 
tal. Photographing patients was difficult because writ- 
ten permission was required from each and few were 
willing to give it. 

““We felt the story would come as a jolt to many,” 
Editor Charles A. Ferguson states in an afterword. 
“Yet the story is so powerful and done with such 
sensitivity that we felt compelled to publish it, even at 
the risk of offending some of our readers.”’ 


The States-Item : November 19, 1979 


On a wintry New Orleans night in 1894, eight 
leprosy patients were secretly transported 76 
miles up the Mississippi River on a coal barge. 
The human cargo, deported by the New Orleans 
City Council to the decaying slave shacks of the 

| Old Indian Camp Plantation at Carville, was 

M branded the “living dead.” Eighty-five years 
later, the United States Public Health Service 
Hospital there is home for more than 300 leprosy 
patients as well as a world-renowned treatment 

4 and research center. And although Carville’s 
patients are free to come and go, they are not 
free of society’s ostracism. This documentary 
depicts the physical and psychological struggles 
of those afflicted with one of the world’s most 
feared and least understood diseases. 


Left—Mark and Marty Petty, authors of “Carville”, in 
a photo by Jim Sheehan. Cover and excerpts from the 
tabloid are shown. 
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How to increase linage 
from small accounts 


By Don Heath 


The amount of coop ad dollars we con- 
tinually hear about losing may be small 
compared to the amount of advertising 
dollars not being cultivated from small 
business accounts. 

The recent report published (E&P, 
November 24) from a discussion at the 
Southern Newspaper Publishers Associ- 
ation convention about how new busi- 
ness from small accounts is neglected 
holds true in a number of markets. As a 
former daily newspaper advertising di- 
rector with recent retail experience, | 
can both endorse and add to those re- 
marks from the retailer’s point of view. 

Many small business owners waste 
valuable ad dollars and fragment their 
promotional efforts via often unproduc- 
tive vehicles in the hope of increasing 
traffic in their stores. There are scores of 
advertising alternatives available, and 
once in a while the small advertiser will 
strike on something that works. 

My experience as a small business 
operator has given me a fresh look at this 
problem. As a merchant, I had the op- 
portunity to speak to other merchants as 
one of them, to know their problems and 
to share their thinking, as well as their 
frustrations. They all seek better ways to 
promote their products and services. 

Most of them need their local newspa- 
pers but don’t know how to advertise 
properly, will too often get poor results 
and ultimately search for other ways. 
Some are dogmatic in their attitude to- 
ward their newspaper because they feel 
they don’t get enough help, can’t under- 
stand why “‘the rates are so high’”’ and 
aren’t aware of how the rates relate to 
circulation and market penetration. 

Many small accounts don’t know how 
to write copy or put together effective 
layouts. Nearly all of them need some 
help because they have neither the time 
or knowledge to do a good job on their 
own ads. This is why they may spend too 
much on radio, and buy at random such 
things as telephone and textbook covers, 
direct mail coupons and novelties, in- 
stead of newspaper space. 

Unlike mass merchandisers with large 
advertising budgets and research de- 
partments, the average small business- 
man can’t afford a sophisticated ap- 
proach to media buying. They may 
equate 20,000 textbook covers with 
20,000 newspapers, assuming all reach a 
destination and use. The may compare 


(Heath was ad director of the Boulder 
(Colo.) Daily Camera and business man- 
ager of Bradenton (Fla.) Herald before en- 
tering the retail field.) 
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the prices of both and buy the cheapest, 
based on the numbers, or buy arbitrarily 
from the first one through the door at the 
time they have the money to ‘‘spend’’. 

Daily card rates equal to the lowest 
contract rates, which encourage con- 
tinuity at lower rates, represent a solid 
step in the right direction. Incentive 
bonuses to the sales people who sell 
card ads to small accounts is another. 

Part of the problem still remains be- 
cause the small account needs more than 
the card rate that gives him an economi- 
cal route to go—he needs professional 
advertising assistance. He should be pro- 
vided with result-producing copy and 
spec layouts. Time spent by sales people 
and creative departments in preparing 
small 1 and 2 column spec layouts can be 
highly productive when you think in 
terms of selling the space for 30 consecu- 
tive days. If the ad gets the job done, it 
can turn into a regular daily linage for 
months, or even years. 

It’s up to the newspaper’s manage- 
ment to provide the necessary tools. If 
sales people are over-burdened with a 
large account list, a creative department 
(with input from the sales person who 
knows what the account needs) is neces- 
sary. Armed with good ideas, and trained 
to sell the benefits of card rates and con- 
tinuity, the sales staff can come up with 
unlimited new business linage. 

You win with increased space, and 
the small account wins too, because they 
find the newspaper can work. They also 
discover the newspaper is trying to help 
them increase business, and is not just 
calling on them to sell space. 

The business is out there. A daily card 
rate and some creative selling will help 
you get it. 


City of Philadelphia 


loses libel action 


A $20-million libel suit by the City of 
Philadelphia against the Washington 
Post was dismissed (December 7) by a 
federal judge who said that a city gov- 
ernment could not be libeled. 

U.S. District Judge John B. Fullam, in 
a five-page opinion, stated that he was 
throwing out the suit ‘‘for obvious 
reasons.”” 

*‘A governmental entity is incapable of 
being libeled,’’ he said. 

The suit stemmed from a Washington 
Post article written by staff writer 
Jonathan Neumann about the August 13 
civil suit filed by the U.S. Justice De- 
partment. The civil suit accused 20 
Philadelphia city and police officials of 
condoning policies that violated the civil 
rights of citizens. 


Papers offer 
discounts on 
mall packages 


Mall Marketing Area, marketing defin- 
ition developed for retail promotions on 
cable television, is being adapted to 
newspapers by the American Newspaper 
Representatives, which represents 
weekly and daily newspapers. 

According to ANR consultant Art 
Fay, a mall marketing area is defined as 
that area encompassed within a 15-mile 
radius of a major shopping mall. It is 
estimated that more than 75% of mall 
retail sales emanate from residents of an 
area within 15 miles of shopping malls. 
To reach mall marketing areas, ANR, 
working with the New England Press 
Association, is creating newspaper 
“‘packages’’ consisting of suburban 
newspapers around major shopping 
malls. Publishers are offering combined, 
discounted rates to serve mall marketing 
areas. 

For Example, 11 ANR-NEPA news- 
papers have formed a package to serve 
the Enfield, Connecticut mall marketing 
area, which includes 21 shopping centers 
accounting for over seven million square 
feet of retail sales space. The Enfield 
mall marketing area delivers more than 
100,000 newspaper circulation for a spe- 
cially designed and discounted line rate. 
Demographic information, such as in- 
come, home ownership, professional oc- 
cupation, education, automobile and 
television set ownership, has been de- 
veloped for the mall marketing areas. 

Manufacturers can budget local pro- 
motions by mall marketing areas. These 
local promotional budgets are based on 
projections of their dealer sales in each 
mall marketing area. The budgets are 
converted to newspaper linage and ad- 
vertising units are allocated to each deal- 
er by manufacturers to help sell in their 
lines or products. 

Fay points out that the ANR mall mar- 
keting area concept offers advertisers a 
way to build distribution in major shop- 
ping malls. 


Stauffer sells 


radio station 


Agreement to sell KSOK-am of Ar- 
kansas City, Kansas, to Mr. and Mrs. 
Richard T. Wartell of Sherman Oaks, 
California, was announced by Jerry Hol- 
ley, vicepresident of broadcasting, for 
Stauffer Communications, Inc. The sale 
is subject to approval by the Federal 
Communications Commission. The pur- 
chase price was not disclosed. 

Stauffer Communications, Inc., has 
owned KSOK radio since 1947 and will 
retain ownership of the Atlantic City 
Daily Traveler newspaper. 
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Advertising 


Bureau reports 13.7% 
gain in ad revenues 


Advertising expenditures in daily 
newspapers increased 13.7% for the first 
10 months of 1979, according to the 
Newspaper Advertising Bureau, Inc. In 
October, which had four Sundays this 
year and five last year, the gain was 
5.4%. 

By classification, increases for the 10 
months were: national, up 16.2%: retail, 
up 10.8%, and classified, up 17.4%. In 
October, national went ahead 5.7%; re- 
tail, 4.6%, and classified, 6.7%. 

These estimates of percentage changes 
are based on data which excludes New 
York City for the months when major 
newspapers were on strike last year. 

Including New York City, total news- 
paper advertising rose 9.9% in October 
and 14.2% for the ten months when it 
amounted to $11.7 billion. By classifica- 
tion, the figures including New York 
were: national, up 12.6% in October and 
17.0% to $1.7 billion for the 10 months; 
retail, up 8.7% in October and 11.3% to 
$6.1 billion for the 10 months, and clas- 
sified, up 10.8% in October and 17.8% to 
$3.8 billion for the 10 months. 


First 9 months... 


Service, financial and non-store 
categories produced strong gains in the 
retail classification of newspaper adver- 
tising during the first 9 months of 1979 as 
compared to the same period of the year 
before, the bureau’s estimates show. 

Leaders included such categories as 
Help Wanted display advertising, up 
51% to $23.2 million, and Business, Pro- 
fessional and Home Services, up 46% to 
$60.8 million. 

In addition, the financial group of ad- 
vertisers increased their newspaper ad- 
vertising by 23% to $210.1 million for the 
nine months. The biggest financial cate- 
gory, Banks, and Trust Companies, 
raised its newspaper advertising by 20% 
to $90.3 million and the second largest, 
Savings and Loan Associations, in- 
creased its newspaper advertising by 
23% by $68.9 million. Stock, Bond and 
Investment Houses went ahead 30% to 
$13.3 million to record the biggest per- 
centage gain in the grouping. 

Entertainment and Hobbies categories 
were also strong, up 16% to $895.7 mil- 
lion for the nine months. The largest cat- 
egory in the group, theatres, gained 14% 
to $316.5 million, and Other Amuse- 
ments were up 18% to $100.7 million. 
The biggest percentage gains among the 
leisure categories came in Camera and 


Photo Supply Stores, up 46% to $31.0 
million, Health Clubs and Entertain- 
ment, up 33% to $31.5 million, and 
Books, Stationery and Printing, up 32% 
to $33.2 million. 

Advertising for the Housing and Deco- 
ration group of retailers amounted to 
more than $1.0 billion for the nine 
months, up 14% over the previous year. 
The biggest subdivision in the grouping, 
Furniture, Furnishings and Equipment 
Stores, went ahead 13% to $550.9 mil- 
lion. Real Estate Dealers raised their 
newspaper advertising by 16% to $177.0 
million. 

Among the big categories, other strong 
gainers for the nine month period were: 
Food Stores, up 15% to $509.0 million, 
and Apparel and Accessory Stores, up 
14% to $250.2 million. 

Overall, the General Merchandise and 
Apparel Group had a 7% gain to nearly 
$2.2 billion. Within this grouping, news- 
paper advertising by Major General 
Merchandise Stores rose 8% to $389.5 
million and the Department Stores cate- 
gory gained 5% to more than $1.2 billion. 
Other General Merchandise Stores 
showed an 8% gain to $236.9 million. 

Among the smaller General Merchan- 
dise and Apparel categories, Gift, 
Novelty and Souvenir Stores showed a 
30% gain to $6.9 million; Variety Stores 
increased their advertising by 26% to 
$23.9 million, and Shoe Stores by 17% to 
$38.8 million. 

Other retailers with strong showings 
for the nine months included: Jewelry 
Stores, up 22% to $61.1 million, Beauty 
Salons, Barber Shops and Hair Goods, 
up 19% to $13.8 million, and Liquor 
Stores, up 17% to $19.8 million. 

Total retail advertising in daily news- 
papers amounted to $5.4 billion in the 
first 9 months of 1979, up 12% over the 
previous year. 

Expenditures for employment ads in 
the classified sections of daily newspa- 
pers increased 29.3% in September and 
28.7% for the first 9 months, according to 
the bureau. The category outgained all 
other classified for both the month and 
the year-to-date. 

Other classified categories increased 
as follows: real estate, up 25.2% for the 
month and 18.5% for the nine months; 
automotive, up 12.1% for the month and 
10.9% for the nine months, and other, up 
13.1% for both periods. 

Total classified increased 20.5% in 
September and 18.7% for the year-to- 
date. Through September it amounted to 
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$3.4 billion. Year-to-date expenditures in 
classified’s component categories were: 
real estate, $990.5 million; employment, 
$891.6 million; automotive, $846.8 mil- 
lion and other, $660.8 million. 

The Bureau bases its estimates of 
newspaper advertising on measurements 
by Media Records, Inc. in its index cities 
plus reports from a number of its 
member newspaper. 


GNAS to sell both 


Cincinnati dailies 


Under the U.S. Attorney General’s 
approval of a joint-operating-agreement 
for the Cincinnati newspapers, Gannett 
Newspaper Advertising Sales has been 
selected by the Cincinnati Enquirer and 
Cincinnati Post to handle advertising 
sales. 

Gannett Newspaper Advertising Sales 
is announcing a new voluntary combina- 
tion national advertising rate for both 
newspapers. 

The Gannett morning Enquirer 
189,842 and the Scripps-Howard evening 
Post 175,896 will be available at a dis- 
count of 15% off each newspaper’s cur- 
rent daily rate (E&P, December 1). 

William Shannon, president of Gan- 
nett Newspaper Advertising Sales said 
that all advertisers wishing to take ad- 
vantage of the new discount must have 
their advertisements appear in the En- 
quirer and Post withing a forty-eight hour 
time period in order to earn the discount. 


N.W. Ayer wins 
bra account 


Formfit Rogers, Inc., New York, has 
appointed N W Ayer, New York, as its 
advertising agency, and the manufac- 
turer of women’s lingerie, foundations 
and sleepwear expects to invest $2.7 mil- 
lion in advertising during 1980. 

The company, which pioneered the 
Running Bra, the first brassiere to cater 
to the needs of the active woman, and 
followed it with the Racquet Bra, will 
advertise its new Active Woman Collec- 
tion in national magazines. There also 
will be a multi-media national campaign 
on a high fashion line in 1980. 


Client is appointed 
president of agency 


Michael S. Lesser, executive vicepres- 
ident, general manager, Norcliff-Thayer, 
Inc., a division of Revlon, Inc., was 
named president of the Marschalk Com- 
pany, Inc. Robert L. James, who cur- 
rently holds the titles of both chairman 
and president, will remain chairman and 
chief executive officer of the ad agency. 
Norcliff-Thayer, Inc., Yonkers, New 
York has been a Marschalk client since 
1973. 
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NUMBER OF PACKAGES SMOKED IN ONE DAY 


BASE: ONEPACKORMORE 187 62% 
LESS THAN ONE PACK 113 38% 
300 100% 


ONE PACK OR MORE 


NEWSPAPERS 82 


44% 


MAGAZINES 


NEWSPAPERS/ 
MAGAZINES 


LESS THAN ONE 
30 112 


27% Story & Kelly- 
Smith study re- 
veals heavy 
smokers are al- 
so heavy news- 


paper readers 


F 
RESPONDENTS o 


Study finds heavy cig 
smokers rely on papers 


When R.J. Reynolds pulled Vantage 
cigarette advertising out of newspapers 
in the fall of 1978 and went heavily into 
magazines, not only with Vantage but 
most other brands, there was a newspa- 
per industry uproar. Vantage was a 
brand that had been established through 
newspaper advertising. 

A counter-selling attack was launched 
by many industry segments. The News- 
paper Advertising Bureau worked on 
Reynolds emphasizing cost compari- 
sons, creative approaches and the pos- 
sibilities in Reynolds’ use of the 
Bureau’s NABSCAN program. Many 
newspaper representative firms attempt- 
ed to penetrate Reynolds’ defenses and 
reverse Reynolds’ decision. 

As Reynolds held to their ‘‘out of 
newspapers’’ position, Story & Kelly- 
Smith developed a plan for an additional 
approach to Reynolds on the basis of 
some original research on cigarette 
smokers’ attitudes. The hope was to dis- 
cover an attitudinal value, a correlation 
of smokers and newspaper readership 
that might establish newspapers as a 
more advantageous medium for 
Reynolds than the magazines into which 
Reynolds was now: pouring its advertis- 
ing dollars. 

A pilot research study was designed by 
the Story & Kelly-Smith people, working 
with Bill Ash of Creative Research Ser- 
vices. The study would be based on 300 
cigarette smoker interviews to be divided 
among four markets represented by 
Story & Kelly-Smith. In consultation 
with some of Reynolds’ advertising 
agencies, four markets and newspapers 
were selected—the Buffalo News, Mem- 
phis Commercial Appeal and Press Scim- 
itar, Phoenix Republic and Gazette 
and the South Bend Tribune—all major 
20 


test markets with high levels of newspa- 
per coverage and penetration of their 
Metro Areas and ADIs. 

The newspapers agreed to underwrite 
the survey with Story & Kelly-Smith 
when the proposal was presented by Bob 
Lambert, president of Story & Kelly- 
Smith, who advised each newspaper that 
‘the Reynolds’ situation was critically 
important enough to warrant this indi- 
vidual initiative.” 

Creative Research conducted the sur- 
vey by telephone covering a random 
sample of 300 adult cigarette smokers, 
between February 17 and 24. The find- 
ings were packaged in large chart presen- 
tation form and became the basis of a 
Story & Kelly-Smith continuing selling 
effort, not only on the targeted R.J. 
Reynolds Company, but also on all other 
tobacco companies and their advertising 
agencies. 

The initial sales presentation meeting 
at Reynolds in Winston-Salem typified 
meetings at the other tobacco companies 
that followed. Lambert made the presen- 
tation, assisted by Brad Wilson, Atlanta 
manager of Story & Kelly-Smith. (How- 
ard Rothenberger, Story & Kelly-Smith 
salesman in New York, worked with 
Lambert in presenting to the New York 
tobacco companies). The meeting, pres- 
entation and discussion consumed al- 
most two hours, with a six-person team 
from Reynolds’ marketing and advertis- 
ing departments. 

Some of the essential findings of the 
survey. 80% of cigarette smokers said 
they smoked regularly, 20% occasion- 
ally. 38% of those who smoked regularly 
were identified as newspaper-oriented, 
while 23% were magazine-oriented 
(‘oriented’’ definitions were based on 
reading patterns.) Heavy smokers were 


even more newspaper-oriented with 
those smoking a pack or more per day, 
favoring newspapers 44% to 23%, carton 
buyers 43% newspapers versus 23% 
magazines and supermarket buyers 35% 
to 25%. 

Magazines scored over newspapers 
54% to 27% in answer to the question, 
“‘where do you most often read advertis- 
ing that gives you information on tar con- 
tent and filter efficiency of cigarette 
brands.’’ Also, magazines were named 
by 39% of the smokers, newspapers 
30%, as the most frequent media source 
for advertising decisions on which prod- 
ucts to buy. 

But, Lambert points out in his presen- 
tation, that during January and Feb- 
ruary, the month of and the month prior 
to the survey, just the top ten circulation 
magazines carried 479 pages of cigarette 
advertising. The four newspapers carried 
a combined total of 160 cigarette adver- 
tisements of various sizes. 

The presentation summarizes that the 
newspaper-oriented person predomi- 
nates over the magazine-oriented among 
regular smokers, switch smokers, smok- 
ers who intend to continue smoking, and 
heavy smokers. 

Lambert was asked why newspapers 
correlated more strongly to cigarette 
smokers than magazines. He said the 
survey showed that cigarette smokers 
and particularly heavy smokers are dem- 
ographically and educationally in 
closer parallel to the newspaper reader 
than the magazine reader. While news- 
papers have as high a penetration of top 
scale population segments, newspapers 
penetrate more deeply into the broad 
middle demographic zones than do 
magazines. Age is also a factor. It is the 
broader reach of newspapers into all dem- 
ographic segments that brings newspa- 
pers into closer orientation with more 
cigarette smokers. 

When Lambert was asked if he 
thought the current use of newspapers by 
R.J. Reynolds resulted from this re- 
search and presentation (at least five 
brands are now running ROP), Lambert 
stated, ‘‘They weren't running when we 
made the presentation back in the sum- 
mer. And although a lot of people have 
worked on Reynolds, our research proj- 
ect and presentation had to be an impor- 
tant contribution.” 

As to the other tobacco companies 
who received the presentation (Lorillard, 
Philip Morris, American Tobacco) the 
interest was considerable. It is believed 
these companies are further fortified in 
their continuing use of newspapers. 


Joins Branham 


David L. Hunke has been appointed 
Kansas City manager for Branham 
Newspaper Sales. Hunke comes to 
Branham from Wichita Eagle & Beacon 
where he held the position of advertising 
marketing manager. 
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New Hope kor 
nergy Conservation? 


The U.S. still imports almost half its oil. 
New incentives for conservation may finally 
help reduce this dependence. 


Conservation is the only 
near-term strategy that could re- 
duce America’s dependence on 
imported oil. But as Anthony 
Lewis, columnist for The New 
York Times, observes, “Conser- 
vation 1s not a politically sexy 
idea. It cannot be described as 
a ‘massive’ program, a new 
Manhattan Project. It does not 
make Presidents sound bold.” In 
short, conservation lacks a clear 
constituency. 


Conservation doesn’t 
have to mean sacrifice. 


The failure of conservation to 
attract a constituency may result 
from the sacrifices Americans 
have been asked to accept in the 
name of conservation. 

This is unfortunate, because 
conservation actually describes 
the process of getting more 
for less, or improving the effi- 
ciency with which energy is 
used. Daniel Yergin, co-editor of 
Energy Future (Random House, 
1979), said it all when he termed 
the President’s program man- 
dating thermostat settings a 


major setback for conservation. 
After all, who wants to be too 
cold in the winter and too warm 
in the summer? Yergin and other 
analysts believe that if energy 
efficiency became a way of life, 
Americans could live as com- 
fortably as they do now on 30 to 
40 percent less energy. 


New incentives need 
support. 


The Senate recently approved 
important new incentives for 
residential and commercial 
conservation and the House of 
Representatives is likely to con- 
sider similar measures soon. It 
may be premature to claim that 
a long-overdue constituency for 
conservation is finally taking 
shape. But Congressional action 
on the new incentives may sug- 
gest that more Americans than 
ever before are willing to look 
from their attics to their base- 
ments for the “new” domestic 
energy the nation needs. 


Conservation opportunities 
also abound in industry, which 


has already improved its energy 
efficiency by 16 percent since 
1973. But like homeowners and 
commercial property owners, 
industry often lacks the capital 
or finds the payback (in fuel 
savings) too long to invest in 
many of the conservation 
projects that could be under- 
taken. Congress should extend 
the principle of financial incen- 
tives to industry, because conser- 
vation is the best near-term 
energy strategy the nation 

can pursue. 


For a copy of a paper on con- 
servation incentives presented 
to the Conference Board by 
Ronald S. Wishart, Union 
Carbide’s director of energy 
policy, write “Conservation,” 
Union Carbide Corporation, 
Box G-25, 270 Park Avenue, 
New York, N.Y. 10017. 


UNION 
CARBIDE 


Shortage brings Italian 
newsprint to Boston Globe 


Unless readers have noticed the slight 
differences in the texture and color of 
some of the pages of their daily newspa- 
per, they may not be aware that Ameri- 
can newspapers have been laboring 
under a severe year-long shortage of 
newsprint. 

The shortage first hit the West Coast in 
the summer of 1978. ‘‘That’s when the 
California papers were really crying’’, 
said Joseph Prendergast, newsprint and 
traffic manager of the American News- 
paper Publishers Assn, headquartered in 
Reston, Va. 

Strikes at Canadian mills (chief 
suppliers to the U.S.), a Maine mill that 
went out of business earlier than ex- 
pected, and another that shifted produc- 
tion from newsprint to more expensive 
and lucrative coated magazine paper, all 
affected the flow of growing readership, 
circulation and advertising. 

The dim prospect of any relief sent 
publishers scurrying overseas for 
supplies . to Sweden, Finland, Ja- 


(Reprinted with permission from the 
November issue of Newspaper Purchasing 
Management Association Newsletter.) 


pan, South Africa, Italy, Austria, even 
behind the Iron Curtain to Poland. 

The costs were high for overseas 
newsprint shipped to the U.S... . over 
$400 a ton. This compared to the going 
North American contract price of $345 a 
ton. Some newspapers, including the 
Boston Globe, paid as high as $685 a 
ton from mills in Italy to warehouse in 
Dorchester. 

The Globe contracted for three ship- 
loads of newsprint from Cartiere Burgo, 
Torino, Italy. The paper was manufac- 
tured in Montavo, shipped from Genoa 
to Boston. Each ship carried 1300 metric 
tons of high quality paper. 

(That 1300 tons constitutes only about 
half week’s supply of paper for the 
Globe, according to business manager 
David Stanger. Normally, the Globe can 
warehouse about six weeks supply. 
‘‘Last spring we were down to 10 days 
supply’’, said production manager Don 
O'Neill). 

The average Sunday Globe weighs 
about 4.5 pounds, according to publisher 
William O. Taylor. Excluding overhead, 
salaries and other business expenses, the 
paper and ink alone cost 50 to 51 cents 


EXPERIENCED 
PERSONNEL 
NOW AVAILABLE 


Due to the approval by the U.S. Attorney General of the joint 
operating agreement of the newspapers, The Cincinnati Post and the 
Cincinnati Enquirer, business and production employees from The 
Post are now available from the following departments: 


ACCOUNTING 


ADVERTISING 


CIRCULATION 


managers, garage personnel 


DATA PROCESSING 


programmers, key punchers 
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telephone & outside sales, service personnel 


(Secretarial and clerical personnel available at all levels and all departments.) 


For additional information contact Mr. John Feldmann, Business Manager, 


THE CINCINNATI POST 


800 Broadway, Cincinnati, Ohio 45202 


313-352-2015 


MAINTENANCE 


electricians, machinists, plumbers 


PRODUCTION 


printers, pressmen, engravers, mailers 


SALES PROMOTION 


artists, copywriters, print shop personnel 


SHIPPING & RECEIVING 


for that Sunday paper. Had the entire 
Sunday paper’s news sections been 
printed on that paper the production cost 
would have doubled, noted Globe comp- 
troller Arthur Kingsbury. 

He said that the Italian paper has a 
finer texture, a higher finish than the 
North American paper, It also has a 
slight cream color tint, as compared to 
the gray cast of the Canadian and Maine 
newsprint. 

‘‘We got through the newsprint crunch 
by monitoring our returns (unsold pa- 
pers), recycling, cuts in the news hole’’, 
Taylor said. ‘‘We were not adversely af- 
fected at the bottom line’’, he added. But 
to insure supplies, to help out smaller 
papers in more desperate straits and to 
forestall any cuts in newspaper size that 
would affect news and advertising space, 
the Globe, at the insistence of board 
chairman (affiliated Publications) Wm. 
Davis Taylor, contracted for the Italian 
newsprint. 

The Boston Globe will consume an es- 
timated 120,000 tons of newsprint this 
year, according to business manager 
Stanger, at a cost of nearly $45 million. 
The total cost factor would have been 
closer to $41 million were it not for to- - 
day’s increase in the North American 
contract price to $375 a ton, and the pur- 
chase of the Italian paper, The two add 
nearly $4 million to the Globe’s news- 
print cost for the year. 

Thus, the price to the reader of the 
Globe has gone up a nickel to 25 cents for 
the daily paper at news stands, stores 
and vendors. The home delivery price 
did not increase. 

It was the greatly increased cost of fuel 
and other delivery expenses that accord- 
ing to publisher Taylor, forced the hike 
in the price of the Sunday paper from 75 
cents to 90 cents outside the 30-mile Bos- 
ton zone. 

Increased sales of newspapers all over 
the country will put heavy pressure on 
the North American mills to deliver, as 
newspapers begin to replenish their de- 
pleted inventories. Recently, the Cana- 
dian Pulp and Paper Assn. estimated that 
North American newsprint capacity 
should increase by 3.4 percent a year 
until 1981. The previous increase over 
the past five years had been 1.7 percent a 
year. Thus, if the Canadian mills return 
to full production soon, they may be able 
to meet the increased demand of the 
Continent’s newspapers. 


Media supervisors 


Angela Bouillon and Stephen Winkler 
have been promoted to media super- 
visors at D’Arcy-MacManus & Masius, 
St. Louis, for the agency’s Southwestern 
Bell Telephone Company accounts. 

Bouillon will supervise media ac- 
tivities on the Southwestern Bell resi- 
dence long distance and residence prod- 
ucts and services account, while Winkler 
will assume similar responsibilities. 
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Altport Bivg 
Mobile Airpors 


A. Finish the Interstate System. 


Arsretve engineers are working fever- 
ishly to make our vehicles more fuel 
efficient. The Federal Government is 

solidly behind the effort, and well it should 
be. But there’s another vital project that will 
significantly lower fuel consumption: 
completion of the Interstate Highway System, 
and the expenditure of federal construction 
funds hasn’t kept pace with rising inflation. 
The Interstate System allows cars and trucks 
to move around our cities and across the 
country more efficiently. Fewer stops for 
traffic lights. Less congested areas. More 
direct routes. 


The result is obvious: a meaningful reduction 
in fuel consumption. 


For years highway users have been paying 
taxes into the Highway Trust Fund established 
by Congress to construct the Interstate 
System. Motorists pay an average of $38 

a year into the Fund. Trucks which 
comprise 19.3% of the vehicles on the road, 
pay 45.9% of the taxes that go into the Fund. 
Let’s continue to put this money to the use 
for which it was collected. It'll make motorists 
happy and help alleviate our critical fuel 
problem at the same time. 


Presented by Dorsey Trailers, builders of efficient 
cargo trailers to help keep down transportation costs 


DORSEY DORSEY TRAILERS ATA 


ELBA, ALABAMA 
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AMERICAN TRUCKING INDUSTRY 


Bottom line benefits 
from new technology 


Joseph E. Rowe, vicepresident-tech- 
nology of the Harris Corporation, in a 
speech to the National Newspaper As- 
sociation, reminded the audience of pub- 
lishers and other newspaper executives 
that the year 2000 is only 21 years away, 
and that the new technologies that are 
here or just over the horizon, will have 
an enormous impact on the industry in 
just a short time. 

Rowe told the group that in Harris’ 
Melbourne laboratories, lasers are being 
used in communications transmitters, 
with hair-thin beams that can carry a 
great volume of messages because of 
their extremely broad bandwidth. 

He said that ‘‘fiber optics and satellite 
communications are here and in use to- 
day, and magnetic bubble memories, 
charge-coupled devices, and electro- 
photography are making the transition 
from the laboratory into everyday prac- 
tical working situations.”’ 

‘“*We believe that these wonderful 
electronic technologies will not replace 
the newspaper. On the contrary, they 
will continue to open up new oppor- 
tunities for the industry, he said. 

‘“You should look at these emerging 
technologies as friends and allies, as the 
modern day tools that can carry you to 
the forefront of the information 
management business,’’ he added. 

“Technology,” he said, ‘‘is not going 
to replace the newspaper, it is going to 
strengthen and enhance its position and 
impact.”’ 

He told the publishers that the 
technologies that are here or just around 
the corner can contribute to the newspa- 
pers bottom line. 

Rowe said that new technologies will 
make it possible to produce cost- 
effective geographic-demographic news- 
papers with higher advertising revenues; 
that they will make it possible to produce 
better newspapers, faster, more easily, 


to the Metro Sunday Newspaper and 


Comics group. 
A great buy just got better. 


and more economically. ‘‘Your profits 
will increase because your costs will de- 
crease, especially in the labor-intensive 
areas,’’ he said. 

He added that these new ideas will 
open new opportunities in data base 
management and marketing, and help to 
generate income through auxiliary prod- 
ucts and services. 

Rowe said that tomorrow’s newspa- 
pers will be a highly-decentralized 
information-gathering, processing and 
distribution business, oriented around 
the complete system of communicating 
information to and from people. 

‘“‘We are moving at an accelerated 
pace from the simple component state of 
reporter, press and newsboy to an inte- 
grated newspaper system,”’ he said. ‘This 
system will collect and process increas- 
ing amounts of information rapidly, on a 
timely basis, and with greater demo- 
graphic targeting.’ 

‘‘We believe the transition from the 
current ‘“‘component state to the future 
“‘systems state’’ can be handled on an 
evolutionary basis. 

He told the publishers that “‘ You'll be 
Operating an automated information sys- 
tem in your newspaper plant by the year 
2000. An understanding of the informa- 
tion management business will help you 
plan for the modernization and automa- 
tion of your business in a practical 
evolutionary manner. It is advantageous 
to adopt a ‘‘systems’’ approach that 
coordinates all the modular elements into 
one smoothly functioning system. 

“‘Under this master plan you will be 
able to minimize the disruption of your 
present system. You can spread the capi- 
tal investment over a period of time, and 
squeeze the greatest productivity out of 
the system. 

““We believe that ‘‘Database manage- 
ment and marketing’’ will be the 


hallmarks of the future newspaper busi- 
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ness. A data base is a storehouse of in- 
formation. Right now you assemble and 
sell this information as a newspaper. 
But, putting this data on paper is only 
one way to generate income from the 
work you’ve done. Through the new 
technology you can collect, organize, 
store and retrieve vast amounts of infor- 
mation. 

“*In the 80’s, the magnetic disc will be 
used for digital storage of library infor- 
mation. One disc system with ten billion 
bits of capacity will store 100,000 pages 
of newspaper text information. That’s 
roughly about five years’ production of 
the average newspaper. This information 
will be accessible to editing terminals 
throughout the newspaper in mil- 
liseconds. 

‘‘As the information becomes older 
and is not used frequently, it will be off- 
loaded into optical storage devices. Cur- 
rent specifications call for one optical 
storage and retrieval unit, the size of a 
small filing cabinet, to contain the equiv- 
alent of ten million pages of newspaper 
text. And you may be the only source of 
this local information. 

““Some technology for variable data | 
requirements is in place and working to- 
day. ‘‘Run of the press’’ high volume 
production for geographic-demographic 
advertising and other information can be 
accomplished right now through Harris 
press technology. As we design future 
systems, printing units will be dynami- 
cally controlled to selectively print on a 
single web of paper according to indi- 
vidual subscriber preferences.” 


Paris newspaper 
publishes again 


After being off the streets for 16 
months, Le Quotidien de Paris, has 
reappeared again. The industry says it is 
a brave move considering the severe fi- 
nancial problems it had which forced it to 
close after only four years of existence. 

It is a gamble undertaken by Monsieur 
Philippe Tesson, who owns the title, and 
who, in the last edition in June 1978, 
wrote bitterly of the abusive, ill-informed 
wage claims made by the journalists and 
the print unions. In the first edition he 
writes again. This time, he says: ‘‘The 
new gamble is made not on a financial or 
industrial basis, but on an editorial basis. 
The paper will be seeking to plough its 
independent course with a background 
news style of reporting on major events 
and with a daily local Paris supplement 
inside.” 

From Nice, France, it is reported that 
production of the Nice Mirror is back to 
normal after compositors belonging to 
the Communist-led GCT union voted to 
return to work. Management had 
threatened to close the paper if a two- 
week strike over the introduction of new 
technology went on any longer. 
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INTRODUCING 
THE REMARKABLE 
MARK VIII 
CRI TYPE- 
SETTER E 


We believe the Mark VIII is the best low- 
cost high-speed digitized typesetter 
you can buy — the ideal compromise 
between too few capabilities and too 
many dollars. 


The Mark VIIl sets fully composed 
newspaper pages up to 100 picas 


wide. Output speed is 600 lines per and convenient way to talk with your 
minute. And character resolution is typesetter. 

1300 lines per inch af 5 point, 650 lines The Mark Vill is designed to integrate 
per inch at 72 point — giving you the smoothly with your present system 
best output quality of any comparably- and procedures. Since it’s program- 
priced typesetier on the market today. compatible with our Pacesetter line, 
The Mark VIII provides up to 60 on-line you may already be on speaking 
typefaces stored on floppy discs. Type- terms with it. 

faces are from the Itek/Dymo photo- There’s a lot more you should know 
type library, one of the largest type- about the Mark Vill, including its 
face collections in the world. remarkably low cost. To get better 
The Mark VIII incorporates the very acquainted, call us toll-free at 1-800- 
latest CRT hardware, software and firm- 225-0945, We'll gladly answer ques- 
ware technology, including automatic tions, discuss applications, or send 
self-checking. A unique touch-actuated free literature. The remarkable Mark 
console and overlay diagnostic test Vill — full typesetting performance 


panel gives you an unusually direct at a very modest cost. 


Itek Composition Systems 
A Division of Itek Corporation 

355 Middlesex Ave. / Wilmington, MA 01887 
(617) 933-7000 


Formerly Dymo Graphic Systems, Inc 
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~ Introducing the first 
90 text neenamenvent 
stem that can grow as fast ) 
as your newspaper. 


Digitals new TMS-11 xe. 


The new TMS-11/xe is the first 
text management system designed 
for medium-sized newspapers that 
don’t intend to stay medium sized. 

You start with a system of up to 
32 terminals. You can use it for 
everything from creating, editing 
and routing story and classified 
copy, to interfacing with your 
phototypesetters. 

Then as your newspaper 
expands you simply expand 
TMS-11/xe right along with it. 

All the way up to a 64-terminal 
system—more than twice the 
capability of any other system in 
its price range. 

You can also add our CMS-11 
classified package for taking ads at 
the terminal, credit checking, pric- 
ing, and even pagination. And 
you can add our TABS-11 business 
packages for better control of your 
accounting and circulation. 

But Digital’s TMS-11/xe offers 
you more than an easy way to grow. 
It also offers you proven reliability. 
Because it’s based on one of the 
most popular minicomputers in the 
world: Digital’s PDP-11/70. It’s the 
same computer found in our larger 
TMS-11, which has been proven on 
more big newspapers than any 
other system. 

In addition, you get unequalled 


support capabilities. We can diagnose 


your TMS-11/xe system over the 
phone, witha guaranteed response 


time of 15 minutes. So when the 
Digital service specialist from one of 
our nationwide offices arrives at 
your newspaper, he already knows 
what the problem is and how 

to fix it. 

The new TMS-11/xe, from 
Digital. If your newspaper needs 
are growing, make sure your text 
management system can grow too. 

To learn more, attach your busi- 
ness card to the coupon or write: 
Digital Equipment Corporation, 
Graphic Arts Group, Merrimack, 
New Hampshire 03054. 


---------- 
Digital Equipment Corporation 
Graphic Arts Group 

Merrimack, New Hampshire 03054 


Please send me additional information on 


| 
| 
| 
| 
| 
! TMS-11/xe. 
| 

| 


My business card is attached. 
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European headquarters: 12 av. des Morgines, 1213 Petit-Lancy/ 
Geneva. In Canada: Digital Equipment of Canada, Ltd. In 
Australia: Digital Equipment Australia Pty. Ltd., PO. Box 491, 
Crows Nest, New South Wales 2065. 


Newspeople in the news 


aie on : 
Chris Waddle 

CHRIS WADDLE, assistant managing 
editor of the Kansas City Times, has 
been named managing editor of the 
paper. Waddle, 35, previously served 
as editor of Star Magazine. He came to 
Kansas City in January, 1979, from 
Louisville, where he worked as editor of 
the lifestyles section and city editor of 
the Courier-Journal. Waddle succeeds 
Robert Pearman, 49, who has been 
named national editor of The Times. 


Rosert B. Uncer, 34, has joined the 
Kansas City Times as a national report- 
er. He came from the Chicago Tribune 
where he was an investigative reporter 
and 1979 winner of the Jacob Sher 
Award for Investigative Reporting. 

Paut E. Lonpon, formerly general 
manager of the Galesburg (Ill.) 
Register-Mail, was named general man- 
ager of the West Central Daily Tribune of 
Willmar, Minn. London will be in com- 
plete charge of the daily operations of the 
newspaper. 


Lionel Saturn 


LIONEL SATURN has joined the New 
York Post as national advertising man- 
ager. He comes to the post from Inde- 
pendent News Company, serving there 
as Account Executive since 1977. While 
in that position, he had final responsi- 
bility for the Playboy account. Before 
that Saturn was assistant to the pres- 
ident of Pocket Books Distributing Cor- 
poration and was account executive for 

Harlequin Books. 


Named food editor 


Marilyn McDevitt Rubin is the new 
food editor of the Pittsburgh (Pa.) Press. 

She was food editor of the Chicago 
Sun Times from 1956 to 1958 after having 
worked as a home economist for the 
Quaker Oats Company and Simplicity 
Pattern. 

Mrs. Rubin is a 1979 graduate of the 
Culinary Institute of America at Hyde 
Park, New York. She was named the 
school’s outstanding student and served 
as a cook in the Rainbow Room. 


management consultants 
specializing in executive recruitment 


With more than fourteen years experience in the 
newspaper industry, Carl Youngs, Mike Walker and 
Bill Stegall have assisted companies of all sizes 

in recruiting management personnel. 


For aconfidential discussion of your 
hiring needs, call: 312-394-9330. 


ONE CROSSROADS OF COMMERCE—SUITE 520 ROLLING MEADOWS, ILLINOIS 60008 
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New England editors 


elect Judith Brown 


Judith W. Brown, editor and publisher 
of New Britain (Conn.) Herald was 
elected the first woman president of the 
New England Society of Newspaper 
Editors at its 25th anniversary conven- 
tion in Hyannis, Mass., last weekend. 

In October Mrs. Brown was one of 
four recipients of the Yankee Quill 
Award presented for an outstanding con- 
tribution to journalism by the New Eng- 
land Chapter of the Society of Profes- 
sional Journalists, Sigma Delta Chi. She 
is a member of the board of directors of 
the American Society of Newspaper 
Editors. 

Other officers elected at the NESNE 
convention are: Kenneth Grube, The 
Day (New London, Conn.), vice- 
president; Nicholas Monsarrat, The 
Barre (Vt.) Times-Argus secretary; Ted 
Holmberg, Paxtucket Valley (R.1.) Daily 
Times, secretary. 

* * * 


Davip A. Ssosten, employee relations 
for the Worcester (Mass.) Telegram and | 
the Evening Gazette since 1974, was ap- 
pointed assistant to Leland J. Adams, 
vice president-business administration. 

* * * 

The following promotions were an- 
nounced at the Gannett Westchester 
Rockland Newspapers, White Plains, 
INE Yes 

Dick FALCONE—to assistant to the vice- 
president/Production; Doucias ‘“Reb”’ 
HeENDERSON—tO production manager, 
White Plains; Don Wi_ttiaMs—to Produc- 
tion Manager Rockland Journal News, 
Nyack, N.Y.; Joun Garver—former pro- 
duction manager Gannett Westchester 
Rockland—White Plains, New York— 
named production director of Cocoa 
(Fla.) TODAY. 

ek Bok 

Bos Reip, who has been assigned to 
Germany for the Associated Press for 
more than two years, has been appointed 
news editor for the news cooperative in 
Bonn. He will be responsible for news 
coverage in Germany, Austria, Switzer- 
land and Eastern Europe. 

Reid succeeds ALEXANDER HiaaIns, 
who has been named chief of bureau in 
Iran. 

* * * 


AP names Eisner 


Peter Eisner has been appointed cor- 
respondent, Brasilia, for the Associated 
Press. He succeeds Richard Foster who 
has transferred to New York. Eisner 
joined the AP in March, 1976 in Colum- 
bus and transferred to the New York 
World Desk in May, 1977. He previously 
worked for the Hudson (N.Y.) 
Register-Star and the Poughkeepsie 
(N.Y.) Journal. 
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Ashton Phelps, Jr. 


Phelps’ son named 
president-publisher 


Ashton Phelps, Jr. was named presi- 
dent and publisher of the Times-Picayune 
Publishing Corp., which publishes the 
Times-Picayune and the States-Item in 
New Orleans, Louisiana. 

He succeeds Ashton Phelps, Sr., who 
has assumed the position of chairman of 
the board. 

The younger Phelps has served as as- 
sistant to the publisher since 1971. He 
has also served as a vicepresident and 
secretary of the corporation. 

He is the third member of his family to 
hold the title of president of the com- 
pany. His great grandfather, Ashton 
Phelps, served as president from 1914 
until 1918. 

A graduate of Yale University and the 
Tulane University School of Law, 
Phelps, 34, has served as treasurer of the 
Southern Newspaper Publishers Associ- 
ation Foundation and as a member of the 
SNPA personnel and labor committee. 

He is a member of the board of trus- 
tees of Xavier University. He currently 
is amember of the board of the Bureau of 
Governmental Research, the Public Af- 
fairs Research Council and the Commit- 
tee for a Better Louisiana. 

The elder Phelps became president 
and publisher in 1967 after a career as a 
lawyer. He is a member of the board of 
directors of the American Newspaper 
Publishers Association and a member of 
the ANPA Foundation board of trustees. 

James GraHam, president and general 
manager of Tucson Newspapers, Inc., 
was promoted to publisher of the 
Springfield (Mo.) News & Press, a Gan- 

nett newspaper. 


Graham, 56, began his newspaper i 


career as a retail ad salesman with the 
Danville (Ill.) Commercial-News in 1949. 
He has served in executive capacity at 
Gannett’s Ithaca (N.Y.) Journal; Niag- 
ara (N.Y.) Gazette; and Rockford, Ill. 
newspapers, in addition to his post at the 
Tucson newspapers. 


ANPA appoints vp for labor relations 


Roy W. Anderson, previously general 
manager of the Baltimore News- 
American, was named vicepresident/ 
labor and personnel relations of the 
American Newspaper Publishers As- 
sociation, Reston, Va. 

Anderson replaces Miles Patrone, who 
retired last October. 

Anderson was a pressman at the 
Chicago Tribune, 1946-54; assistant 
mechanical superintendent at the Akron 
(Ohio) Beacon-Journal, 1954-58; busi- 
ness office manager, 1958-59, and assis- 
tant production manager, 1959-61, at the 
Miami Herald; assistant business man- 
ager, 1961-63, and business manager, 
1963-71, at Capital Newspapers, Albany, 
N.Y.; and general manager at the Balti- 
more News-American, 1971-79. 

The following ANPA staff actions 
were announced by Jerry W. Friedheim, 
general manager: Robert L. Burke, to 


Jesse JENKINs has been named city 
editor of the Athens (Ga.) Banner-Herald 
and Emory Lavanper city editor of the 
Athens Daily News. Jenkins, who had 
been city editor of the Daily News, re- 
places Jon Hunt who has been named 
editor and general manager of the Elber- 
ton (Ga.) Star which has been acquired 
by Morris Communications Corporation, 
also owner of the Athens dailies. 

Martin C. Ricks has joined Los 
Angeles Times Mirror as manager, 
employee benefits. Ricks will be respon- 
sible for supervising the retirement and 
group insurance activities of the corpo- 
rate personnel department. Before join- 
ing Times Mirror, Ricks served as pen- 
sion manager at Monogram Industries, 
Inc. 


Hetland named 


Bill Hetland, former assistant manag- 
ing editor of the Dubuque (lowa) Tele- 
graph Herald, was appointed editor of 
the Mesabi Daily News in Virginia, 
Minn. He has also served as managing 
editor of three Illinois newspapers, the 
Belvidere Daily Republican, the 
Woodstock Daily Sentinel and the 
Galesburg Register-Mail. 
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Roy W. Anderson 


director/readership and training; Charles 


Cole, to manager/labor relations, and; 
Stephen E. Palmedo, to manager/training 
services. 


Named GM 


Barry Hopwood, formerly general 
manager of the Middlesex (Mass.) News 
was named general manager of the 
Lebanon (Pa.) Daily News and Sunday 
Pennsylvanian. He replaces Jack 
Schropp, former president, general man- 
ager, and co-owner, who retired after 40 
years with the newspaper. 
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Now being implemented in nearly 60 
papers - a $4,000,000,000 market 
‘whose time has come in Classified’ 

Classified International has your com- 
plete marketing kit available to help 
you quickly get under way with ‘‘Busi- 
ness-to-Business’’ classifications in your 
newspaper. Get your kit with four 
case histories, management plan, pro- 
motion ads, direct mail folders, head- 
ing suggestions and much, much more 
for only $124.95! 


Classified International Advertising Services, Inc. 
1345 E. Tenth Ave. Hialeah, FL 33010 
Please send me__‘’Business-to- Business’’marketing 
plan packages at at $124.95 each 
Bill me. Payment enclosed. 
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ACCLAIMED “THE BEST IDEA 
FOR CLASSIFIED IN 25 YEARS” 


pee clip and mail today----------, 


H Newspaper. 


1 Address 


icity, State, Zip. 


H for faster delivery call (305) 885-4526 a 


Robert Haiman critiques a page 


Space-saving designs 


K.C. Star/Times hosts 
page design seminar 


By Carla Marie Rupp 


Michael Davies, editor of the Kansas 
City (Mo.) Star and Times for about two 
years, put into action his brainstorming 
on how to make a better newspaper with 
less space. 

The 18 newspaper people assembled 
for three days in Kansas City just before 
Thanksgiving are back at their newspa- 
pers around the country trying to con- 
vince their superiors to innovate some of 
the design ideas they discussed. 

Davies put them up for several days at 
the Alameda Plaza Hotel, but the par- 
ticipants’ newspapers paid for transpor- 
tation. 

““We looked around the country at 
newspapers we thought would be re- 
sponsive, and we wanted a geographical 
spread”’ he said, commenting on the invi- 
tation list. 

Davies conducted a newspaper 
graphics seminar in 1974 while he was at 
the Louisville Times, but the pages then 
were ‘‘unfettered and wide open for the 
participants to design.” 

This time when Davies invited the 
newspapers, he said participants should 
bring their homework with one of the 
biggest industry problems in mind—the 
severe newsprint shortage expected. 
They were asked to design a front page 
and an inside page keeping in mind a 
smaller amount of space to reflect how to 
30 


operate more efficiently in the future. 

Gary Watson, of Springfield (IIl.) 
Newspapers, a participant, said, “‘I see 
some definite clashes where we’re going 
with the creative philosophy, the desire 
to produce a better newspaper comes 
into conflict with the pragmatic problem 
of the newsprint shortage.”’ 

The lively afternoon session on how 
editors, artists and educators see the 
pages of the future was moderated by 
Bob Haiman, executive editor of the St. 
Petersburg Times. Participants brought 
slides of their pages, and all critiqued 
each other’s efforts. 

Randy Miller, art director of the Kan- 
sas City Star and Times, put together a 


fa 


A reader offers some advice 


booklet with all of their pages included. 

‘*Stars and bullets are old fashioned; 
get rid of them. No boxes within boxes. 
Look for clean, simple looks, no cutsy 
stuff,’ Haiman said. 

He said design is a form of language 
that needs its own style book; no detail is 
too small to be listed. His paper’s style 
book is 290 pages long. 

James Dolan, 31, managing editor of 
the San Antonio Sunday Express News, 
later expressed the value of the session. 
“‘T haven’t had training like this since 
journalism school. Design was just a 
small part of editing I. Most of us are 
basically word people. 

‘‘T was trained as a reporter, and when 
it comes to redesign, I need help with 
stimulating outside ideas I wouldn’t get 
at my desk.”’ 

For Dolan and the others, the seminar 
achieved that—and more. They tore 
apart Dolan’s use of black ‘rule’ in the 
bylines. Haiman said rules are ‘fences’. 
They also questioned his use of two 
types of heads, with ‘‘assassination”’ in 
large bold type over a smaller second 
line. Dolan, a 1971 graduate of Oklahoma 
University said street sales for his paper - 
are important. 

Jack B. Tinsley, managing editor of 
the Fort Worth Star Telegram, called the 
session productive and ‘‘beneficial as an 
exercise in stimulating thought on 
changes in the future with reduced 
newsprint availability.”’ He said his aim 
for his front page is strong news person- 
ality with a lot of news capsules. 

Davis said he started brainstorming 
with others at the Kansas City Star/ 
Times and in the parent company, Capi- 
tal Cities, that in coming years, pub- 
lishers will be thinking how they can use 
space a lot more efficiently. 

‘‘T don’t think the profession as a 
whole has come to grips with how to face 
the problem. I thought if we had a semi- 
nar it would first be good to just get to- 
gether and discuss it and think about the 
problem. 

‘**Second, I thought it would be good 
for our own staffers to come down and 
be exposed to the thinking around the 
table.”’ 

About a dozen Kansas City newspaper 
staffers were always on hand taking 
notes and listening intently. The Kansas 
City Times is expected to start its own 
redesigning soon. 

Davies said he doesn’t think the semi- 
nar will be held annually but said he’d 
like to ‘‘do this again. I think we may 
hold other seminars—perhaps a half 
dozen based on various ideas.’ The de- 
sign seminar filled with experts was in 
the planning for six months. 

One of the educators participating, 
Rick Musser, who advises the University 
Daily Kansan at the University of Kan- 
sas, toyed with the idea of the Kansas 
City Times gaining design ideas from the 

(Continued on page 31) 
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seminar. “‘I usually charge $100 a day 
plus expenses. The Kansas City Star and 
Times just got me for expenses,’’ he 
joked. 

When Musser’s turn came in the 
critiquing, his headline, “‘higher Lawr- 
ence rents seen’’ was labelled ‘‘boring 
and not in the language students speak.”’ 
One participant said ‘‘could you see a 
student saying that over a beer?’’ Musser 
said he wants the Kansan to be conserva- 
tive and to have a high story count. 

The other educator attending Daryl 
Moen, professor from the Missouri 
School of Journalism, Columbia, said the 
seminar brought home to him the idea its 
possible to put ‘“‘less space into more 
news.’ In some cases the result was 
“too much.’’ Kay Waldo, city council 
member, one of three Kansas City read- 
ers who reacted to the pages later, said 
the words ‘“‘clean or cluttered’? come to 
her mind when looking at different pa- 
pers. 

Howard Fibich, news editor, reduced 
the Milwaukee Journal masthead, and 
had the highest story count of anyone. 
He said that because 85% of the Journal 
is home delivered he didn’t have to make 
his page ‘‘splashy.”’ 

Jacqueline Combs, a graphics editor of 
the Long Beach Independent Press- 
Telegram, was the only woman sent 
from AP newspapers—and_she was only 
a last moment substitute, therefore un- 
prepared with pages of her own. Mark 


Wigginton, the other graphics editor of 
her paper, was ill, and she replaced him. 

““Most people had an obvious lack of 
understanding about typography, read- 
ability and functional design as it relates 
to daily journalism. Some people re- 
duced the size of type from 9pp. to 8pp. 
to get more words on a page. Nobody’s 
going to read those words. It’s too hard. 

“I was disappointed,’ Combs con- 
tinued, ‘“‘in the quality of the partici- 
pants’ efforts, because over half of the 
redesigned pages were worse then the 
original published pages of their pa- 
pers.” 

A few of the unusual pages came from 
Bob Cochnar, associate editor of the San 
Jose Mercury-News, who tried a per- 
sonalized approach with pictures of the 
metro editor, national and foreign editors 
along with their reports, and J. Ford 
Huffman, Times Union, and James 
Mann, Frederickburg (Va.) Free 
Lance-Star who both used large 
graphics. Tony Majeri, assistant art di- 
rector of the Chicago Tribune, said he 
wrestled with image. ‘‘I tried to give a 
sophisticated, quiet elegance. I don’t 
want the Tribune to change. I want her to 
grow with the people. People don’t know 
what the words Five-Star mean, so I cut 
that out. And once my layout starts inter- 
fering with the print, I know there is 
something wrong.’’ Majeri’s page won 
the popularity contest with the three 
Kansas City readers Davies brought in. 


Ed Miller, editor, Allentown (Pa.) Call- 
Chronicle, poses a question. 

““‘Now I need to hold Maxwell McCro- 
hon down and explain to him what I can 
do.”’ 

Dave Halvorsen, managing editor of 
the San Francisco Examiner, said he 
thinks there will be a ‘“‘generous use of 
color’’ by 1989. He ran a ‘“‘today’’ col- 
umn in a personal approach down the left 
side. His ‘‘neighbors”’ inside page played 
up bar mitzvahs and card parties. ‘‘We 
think very local news coverage may be 
important.” 

Dave Witke, managing editor from the 
Des Moines Register and Tribune, ad- 
vises, ‘‘Cut stories down to only what is 
new.’’ Some suggested using the back- 
ground material inside as a story. 


Did you call State Farm last year for help 
on a story? Over 400 other reporters did. 


a eo 


Reporters on papers, magazines, and broadcast stations 
across the country are calling State Farm for help on 
stories involving auto, homeowners, boatowners, and life 


insurance. Why? Two reasons. 


First, we're the nation’s largest insurer of cars, homes, 
and pleasure boats. Reporters naturally call the industry 
leader when they need facts or opinions about these 
forms of insurance. While we’re not the leader in life 
insurance, we are the fourth largest seller of individual 


life policies. 


Second, our public relations staff of former newsmen 
welcomes calls from the media. We understand dead- 
lines. If we have the information you need, we'll give it to 
you right away. If we don’t, we'll talk to one of our 
experts and call you back as soon as possible. If we can't « 
get the information you need, we'll tell you that too. 

When you need help with a story on personal 
insurance, join your more than 400 colleagues 


who turned to State Farm last year. Call 
our public relations department at 


309-662-2521 or 662-2063. 


STATE FARM MUTUAL 
AUTOMOBILE INSURANCE COMPANY 
Home Office, Bloomington, Illinois 


STATE FARM 


SO 


INSURANCE 
® 
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Circulation 


Pre-schoolers 
shown how to 
read N.Y. Times 


The New York Times has prepared a 
24-page booklet showing parents how to 
use the paper’s daily special sections 
such as Sports Monday, Science, and 
Home to teach their children beginning 
reading and arithmetic skills. 

Entitled ‘‘Getting Ready to Read with 
the New York Times,”’ the tabloid sized 
publication will be distributed starting in 
January as part of the paper’s Great 
Times Parties home delivery promo- 
tional campaign (E&P, March 8, 1978). 

Circulation sales manager Marjorie 
Longley said the paper plans to work 
with local PTA’s in setting up meetings 
between its representatives and parents. 
The representatives will demonstrate the 
booklet to parents and use it as a means 
of selling them subscriptions. 

Parents can obtain a copy of the book- 
let only by attending one of the Times’s 
parties. 

“It is something to walk away with 
and not available for separate sale,” 
Longley stated. ‘‘The value for us is 
home delivery. It’s a free supplement to 
people who come to the parties.” 

She commented the idea for the read- 
ing booklet grew out of market research 
findings and the experiences of the pa- 
per’s ‘“‘home”’ representatives. 

‘Our research discovered the primary 
concern of women in the suburbs is the 
educational achievement of their chil- 
dren,”’ she said, adding that Times rep- 
resentatives at home gatherings ‘‘found 
better response when they showed par- 
ents how to use the paper to help their 
kids.” 

The booklet also gives the Times, ac- 
cording to Longley, a new way to ap- 
proach the suburban housewife segment 
of its market. 

‘‘Managerial and professional women 
already read the Times, but now we have 
a whole new marketing orientation based 
on parenting,’’ she remarked. ‘‘When we 
show a mother how to use the Times to 
help her child, we’re showing her how to 
use the paper more effectively for her- 
self. It’s totally unfounded that the 
Times is hard to read. It’s really a family 
newspaper.” 

The Times’s reading booklet was de- 
veloped by Peg Carey, an educational 
consultant in Princeton, New Jersey and 
a former senior high school reading re- 
sources teacher. 

She set up the newspapers in educa- 
tion program for the News & Observer 
Publishing Co. in Raleigh, N.C. to help 
seventh graders build their reading skills 
32 


while they learned how to use the daily 
newspaper. 

Carey became a Great Times Party- 
giver when her family moved to Prince- 
ton and proposed her idea for the reading 
booklet to Longley at last year’s ANPA 
Foundation convention. 

“Its long been a concern of teachers 
that parents are not involved enough in 
their children’s education, and when 
they do try to get involved, they don’t 
know what to do,”’ she observed. ‘*This 
booklet will give parents some guid- 
anCeas 

Carey has shown the booklet to 
educators from the International Reading 
Association and found their responses 
“‘Unbelievable. They got so excited 
about it.” 

She added several elementary school 
teachers also have responded favorably 
to the booklet. 

“It’s a way for parents to see they 
don’t have to go out and buy expensive 
workbooks. They can use a newspaper,” 
she stated. 


Lee reports net 
income for 1979 


Lee Enterprises Inc., Davenport, 
Iowa announced net income of $15.3 mil- 
lion for the fiscal year ended September 
3019792 

Net income for the same 1978 period 
was $15.9 million and included a $2.6 
million gain from the sale of a tv station. 

Comparable net income from ‘‘nor- 
mal’ operations last year was $13.3 mil- 
lion. Fourth quarter earnings totaled $4.3 
million as compared to $3.7 million last 
year, reflecting a 19 percent increase. 

Fiscal year revenues climbed $11.1 
million from $104.6 million in 1978 to 
$115.8 million in 1979. Revenues for the 
quarter ended September 30, 1979 were 
$28.7 million as compared with $26.6 mil- 
lion in the same quarter last year. 


Twice weekly 
acquired by Morris 


Morris Newspaper Corporation has 
purchased the twice weekly Warren 
County (Tenn.) News, Charles H. Morris 
corporation president, announced 
November 14. 

The purchase price was not an- 
nounced. 

C.F. McClughan, publisher of the 
Southern Standard, McMinnville, Tenn. 
which the Morris Corporation purchased 
in December 1977, will also serve as pub- 
lisher of the News. 

The News will continue to be pub- 
lished, maintaining offices for its news 
and advertising departments at a new lo- 
cation to be announced. 

The News is in its third year of publi- 
cation, issuing its first edition in August 
1977. 


ITU and Guild 
merger set for 
January, 1981 


The International Typographical 
Union and The Newspaper Guild have 
scored a major breakthrough in merger 
talks by reaching agreement on the 
makeup, authority and structure of offi- 
cers in the proposed new union. 

Under the terms, members of each 


union will be assured representation in 


key leadership positions in forming the 
new body, the largest union in the news- 
paper industry. Currently the ITU has 
more than 50,000 and the Guild more 
than 30,000 active members. 

During the first term, the general pres- 
ident will be from the ITU and the presi- 
dent from TNG. During the second term, 
the roles will be reversed. There also will 
be an International Governing Board 
similar to the Guild’s current Interna- 
tional Executive Board. 

Accord was also reached on key ele- 
ments in the strike sanction procedure. 


m 


Top officers of both unions said it is . 


now realistic to anticipate a merger vote 
by the members of the two unions in 1980 
with a likely target date of January, 1981, 
for organic merger. 

The agreements were concluded in 
Colorado Springs during a week-long 
meeting that ended November 8, the an- 
niversary of the first joint meeting of the 
two unions’ merger committees in the 
same city two years earlier. 

‘There is every reason to believe a full 
merger is now in prospect, with a vote in 
1980,’ said TNG president Charles A. 
Perlik, Jr. ‘‘Our aim is to submit a 
merger agreement to the 1980 TNG Con- 
vention.” 


Times-Mirror reports 
ad revenues gain 


Advertising revenues for Times Mir- 
ror’s Newspaper Publishing group for 
the eleventh accounting period, October 
8 through November 4, 1979, were up 
20.9% to $52,644,000 from $43,540,000 
for the same period in 1978. 

Advertising revenues for the eleventh 
accounting period of 1979 reflect the ad- 
dition of the Hartford Courant. Exclud- 
ing the Hartford Courant, advertising 
revenues for Times Mirror’s Newspaper 
Publishing group on a comparable basis 
would have shown an 11.9% increase. 

For the 11 accounting periods, January 
1 through November 4, 1979, total adver- 
tising revenues for the group were 
$474,856,000 compared with $414,838,000 
for the same period last year, an increase 
of 14.5%. Excluding The Hartford Cou- 
rant, the year-to-date increase was 
12.5%. 
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Group planned 
to monitor 
news flow 


The International Institute of Com- 
munications and the Twentieth Century 
Fund are planning the formation of an 
independent, international committee to 
monitor and evaluate proposals for re- 
solving the dispute over the international 
flow of information between industri- 
alized countries and the Third World. 

Acting on the major recommendation 
of an independent Fund Task Force that 
called for the creation of a ‘“‘private 
body’’ of independent print and broad- 
cast professionals from both the de- 
veloped and developing countries, the 
IIC and the Fund are setting up a steering 
committee on the financing, composition 
and scope of the proposed commission. 

The Fund Task Force, which was 
chaired by Francoise Giroud of France 
and whose members included journalists 
and broadcasters from the West and the 
Third World, contemplated that the 
monitoring committee would scrutinize 
‘initiatives set by governmental, inter- 
governmental or quasi-governmental in- 
stitutions’’ designed to redress the im- 
balance in the flow of information. 

In undertaking the implementation of 
the Task Force recommendations, the 
IIC, an independent world-wide center 
on communications issues headquar- 
tered in London, and the Fund, an 
American foundation long involved in 
communications research, have agreed 
that the IIC will provide administration 
support for the committee which will 
enjoy independent status. 

Although the Fund Task Force 
acknowledged that there is a serious im- 
balance in the flow of information be- 
tween the developed and developing 
world, it warned against proposals for 
systems that entail government supervi- 
sion of the flow of information. 

In its report entitled *‘A Free and Bal- 
anced Flow,’’ the Task Force asserted 
that the purpose of establishing an inde- 
pendent committee is to ‘‘defend free- 
dom of the press where it exists, help to 
develop freedom where it does not, and 
strengthen”’ the role of free information 
in the development process. 

The IIC and the Fund are planning to 
establish the committee early in 1980 for 
an experimental two-year period, which 
the Task Force suggested would be 
‘‘ample time to assess the work of UN- 
ESCO’s International Commission for 
the Study of Communications Problems 
as well as the reports of similar bodies.”’ 

In addition to Mme. Giroud, former 
French Minister for Culture, the mem- 
bers of the Fund Task Force were: Elie 
Abel, formerly dean, School of Jour- 
nalism, Columbia University; Harry J. 


Boyle, formerly chairman, Canadian 
Radio and Telecommunications Com- 
mission; Abdelkader Chanderli, formerly 
Algerian ambassador to the United 
States and the United Nations; Alberto 
Dines, political columnist, Folha de Sao 
Paulo, Rio de Janiero; Henry Grunwald, 
editor-in-chief, Time Inc.; Thilo Koch, 
television writer, Wurtenberg, Germany; 
Colin Legum, associate editor, The Ob- 
server; Flora Lewis, chief European cor- 
respondent, New York Times, Paris; 
Georges-Henri Martin, editor-in-chief, 
La Tribune de Geneve and a Twentieth 
Century Fund trustee; Carlos Monsivias, 
television journalist, Mexico City; S. 
Nihal Singh, editor, The Statesman, 


Ltd., Calcutta; Frank Stanton, formerly 
president of Columbia Broadcasting Sys- 
tem; Roger Tatarian, formerly vicepresi- 
dent of UPI and presently professor of 
journalism, California State University; 
David Webster, director, public affairs, 
British Broadcasting Corporation; and 
Benjamin Whitaker, director, Minority 
Rights Group, London. 

The Twentieth Century Fund, located 
41 East 70th St. in New York City, was 
founded in 1919 and endowed by Edward 
A. Filene. It undertakes critical and 
analytical studies of economic, political 
and social institutions and issues. The 
Fund is a major contributor to the Na- 
tional News Council. 


Who’s who in front-end systems? 
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Mycro-Tek. . . 


‘Who has over 100 newspaper 
installations? Mycro-Tek. 


Who has maintained their 
excellence in manufacturing and 
product service that was 
established over four years ago? 
Mycro-Tek. 


Who can design either a one 
terminal or sixty terminal system? 
Mycro-Tek. 


Who can offer from 70,000 
character storage up to 80 million 
character storage? Mycro-Tek. 


Who has telecommunications, class 
ad and billing, circulation 
management, and an ad display 
makeup terminal (ADCOMP)? 
Mycro-Tek. 


Who has designed their products 
so their customers can UPDATE 
their systems and always retain the 
latest in technology? Mycro-Tek. 


Who has developed an around the 
clock service department, an 
applications department, and a 
customer service department to 
answer any questions that may 
arise after you have installed your 
Mycro-Tek front-end system? 
Mycro-Tek. 

Give them a call today and ask for a 


demonstration on a leading 
‘ front-end system. 


Ad 
5 Ce, co LEN De _ 


MYCRO-TEK,INC. 
“The Front-end System Specialists” 
216 North Washington 

Wichita, Kansas 67202 
800-835-2852 

In Kansas call 316-265-7861 
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Business news 
coverage hit 
by steel exec 


An intensified public interest in the 
economy demands that newspapers take 
‘“‘special pains’’ to avoid irresponsible 
and uninformed coverage of business 
and economic news, Richard F. 
Schubert, president of Bethlehem Steel 
Corporation, told a group of newspaper 
editors (November 15). 

Speaking at a seminar of the Pennsyl- 
vania Society of Newspaper Editors, 
Schubert said: 

is: . we all know that economic 
news has moved from the business sec- 
tion to the front pages of most newspa- 
pers. Reader interest is keen, to say the 
least. And, just as business has to learn 
to communicate better with the media 
and the general public, the media have to 
learn to report and interpret business and 
economic matters more accurately and 
perceptively.”” 

As an example, the Bethlehem execu- 
tive cited a story dealing with inflation 
which appeared earlier this year in a 
Pennsylvania newspaper. Schubert said 
the reporter wrote that capital spending 
by business is as inflationary as govern- 
ment spending, and that if federal spend- 
ing is cut to reduce inflation then corpo- 
rate capital spending should be reduced 
as well. 

Moreover, Schubert said, ‘‘(the writ- 
er) went on to suggest that business 
spending causes unemployment and ag- 
gravates our international trade prob- 
lems.” 

The steel executive, who is a former 
U.S. Under Secretary of Labor, told the 
editors: 

“Tm sure I don’t have to explain why 
those ideas are just plain ridiculous, and 
it isn’t a matter of ideology. . . . We all 
know that capital spending generates 
jobs and makes our products more com- 
petitive in international trade. This is 
recognized in socialist economies as well 
as it is in ours.” 

Why then was such a story (‘‘that 
would get a failing grade in freshman 
economics’’) written and why would an 
editor permit it to appear in print? Mr. 
Schubert asked. 

“‘T can’t imagine,”’ he said, “‘reading a 
sports commentary by a writer who ob- 
viously doesn’t understand the sport. 
Shouldn’t the same journalistic stan- 
dards apply to a subject as important as 
the national economy?”’ 

Schubert recalled a recent television 
talk show which had as its guest the 
chairman of a major oil company. “‘At 
times it was more like a lynching party 
than an interview, complete with a howl- 
ing mob,”’ said the Bethlehem executive. 
“‘And some of the accusations, thinly 
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veiled as questions, had a very familiar 
ring to them. 

“They typified all the usual miscon- 
ceptions about business profits. They 
radiated confusion about capital invest- 
ments, and the audience applauded the 
idea of nationalizing the oil industry.” 

As to why so many people think that 
way, Schubert said they’ve got to get 
those ideas from the media, or at least 
‘the media have failed to correct their 
misconceptions and misapprehensions.”’ 

Schubert said the fact that newspapers 
have difficulty in reporting business and 
economic news accurately and percep- 
tively is even more confusing by the fact 
that newspapers are themselves business- 
es and share the problems that go along 
with running a business. 

““And yet, when newspapers write 
about those subjects, they almost always 
sound as if ‘other businesses’—not 
newspapers—are doing all the complain- 
ing and asking for some kind of relief.’’ 

Schubert praised the many courses 
and award programs that have been de- 


signed to improve the standards of busi- 
ness and economic journalism, citing as 
examples: The Business Journalism 
Awards program of the University of 
Missouri School of Journalism; the 
Gerald Loeb Awards by the Graduate 
School of Business Management of the 
University of Southern California; and 
the Excellence in Business and Financial 
Journalism program sponsored by John 
Hancock. He pointed to special courses 
and fellowship programs for business 
journalists, including the Davenport Fel- 
lowships at the University of Missouri, a 
new center at American University, the 
MECCA program at Denver University, 
and long-established programs at MIT, 
Columbia and Princeton. 

‘*What it all boils down to is that there 
are not only attractive incentives for bet- 
ter business journalism, but also a lot of 
good, solid programs for training work- 
ing journalists in the areas of economics, 
business and finance. What’s more, a lot 
of papers have improved and expanded 
their business coverage. 


Under-thirty readers are 
more visual, less verbal 


““Younger newspaper readers, those 
under 30, have a lower attention span, 
are more visual and less verbal,’’ Ken- 
neth C. Bronson, vicepresident of Stauf- 
fer Communications and an authority on 
newspaper design, told member dele- 
gates to the NNA Convention in Or- 
lando, Fla. 

He reported that an extensive research 
effort showed that readers are turned off 
by newspapers that are hard to read or 
handle, contain blurred pictures, and use 
language too formal, stiff or pretentious. 
He said that they dislike jumps and con- 
tinued stories. 

Bronson added that many newspapers 
are poorly organized, need sectionaliza- 
tion, content organization by subject 
matter, better labeling, and news sum- 
maries. 

“‘Readers say that newspapers are 
poorly organized. They want the same 
things in a newspaper every issue. They 
want standardization.” 

Bronson told the NNA group that the 
functions of design are: 1. To make the 
newspaper attractive and interesting; 
2. to make the newspaper easy to read 
and understand; 3. To grade the news 
for the reader; and 4. To maintain a style 
of continuity. 

He called for anchoring of pages and 
features; a clean easy-to-read flag; a 
summary column. 

““You need to take a look at how 
you're going to do your page logos, 
standing heads, column heads, kickers, 
bylines, folio lines, cutlines.’’ He 
suggested that newspapers should spend 
more time planning their newspaper de- 
sign, and being sure that everyone, from 


reporters to pressmen, knows how the 
newspaper is supposed to look to the 
reader, and how it is to be produced each 
week.”’ 

He urged newspapers to build a dis- 
tinctive look for advertisers, ‘*Know his 
product and market—don’t lose him to 
other media because his ads are ineffec- 
tive,’ Bronson said: 

In page design, Bronson pointed out 
that there are four elements to be consid- 
ered: art, type, white space and color, 
but that simplicity and common sense 
are also important ingredients. 

Among the specific recommendations 
he made were: Use of lower case heads 
instead of caps, to improve readership, 
increase reading speed, and get a better 
word count. He said that head count 
should be about the same character 
length as body type. 

He urged that newspapers adapt flush 
left head style and said that copy blocks 
should be shorter, and thus better read. 
He urged that long blocks, such as an 
18-inch one, be broken into two or three 
columns, increasing readership by 30 
percent or more. 

He told the group they should square 
off ads and stories, use rules to form 
visual cutoff units, and always provide a 
reference point in maps. 


Best newspaper 


The Starrett City (N.Y.) Sun was 
selected as the best newspaper serving a 
housing development in the State of New 
York. The award was granted by 
NYSAHRO, the New York State As- 
sociation of Housing and Renewal Offic- 
ers, at their annual convention. 
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Strike paper 
merges with 
weekly group 


By Pearl Ahnen 
and Irene LaNone 


The Downriver Reporter, published 
since October, 1978, by the striking 
employees of the Panax-owned Mellus 
Newspapers, has merged with the 
Times-Herald group, based in Dearborn 
and Wyandotte, Mich. Now knownas the 
Times-Herald Reporter, the 24,000- 
circulation weekly appeared under its 
new mast with a November 23 edition 
distributed in three western suburbs of 
Detroit. 

Frank Bewick, the Times-Herald pub- 
lisher, said he purchased only the right to 
use the Reporter name, and did not as- 
sume the strike publication’s debts. 

‘*T paid a sum to the Downriver Re- 
porter, Inc. There was some money up 
front, and additional funds on an ex- 
tended basis,’’ Bewick said, “‘but I can’t 
reveal the amount. 

The Reporter will continue to have its 
offices in the city of Taylor, Mich., 
where it won and then lost its status as 
the city’s official newspaper within a 
period of a little more than a month. 
After awarding the Reporter the contract 
to publish the city’s legal notices on Oc- 
tober 23, the Taylor City Council passed 
a surprise motion November 27 to make 
the Mellus Newspapers its official publi- 
cation. 

The former strike newspaper retains 
its contracts to print the Taylor school 
district’s minutes, and also those of the 
nearby Melvindale-Northern Allen Park 
jpublic schools. 

- The Reporter was established with a 
520,000 loan made to the Mellus unit by 
the Newspaper Guild of Detroit Local 22 
n September, 1978. (Epitor & Pus- 
LISHER, November 10, 1979). When the 
Suild abandoned the unsuccessful strike 
2ffort after 14 months, the union ceased 
saying benefits to the members, and of- 
ered another $20,000 to the remaining 
strikers to help launch the Reporter as a 
yermanent enterprise. Neither loan has 
yeen repaid, according to Dennis 
Niemiec, who was appointed Reporter 
sublisher under the strike regime. 

In early October, while the newspaper 
staff was waiting for payment of the sec- 
ynd $20,000 fron the Guild’s interna- 

ional offices, and paychecks were 
youncing, Niemiec and a representative 
»f another union advanced personal 
nonies to meet the Reporter’s payroll. 

‘‘When the Guild money finally got 
iere,’’ Niemiec said, ‘‘there were other 
jebts that had to be paid off.” 

The financial picture brightened when 
he Taylor council named the Reporter 
as its official newspaper, and the Taylor 


and Melvindale-Northern Allen Park 
school districts also designated the Re- 
porter for publication of legal notices. 
“The legal news from the three areas 
was the only worthwhile thing at the Re- 
porter,’ Bewick said. *‘There were too 
many hassles—money  hassles— 
connected with the operation. 


“‘They (the council members) didn’t 
notify me beforehand that they were 
considering cancelling the contract. 
They knew I was the new publisher. I 
don’t know if they can cancel legally, but 
I’m not a lawyer, and I haven’t had a 
chance to read the city charter.”’ 


On November 8, the Downriver Re- 
porter’s three strike leaders—Niemiec, 
managing editor Robert Cochrane and 
Guild-chairman Gene Mierzejewski— 
approached Bewick about the possibility 
of a merger with the Times-Herald. At 
that time, Bewick said, he had consid- 
ered the Reporter to be a lost cause. 


But after some thought, the Times- 
Herald publisher said, he decided to ac- 
quire the Reporter because its circulation 
covered the area where he had hoped to 
expand within the next two years. The 
Times-Herald had published editions in 
six western Detroit suburbs prior to add- 
ing the Reporter’s three communities— 
Taylor, Allen Park and Melvindale. 


Throughout the strike and in the first 
phase of its independent status, the Re- 
porter had been distributed in five com- 
munities to compete with the Mellus 
Newspapers. Mellus continued to oper- 
ate throughout the strike by employing 
non-union labor. 

When Bewick acquired the Reporter, 
he decided to pull in the circulation by 
eliminating two communities where the 
Times-Herald already had distribution. 
He gave as his reasons the facts that the 
Reporter didn’t have enough revenue, 
didn’t have sufficient circulation 
facilities, and didn’t have adequate per- 
sonnel to cover the five communities. 

Two weeks before the Reporter offi- 
cials approached Bewick, the entire ad- 
vertising staff had left the newspaper, 
along with the composing-room person- 
nel. Shortly after Bewick took over, 
Mierzejewski also resigned. 

The 10 remaining strikers were offered 
positions on the reorganized paper. The 
present chain of command includes Be- 
wick, publisher; Niemiec, administrative 
assistant, and Cochrane, who continues 
as managing editor. 

The void that was created when the 
advertising staff resigned soon was filled 
by Ed Leahy, who was hired as advertis- 
ing director. Leahy has had an extensive 
career in advertising in New York and 
Adrian, Bewick said, and will serve as 
overall coordinator for the nine- 
community Times-Herald operation. 

Leahy was the only new member 
added to the Reporter staff since the 
reorganization. There are no immediate 
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plans for increasing the staff or expand- 
ing the operation, the publisher said. 

Bewick has been in the newspaper 
business since 1955, when he and two 
associates founded the Riverview Review 
in another western suburb of Detroit. 
His wife and son currently are business 
associates in the Times-Herald opera- 
tion. 

Niemiec is now concentrating on writ- 
ing political news and serving as a buffer 
during the transition period. He was 
sports editor and assistant editorial di- 
rector at Mellus, where he worked more 
than five years, prior to the strike. 

“If the Times-Herald Reporter be- 
comes successful,’’ Niemiec said, 
“‘stock will be issued to all the people 
who lost their jobs as a result of the labor 
dispute. Stock will materialize as soon as 
we can come up with an equitable way to 
distribute it.”’ 

The present plans involve 15,000 
shares with a par value of $1 each. Five 
thousand of them will be voting stock, 
which will be distributed to Reporter 
board members. The remaining 10,000 
shares will be allocated to the members 
of the original strike group. 

The Times-Herald Reporter is a non- 
union newspaper. 


Scripps-Howard buys 
weekly in Kentucky 


Purchase by Scripps-Howard News- 
papers of the weekly Kentucky Standard 
at Bardstown, was announced by Ed- 
ward W. Estlow, president of the E.W. 
Scripps Company. 

Scripps-Howard bought the stock of 
the paper’s four shareholders, Alfred S. 
Wathen, publisher; B.J. Wathen, busi- 
ness manager; Elizabeth W. Spalding, 
editor; and James W. Mudd, advertising 
manager, all of Bardstown. No sale price 
was disclosed. 

George W. Trotter, of Lebanon, Ky., 
will become editor and general manager. 
He resigned as executive editor of 
Landmark Community Newspapers to 
accept the position. 

The Standard has a circulation of 
9,200, and is one of the largest weekly 
newspapers in the state. It also has a 
weekly Shopper’s Guide. The paper was 
founded in 1900, and has been in the 
Wathen family for 50 years. 

Other newspaper properties owned by 
Scripps-Howard in Kentucky are the 
Kentucky Post in Covington, Grant 
County News, Boone County Leader, 
Campbell County News, and four papers 
in the Louisville area, The Voice, The 
Jeffersonian, The Jefferson Reporter, 
and The Prospect News. With the excep- 
tion of the Kentucky Post all are week- 
lies. 

Scripps-Howard also owns a commer- 
cial offset printing firm in Louisville, 
Scripps-Howard Web Press Company. 
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Cooperative effort 


ANPA raps 
Pakistan for 


Alaskan dailies set-up soe 
jailing reporter 


prep basketball poll 


This winter Alaskan sports writers are 
using the work cooperation more and 
competition less. 


The Alaska Prep Basketball Poll, a 
cooperative effort among six of the 
state’s seven daily newspapers, has 
begun its first full season of service for 
the followers of high school basketball. 


The poll was set up last winter for the 
final three months of the season on a trial 
basis with boys basketball. Sports writ- 
ers called in weekend scores on Monday 
to the Southeast Alaska Empire in 
Juneau, which compiled and sent out a 
state round-up Tuesday morning on As- 
sociated Press wires. 

Tuesday afternoon the writers called 
in their top ten selections of schools to 
the Empire and the final results with sea- 
son records and points were sent out 
Wednesday morning to all AP member 
papers. 

The poll is the first of its kind in 
Alaska, according to organizer Jim Du- 


Fresne, Empire sports editor, and marks a 
new effort of cooperation by the state’s 
small group of sports writers. 

‘‘We realize it is tough to come up with 
an.accurate ranking of teams when the 
sports writers are so few and spread 
apart,’’ said DuFresne. “‘But the poll and 
round-up of scores have served their 
main purpose in creating an interest in 
prep basketball at a statewide level and 
just not regional.” 

This winter the poll, which began with 
a preseason selection on Nov. 21, also 
includes girls basketball in scores and 
rankings. The top 10 rated schools in 
both sports are broadcast Thursday af- 
ternoon on Alaska Radio Network news 
service for better coverage in the bush 
regions of the state. 

Participating in the poll are writers 
from the Daily News-Miner in Fairbanks, 
the Anchorage Times, Anchorage Daily 
News, Kodiak Daily Mirror, Ketchikan 
Daily News,, Empire and a sportcaster 
from KINY-TV in Juneau. 


Patterson fellowships 


Five journalists have been selected by 
a panel of judges to receive Alicia Patter- 
son Foundation fellowships for 1980. 
The winners, Marjane Ambler, John 
Conroy, Richard Denenberg, Paul Hen- 
drickson, and Orville Schell, will spend 
the fellowship year traveling, studying, 
and writing on their projects for the APF 
Reporter, a bimonthly magazine. 

Marjane Ambler, Wyoming, managing 
editor of High Country News, will travel 
throughout the West on her project, In- 
dian Energy Policies and Their Effect on 
Tribal Self-Sufficiency. 

John Conroy, Chicago, a freelance 
journalist and part-time contributor to 


winners named 


the Chicago Reader, will spend the year 
investigating the Social and Economic 
Consequences of the War in Northern 
Ireland. 

Richard Denenberg, New York, a 
former staff writer for Newsday and the 
New York Times, is currently a freelance 
journalist. Denenberg will study Alterna- 
tives to Courts on his fellowship. 

Paul Hendrickson, a staff writer on the 
Washington Post, plans to travel 
throughout the U.S. on his project, 
Search for a Seminary: 1955-1979. 

Orville Schell, California, journalist 
and author, will investigate the Reliance 
on Drugs in the U.S. Meat Industry. 


Lawyers acquire 4 more L.A. papers 


Four Los Angeles community news- 
papers, operated as Hawthorne Com- 
munity News, Inc., were sold November 
30 to Coast Media, Inc., a California 
corporation, owned by Richard Bronner 
and Bob Payson of west Los Angeles. 

The newspapers are: Hawthorne 
Community News, Redondo Beach 
Community News, Lawndale Commun- 
ity News and Torrance Tribune. 

The sale of stock, purchase price and 
terms were not disclosed. 

The sellers are Joan and Robert 
Haugh. Haugh has been associated with 
the newspapers for twenty years, and 
will remain with Coast Media in charge 
of advertising for the four newspapers in 
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the transaction. Mel Hodell of Montclair, 
Calif. served as broker. 

Bronner and Payson are co-owners 
and co-publishers of Coast Media, Inc., 
which owns and operates eight commun- 
ity newspapers in the Westside-South 
Bay area of Los Angeles with a com- 
bined circulation of 110,000. 

Bronner, formerly an attorney with 
Buchalter, Nemer, Fields, Chrystie and 
Younger of Los Angeles, was campaign 
manager for Thomas E. Bradley, Mayor 
of Los Angeles, and was a Los Angeles 
City Commissioner. Payson is a 1967 
graduate of Harvard Law School and a 
Los Angeles County Housing Commis- 
sioner. 


Salamat Ali, the 45-year-old Pakistani 
reporter who was sentenced to a year’s 
hard labor by a Pakistani military court 
for writing about unrest in outlying prov- 
inces, has picked up the strong support 
of the American Newspaper Publishers 
Association. 


In a statement issued December 6 and 
sent via cable to Pakistani officials, 
ANPA chairman Allen Neuharth said, 
‘‘The Board of Directors of the Ameri- 
can Newspaper Publishers Association, 
representing 1,365 United States and 
Canadian newspapers, including every 
major newspaper in these two countries, 
voted unanimously today to strongly 
urge the government of Pakistan to re- 
view and reverse the prison sentence of 
Salamat Ali, the respected correspon- 
dent of the Far Eastern Economic Re- 
view. His trial and conviction before a 
one-man military court represent a grave 
injustice, a sad disappointment and disil- 
lusionment for all friends of Pakistan and 
an affront to all journalists and all believ- 
ers in journalist integrity around the 
world. The American Newspaper Pub- 
lisers Association speaks on behalf of all 
American newspapers in respectfully 
urging the government of Pakistan to 
promptly review and undo this destruc- 
tive miscarriage of justice.” 


And in a companion statement, 
Katharine Graham, chairman of the 
board of the Washington Post and 
Newsweek, said, ‘‘As an officer of the 
American Newspaper Publishers As- 
sociation, I strongly endorse Chairman 
Neuharth’s cable to the government of 
Pakistan urging, on behalf of all of our 
member newspapers, the review and re- 
versal of the sentence of Salamat Ali of 
the Far Eastern Economic Review. His 
trial and conviction are viewed widely 
here as an unjust and unworthy act that 
should be promptly corrected.”’ 


Ali, who writes for the Dow Jones af- 
filiated Review, reported about tribal un- 
rest in the Pakistani province of Baluchis- 
tan in an Oct. 19th story carrying the 
headline, ‘‘An Upheaval is Forecast.” 
He was arrested in early November and 
charged with publishing literature to 
promote hatred between varying factions 
of the nation’s population. 


The state of martial law now enforced 
in Pakistan has imposed government 
censorship on publications within the na- 
tion. The Review, however, is based in 
Hong Kong. Ali is based in Pakistan, and 
when officals there learned of the story, 
he was apprehended. 
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Newspaper Fund 


to increase grants 


The Newspaper Fund in 1980 will in- 
crease grants which directly benefit high 
school students and teachers, and con- 
tinue to support newspaper internships 
for college juniors and minority graduate 
students. 

Grants totaling $57,000 were approved 
to co-sponsor with local newspapers 18 
summer Urban Journalism Workshops in 
1980 to encourage minority high school 
students to consider newspaper careers. 

In addition, one student from the 1980 
workshops will be awarded a four-year 
college scholarship with a maximum 
value of $8,000 for writing the best news 
or feature story published in a workshop 
newspaper. 

The Fund’s Board of Directors also 
approved raising the maximum indi- 
vidual grant to inexperienced journalism 
teachers for summer study fellowships 
from $300 to $350. Fifty teachers with 
little or no previous journalism experi- 
ence will be selected in April to receive 
grants to attend graduate-level work- 
shops and courses designed to help them 
in their teaching jobs. 


Approval was also given by the Fund’s 
board to select four Distinguished Ad- 
visers along with the 1980 High School 
Journalism Teacher of the Year. 


A student from the school of each Dis- 
tinguished Adviser will win a $250 schol- 
arship from the Fund to study jour- 
nalism in college. This is the first time 
scholarships have been awarded to stu- 
dents from Distinguished Advisers’ 
schools. A student from the Teacher of 
the Year’s school will receive a $1,000 
scholarship, as was done in 1979. 


Under the programs for college stu- 
dents, the Fund’s board approved grants 
totaling $76,877 to support an editing in- 
ternship program for 40 students and a 
minority internship program for 12 stu- 
dents. All will attend pre-internship edit- 
ing courses and will work a minimum of 
12 weeks on the copy desks of daily 
newspapers. 


The editing interns will receive $700 
scholarships when they return to their 
senior year studies, and the minority 
interns will receive $1,000 scholarships 
to apply toward their graduate-level stud- 
ies. 


A career information program, which 
features the Journalism Career and Schol- 
arship Guide, will be continued by the 
Fund. 

The Fund also will continue to co- 
sponsor an Editor-in-Residence Program 
with the American Society of Newspaper 
Editors in which participating colleges 
invite editors to their campuses to dis- 
cuss with students the newspaper busi- 
ness. 


Ron Hedley named ‘Publisher-of-Year’ 


Panax Corporation named Ronald A. 
Hedley, publisher and general manager 
of the Macomb (Mich.) Daily, as winner 
of the John P. McGoff ‘‘Publisher-of- 
the-Year’’ award and also selected five 
editors for outstanding individual per- 
formances during the past 12 months. 

The awards were made at a recent 
Panax executive conference in Detroit. 

In distributing the honors McGoff 
stressed that all the recipients exhibited 
the sort of leadership qualities and spirit 
that refused to be daunted by media 
competitors or economic changes of cli- 
mate. 

Hedley brought with him 37 years of 
newspaper management experience in 
Canada and the United States when he 
assumed his post at the Macomb Daily 
on December 1, 1975. 

He and managing editor, Mitch Kehe- 
tian, brought the Macomb Daily from a 
circulation low of 39,000 in mid-1977 to 
within 60,000 now. 

Kehetian and Raymond E. Linders, 
executive editor of Panax newspapers in 
Michigan’s Upper Peninsula, each were 
presented Panax ‘‘Editor-of-the-Year”’ 


Deaths 


JOHN J. WEISBERGER, 80, a New York 
reporter for 47 years; worked for the 
New York Journal-American; charter 
member of the New York Press Club; 
December 10. 


* * * 

Joun N. “‘Nick’’ Grecory, 58, United 
Press International midwest financial 
editor; with the Chicago Daily News 
before joining Acme Newspictures; then 
photographer with United Press News- 
pictures; UPI reporter and regional 
executive; December 5. 

* * * 

Joun A. Frasca, 63, Pulitzer Prize re- 
porter (1966) when he was with 
the Tampa Tribune; earlier with the 
Philadelphia Daily News; left the 
Tribune in 1969 and wrote several books; 
December 3. 


Segar Award 
to Al Capp 


Al Capp, creator of Li’] Abner, will be 
the posthumous recipient of the National 
Cartoonists Society’s Segar Award for 
Outstanding Contributions to the Art of 
Cartooning on December 12. Named in 
honor of Elzie Segar, creator of Popeye, 
the award had been voted by the execu- 
tive council and board members of NCS 
before Capp’s death last month. John 
Cullen Murphy, NCS president, who 
draws the nationally-syndicated Prince 
Valiant comic strip for King Features, 
will present the miniature bronze draw- 
ing board and accompanying $500 check 
to the cartoonist’s son, Colin Capp. 
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awards. 

In assessing the work of these two 
men, corporate executives found both 
equally deserving the citation. Thus, in 
this its first year, two awards were made 
instead of the anticipated single one. 

An ‘‘Editorial-Person-of-The-Year’’ 
award went to Gary Farrugia who during 
the past year served in the top ranking 
editorial position at the Dearborn Press 
and Guide, the Globe, and Advertiser 
newspapers of the Washington, D.C. 
metropolitan area and a group of Hous- 
ton suburban newspapers. The latter two 
groupings recently were sold. Farrugia is 
no longer working for Panax. 

James P. O’Toole, and Ken Kish re- 
ceived honorable mention plaques in the 
‘‘Editorial-Person-of-The-Year’’ judging. 
O’Toole, a former minor league base- 
ball player, is editorial director of the 
Mellus Newspapers in suburban Detroit. 
He recently celebrated his 25th year 
with that group. 

In addition to plaques, Hedley re- 
ceived a $1,000 cash award. Kehetian, 
Linders and Farrugia received $500 each 
and O’Toole and Kish $250 each. 
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Letter to report 


on Saudi Arabia 


Saudi Research and Marketing Co. of 
Houston, has announced publication of 
The Saudi Report a weekly newsletter 
designed to provide subscribers with 
timely news and feature information 
about Saudi Arabia. 

Saudi Research and Marketing will 
utilize its world-wide network of bureaus 
and obtain news from the Saudi Report’s 
sister English-language publications, 
Arab News, Saudi Business and 
Economic Report, both of Jeddah, Saudi 
Arabia; and the Arabic-language daily 
newspaper Asharg Al-Awsat, of London, 
England. 

“For years, Saudi Arabians have had 
to go through the ritual of disposing of 
unfounded negative images that persist 
in the consciousness of the West,’’ ex- 
plains Dr. Talal K. Hafiz, executive 
vicepresident of Saudi Research and 
Marketing. ‘‘In the emotional atmo- 
sphere surrounding the Middle East, 
stereotyping has been rampant, exacer- 
bated by the sheer distances of geog- 
raphy, and has led to unreal characteri- 
zations of Saudis and their culture. 

“This stereotyping has led to a failure 
for most Americans to understand all but 
the most superficial notions of what life 
must be like in Saudi Arabia,’’ said Dr. 
Hafiz. ‘‘ Although the Kingdom has risen 
to prominence as a world economic and 
political power, it is the caricatures that 
remain most remembered: Arabs por- 
trayed as pernicious profiteers and 
worse.” 

News and feature material for the 
Saudi Report will be sent directly from 
Saudi Arabia and several other bureaus 
directly to Dave Kaiser, a nationally rec- 
ognized editor, writer and photographer 
who has represented several dozen na- 
tional and international publications for 
over a dozen years. 


Trip around world 
awarded to reader 


Newsday awarded an around-the- 
world trip for two for two weeks as the 
grand prize of the newspaper’s recent 
Travel Name Game. A retired couple 
from Riverhead, L.I., were the recip- 
ients of the prize. 

Over the course of the contest, News- 
day awarded eight European vacations 
for two, 80 cash prizes of $100 and the 
grand prize trip which included a $500 
bonus award. 

The paper received over 525,000 en- 
tries in the eight weeks of the contest. 

The Travel Name Game is an offshoot 
of another game, The Name Game, 
which Newsday has run previously. The 
game is similar to bingo. 
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Ex-Harte-Hanks director joins Gannett 


Madelyn Pulver Jennings, vicepresident/human resources 
for Standard Brands, Inc., and a former member of the board 
of directors of Harte-Hanks Communications, Inc., was 
named vicepresident/human resources for Gannett Co., Inc. 

Her appointment is effective January 1, 1980. She will join 


the Gannett Operating Committee, whose 15 members 
supervise the company’s day-to-day activities. She is the 
first woman on that committee. 

Jennings will supervise all people programs for Gannett’s 
nationwide newspaper, broadcasting and outdoor advertis- 
ing activities. She will report directly to Allen Neuharth, 
Gannett chairman and president. 


Photo students win 
$1000 scholarships 


Gary Cameron, a student photjour- 
nalist who wants to use his camera ‘‘to 
talk to . . . to listen to people,’’ was 
named the first winner of the Greg 
Robinson Memorial Scholarship. 

Cameron received a $1,000 award, the 
first of what will be an annual award of at 
least $1,000 to photojournalism students 
at San Francisco State University. The 
scholarship is endowed by more than 
$63,000 in donations gathered in the year 
since the San Francisco Examiner 
photograper was murdered while on as- 
signment in Guyana. 

“It’s become the university’s largest 
scholarship fund,’’ said journalism de- 
partment chairman B. H. Liebes. ‘‘We 
still receive contributions.” 

Cameron, 28, is from San Francisco 
and Detroit. Like Robinson, who was 
graduated from San Francisco State, 
Cameron intends to become a profes- 
sional photgrapher. In the summer of 
1978 Cameron spent three months as a 
photographer intern with Newsday, 
Long Island N.Y. 

Robinson 27, and four others were 
gunned down in the airstrip massacre 
that preceded the murder-suicide deaths 
of followers of the Peoples Temple at 
Jonestown, Guyana, on November 
18, 1978. 

The Examiner donated proceeds from 
the resale of Robinson’s photographs. 

The grant to Cameron was awarded by 
a committee of Examiner and University 
representatives. Applicants must be 
journalism students at San Francisco 
State with good academic records and a 
demonstrated ability in photojournalism. 

* * * 


JOANNE RaTHE, a Boston University 
senior, was recently announced the win- 
ner of the Second Annual J. Edward 
Fitzgerald Award for Photojournalism. 

The $1000 cash prize was presented by 
Mrs. Theresa Fitzgerald, Fitzgerald’s 
widow, to Rathe at an award ceremony 
held at the Boston Globe. Annually 
Globe gives the award in appreciation of 
the significant contribution of J. Edward 
“Ed” Fitzgerald to the Globe and to 


photojournalism, and in recognition of 
his long standing interest in the efforts of 
amateur photographers, especially 
young people. 


U. of Fla. senior 
wins Hearst award 


A University of Florida senior, Rick 
Hirsch, has won first place in the open- 
ing News Writing Competition of the 
William Randolph Hearst Foundation’s 
twentieth annual Journalism Awards 
Program. 

The 22-year-old journalism major is 
presently news editor for the Indepen- 
dent Florida Alligator and has interned 
with the Miami Herald and the Palm 
Beach Post. His winning article on the 
inquiry and trial of murderer Ted Bundy 
was published in the Independent 
Florida Alligator, a student-edited cam- 
pus publication. 

Hirsch was awarded a $1,200 scholar- 
ship and is eligible to compete in the 
Foundation’s National Writing Cham- 
ionship to be held next spring. Univer- 
sity of Florida’s College of Journalism 
and Communications received a match- 
ing grant as do all schools of scholarship 
winners. 


New service started 
by News World 


News World, the New York City 
morning daily run by followers of the 
Rev. Sun Myung Moon, has introduced a 
public advocacy action group designed 
to help people get quick results from pub- 
lic and private agencies. 

The new service will be under the di- 
rection of former New York News writer 
Harry Stathos (who migrated to the 
News World during the pressman’s 
strike of 1978) and Jesse Epps. 

Community Front Line, as the agency 
is called, will use mainly volunteers to 
organize and research problems con- 
sumers have with agencies providing 
public services, most notably problems 
concerning housing and heat. The 
agency will use reporters in the effort, 
but mainly in a supportive role in re- 
search. 


EDITOR & PUBLISHER for December 15, 1979 


NBC News 
interviews 
Marine hostage 


NBC News presented the first tv 
interview with an American hostage in 
Iran (Monday, December 10) on the 
NBC Television Network. 

‘Hostage! First TV Interview’? was 
seen from 9:47 to 10:14 p.m. NYT with 
John Chancellor anchoring in New York, 
This broadcast, originally scheduled to 
Start at 9 p.m. NYT, was delayed be- 
cause of technical difficulties at the 
satellite ground station outside Teheran. 

A second special program, ‘Hostage! 
First TV Interview—A Reaction,”’ an- 
chored by Garrick Utley, was aired from 
12 midnight to 1 a.m. NYT and included 
excerpts from hostage interview, plus 
reaction to and analysis of the interview. 

An excerpt from the interview was 
telecast on ‘‘NBC Nightly News”’ earlier 
in the evening. ‘‘Today’’ carried ex- 
cerpts from the hostage interview in its 
four newscasts on December 11. 

The hostage, chosen by the Iranian 
students, was Marine Corps Corporal 
William Gallegos of Pueblo, Colorado. 
His taped interview was relayed by satel- 
lite for the 9:47-10:13 p.m. NYT telecast. 
Cpl. Gallegos was interviewed in the li- 
brary of the U.S. embassy in Teheran by 
NBC News correspondents Fred Francis 
and George Lewis. 

Arrangements for the interview were 
concluded over the weekend in discus- 
sions between NBC News and the stu- 
dents at the embassy. 

NBC News had been requesting inter- 
views with the hostages for some weeks. 
On Saturday, the students came to the 
three American networks with a propos- 
al that a pool correspondent interview 
hostages live at 7 p.m. NYT Monday 
night on all three networks simultane- 
ously. The interview was to be of indefi- 
iite length, including a statement from 
‘he students, and questions were to be 
submitted in advance. All three networks 
‘ejected this proposal. 

On Sunday morning, the students 
vame back to the three networks, pro- 
dosing that one correspondent from each 
1etwork and one representative from the 
Red Cross interview the hostages, with 
2ach interviewer asking five questions. 
This version was to be satellited live to 
he United States at an agreed-upon 
ime, for all three networks to broadcast 
t simultaneously. All three networks re- 
ected this second proposal as well. 

At this point Sunday, NBC News went 
dack to the students with its own propos- 
al, which resulted in the interview aired 
ast night. NBC News proposed that 
NBC News correspondents conduct the 
nterview with the hostages, with no 
juestions submitted in advance, and that 


NBC News would carry the interview in 
a prime time broadcast. The students 
agreed. 

The students asked that they be al- 
lowed to make a brief statement, that the 
taped interview be fed in live by satellite 
at the broadcast hour, and that they be 
given a live return audio feed so that they 
could hear the broadcast as it aired in the 
United States. NBC News agreed. 

The interview was taped by an Iranian 
television crew at approximately 7 a.m. 
NYT Monday, with NBC News pro- 
ducer Walter Millis present. Representa- 
tives of the students were present at the 
editing session in Teheran, but NBC 
News had complete editorial control of 


the material. 
pt es me a 


The NBC special broadcast generated 
sharp and severe criticism in both politi- 
cal and journalistic circles almost as soon 
as the interview was broadcast. Besides 
being rapped directly by House Speaker 
Thomas Tip O’Neill (D-Mass.) and sev- 
eral of his collegues and indirectly by the 
White House, the interview drew scath- 
ing criticism from both ABC and CBS 
news executives. 

Said Roone Arledge, president of ABC 
News and Sports, “‘I’m surprised and 
dissappointed that NBC did it. It was not 
televisions proudest moment.’’ He con- 
tinued, ‘“‘It’s a setback for those of us 
trying to operate responsibly in a sensi- 
tive terrain.” 

CBS News president Bill said his net- 
work refused to interview Gallegos be- 
cause the Iranian students were dictating 
the essential elements of the interview, 
which, in effect, was asking the U.S. 
television networks to be ‘‘conduits’’ 
rather than journalistic organizations. ‘‘I 
didn’t spend three seconds with that de- 
cision,’ he said. 

NBC News president William Small 
defended the network’s action as an im- 
portant public service. ‘‘We did it be- 
cause it was a very important interview, 
because no one has talked to any of these 
hostages for 35 days,’’ Small told report- 
ers. ‘‘The American public has a right to 
know what’s going on there. Obviously, 
we knew we’d have to do it in the pres- 
ence of the students,’’ he added. 

Small said, ‘‘The important point is 
that our guys were able to ask the ques- 
tions they wanted to ask. Also, we were 
careful to carry cautionary information 
for the viewer and to set it all in perspec- 
tive. I think we’re ok, journalistically.”’ 

And in his defense, Small said, ‘‘I 
don’t know what better proof there is of 
its importance than the page | play it got 
in newspapers across the country.’ He 
said he’d do it again. 

The New York Times said in a De- 
cember 12 editorial, ‘‘No crisis is com- 
plete without a press flap and Iran is no 
exception . . . American television, in 
doing its job, may at times serve Iranian 
government purposes. It may at times 
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serve American government purposes. 
But throughout, it serves American pub- 
lic purposes as well . . . NBC con- 
cluded there was legitimate news value 
in the interview, so long as it retained 
editorial control and could include the 
necessary caveats. The correctness of 
that judgement seems to us borne out, 
paradoxically, by a hip-shooting attack 
on the network by Representative John 
Brademas: ‘‘A lot of us feel that so long 
as Americans are bound and made to sit 
in cubicles and are not allowed to com- 
municate with each other, these citizens 
of the United States are being mis- 
treated. I was surprised an American 
network would have gone along.’ The 
very facts that Mr. Brademas cited were 
disclosed in the broadcast he deplored.” 

NBC is not alone in enduring highly- 
placed criticism. ABC was the target of 
State Department and White House 
criticism last week for reporting that a 
time frame had been imposed on the hos- 
tage situation. State Department corre- 
spondent Ted Koppell reported early in 
the week that a week to ten days had 
been set as a deadline for the release of 
the hostages, He attributed the story to 
highly placed State Department sources. 
The flap erupted just hours after the 
story was first broadcast, but ABC and 
Koppell continued to stand by the report 
later into the week. 

And the Associated Press took some 
flack from Iran itself last week as report- 
er Alex Efty was ordered expelled ‘‘as 
soon as possible’’ by an official of the 
Ministry of National Guidance. 

His expulsion was ordered as a result 
of a report filed by Efty last Sunday from 
Tabriz in which he said shouts of ‘‘Death 
to Khomeini!’ eminated from a crowd of 
tens of thousands. Officially, Efty’s ex- 
pulsion order was issued because he 
“‘had sent out provocative and false 
news for his international news agency in 
recent days.”’ 


Ingersoll buys daily 


Affiliated Publications, Inc., parent 
company of the Boston Globe, has sold 
the North Adams (Mass.) Transcript to 
Ingersoll Publications Co. for $5 million 
cash. Affiliated acquired the Transcript 
in July 1976 for 200,000 shares of stock. 

Affiliated’s president, W.O. Taylor, 
said the company’s board of directors 
decided to sell the Transcript because it 
wanted “‘to concentrate on broadcast- 
ing. 

Taylor said another reason for the 
Transcript’s sale was to avoid any possi- 
bility of cnflict with the federal govern- 
ment over Affiliated’s purchase of radio 
station WHYN-am and fm in Springfield, 
Mass. which is near North Adams. 

The WHYN sale is awaiting final FCC 
approval. 
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Syndicates 


By Lenora Williamson 


CP expands high-speed wire for syndicates 


More Canadian dailies are plugging 
into high-speed wire delivery of syndi- 
cated features and news services as 
Canadian Press Dataspecials expands. 

Don Angus, chief of special services 
for CP in Toronto, says more than 20 
papers are expected to be on line in 1980. 
They will receive an individually-tailored 
selection of Canadian, U.S., and inter- 
national material as well as copy from 
their own reporters and stringers across 
the country and abroad. Plans are under 
way to feed Canadian copy to the United 
States also. 

The 1,200-word-a-minute service, 
sharing a circuit with CP Datastocks, al- 
ready carries the copy of a variety of 
syndicates and news services, including 
customized television program listings. 

An important aspect of Dataspecials is 
its electronic link with AP DataFeature 
which, through special arrangement with 
the Associated Press, is screened au- 
tomatically by a microprocesser at CP 
Toronto to pass Canadian papers the fea- 
tures requested. 

Copy selected (material can be quickly 
added or dropped) is fed to a micro- 
computer system for storage and au- 
tomatic queuing for output to line along 
with specials material from other 
sources. 

A microprocessor housed in an other- 
wise ordinary video-display terminal is 
the brain and heart of the operation, 
handling simultaneously inputs from 
DataFeature, stocks tickers, an auto- 
answer telephone modem and the main 
CP storage-and-retrieval system, from 
which flows most Canadian-originated 
features. And more inputs can be added. 

The micro system sorts incoming 
material into separate areas of the large- 
capacity hard-disc storage—10 million 
characters, writes directories for each 
area, and controls output to a single line 
based on pre-set but adjustable 
priorities. 

Backup is provided by a fully redun- 
dant system, complete with a second 
10-megabyte disc pack, that can be put 
on line at the turn of a key. Repeats of 
copy several days old can be made in 
minutes from the huge storage of either 
the on-line or off-line systems. 

* * * 

Here’s an advance report on one 
comic strip heroine’s Christmas present. 

The event may not rate the media at- 
tention Li’l Abner’s marriage to Daisy 
Mae or the attention ‘‘Peanuts”’ will get 
when Charlie Brown finally meets the 
little, red-headed girl. But something im- 
portant is to happen in ‘‘Priscilla’s Pop”’ 
strip over the holidays. 

Priscilla finally will get her horse. Ed 
Sullivan, who took over the NEA strip 
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from Al Vermeer in 1976, estimates that 
Priscilla has been nagging for the horse 
almost since the strip started in 1947. 

“‘This year I decided to give the horse 
to her,’’ Sullivan said in Eugene, where 
he lectured to students at the University 
of Oregon. ‘‘The time has come for Pris- 
cilla to have her horse. These days 
everybody gets what he wants.” 

The cartoonist added that the horse 
later will figure prominently in the strip. 

While on the Oregon campus, Sullivan 
met with Roy Paul Nelson’s students and 
worked on ‘‘Priscilla’s Pop’’ in the pro- 
fessor’s studio and drew the horse 
episodes there. 

ys Oar 

George Wheeler, Wall Street reporter 
for Newsday, has begun writing “The 
Daily Investor’ for United Feature Syn- 
dicate. He has been with Long Island’s 
Newsday for the past 26 years. 

‘‘Wheeler’s Wall Street’’ appears each 
week in Newsday and ‘‘The Daily Inves- 
tor’’ runs in the newspaper’s new daily 
business section. 

A veteran of 30 years in the news busi- 
ness, Wheeler is in his 12th year of cov- 
ering Wall Street for Newsday. Earlier 
he was a reporter, court reporter, copy 
editor and financial writer for the paper. 
In 1974 Wheeler authored ‘‘Pierpont 
Morgan and Friends,’’ with Prentice- 
Hall as publisher. 

Wheeler got his master’s degree from 
Columbia University Graduate School of 
Journalism and a bachelor’s from 
Queens College. 

* * * 

Rob Roy Buckingham, general man- 
ager of the New York Times News Ser- 
vice and president of the New York 
Times Syndication Sales Corporation, 
has been named to the new position of 
director of development and strategic 
planning for the news, education and in- 
formation services group of the New 
York Times Company. 

Sam Summerlin, deputy to Bucking- 
ham for the past 4 years, succeeds him 
as general manager of the news service 
and president of the syndication sales. 

Starting off 1980 with January 1 and 
running on through to December 31, 
New York Times Special Features is of- 
fering *‘The Book of Days’’ by Elizabeth 
and Gerald Donaldson. 

The book will be broken into 12 
monthly installments of 600 words each 
day in a menu of fact, trivia, remarkable 
people, and events in the old tradition of 
appropriating each day in the year for 
such commemorations. 

Each installment will have a general 
introduction for the month, an historical 
round-up, proverb and description of the 


birthstone and its significance. 
* * * 

East coast offices for John Osenenko’s 
newly organized syndicate, Editor’s 
News and Features International, are lo- 
cated at 92 Whitney Avenue, Floral 
Park, New York, 11001. The telephone is 
516-775-1818. On the West Coast, Mari- 
lyn Beck, vice president, is located at 
21-32 El Roble Lane, Beverly Hills, 
California. 


* * * 

Clemens Gretter, who was an illustra- 
tor and creative director on Ripley’s 
“Believe It Or Not’’ staff for 10 years 
and has had his own Gretter Features, 
Inc. for 20 years, is starting a new 
program in January. 

The feature under the banner ‘‘Facts 
of Life’’ is a composite of three separate 
units designed for use as a whole or 
individually and aimed at young readers 
by way of encouraging home study. 

The main panel, ‘‘Moxa’s Corner’, 
utilizes subjects, illustrations and docu- 
mentary material gathered by Gretter 
over the last 20 years in public relations 
work for industry, trade associations 
and scientific professions. 


The second and third panels ‘‘The ~ 


Nyms’’, and ‘‘People—America Speaks”’, 
are designed to encourage student par- 
ticipation through research and in school 
classes. Gretter will provide repro-proofs 
in black and white and a matching print- 
out for second color on the back of each 
proof for newspapers printing color. 

The Iowa-born Gretter started his 
commercial art career as an illustrator 
and cartoonist for the Chicago Tribune 
and then freelanced in the Chicago area 
before moving his studio to New York. 
Gretter Features Inc. is located at 119 
Seir Hill Road, Wilton, Connecticut 
06897. a eee 

Allied Press International has signed 
Tom Kukic, a former Pittsburgh Press 
cartoonist to create ‘‘U-Nutty Nations’’, 
a 6-a-week strip using the United Na- 
tions as its setting, mixing satire and 
ethnic humor with political and social 
commentary. 

Allied Press International has also 
added for release in January, Frank 
Tabor and Evelyn Waldren’s ‘‘The Barn- 
stormers’’, a daily strip presenting tales 
of early aviation as they actually hap- 
pened. 


* * * 

Looking to the 80s, there is a critical 
question. Cartoonist Mort Walker has 
been in consultation with producers 
about a situation comedy based on 
‘‘Beetle Bailey’’—and there is a decision 
to be made. Will the actor playing Beetle 
wear his cap down over his eyes—or will 
television viewers get a view of Beetle’s 
eyes? Newspaper readers have always 
been denied that privilege. 

Mort Walker may finally be building 
up to a compromise for the movie and 
allow Beetle to wear his hat ‘‘a little 
bit down over his head.’ 
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Past Week’s Range 
of Stock Prices 


NEWSPAPERS 
One 
Year 
12/12 12/5 Ago 


Affiliated Publications (AMEX) ...... 26% 25% 19% 
Blue Chips Stamps (OTC) eae 

Capital Cities Comm (NYSE) S 
Cowles Comm (NYSE) .... ss-e+2 23% 23% 18% 
Dow Jones (NYSE) .... Sar 39 38% 32 
Early Calif Industries (OTC) . 
Gannett (NYSE) 

Gray Comm (OTC) ........... 
Harte-Hanks (NYSE) ...... 


Jefferson Pilot (NYSE) ; Satin) LOVE, OO. 31% 
Knight-Ridder (NYSE) .............. 26 25% 24% 
(a) Lee Enterprise (NYSE) .......... 24 22% 23%2 
Media General (AMEX) ........... 26% 24%2 19% 
Media Investment (OTC) .... ean 54 54 57V2 
Multimedia (OTC) .. vi Ge 31% 31% 26% 


State Supreme Court 
orders open hearing 


The Missouri Supreme Court has or- 
dered that a preliminary court hearing in 
a murder case that was closed by a cir- 
cuit judge must be open to the press and 
public, after a petition was filed by the 
St. Louis Globe-Democrat. 

Associate Circuit Judge William T. 
Lohmar Jr., of St. Charles County, a 
suburban area northwest of St. Louis, 
ordered the press and public out of his 
courtroom on December 6 before a pre- 
liminary hearing on a murder charge 
against Patrick E. Trimble, accused of 
killing a fellow jail inmate and trying to 
make it appear a suicide. The closed 
hearing was requested by Public Defend- 
er Timothy Braun, who was then acting 
as Trimble’s lawyer. 

It was the first instance in Missouri in 
which the U.S. Supreme Court’s ruling 
in the Gannett vs. DePasquale case last 
July was cited in an argument success- 
fully closing a court hearing. 

The Globe-Democrat took immediate 
action to counter the St. Charles County 
Court ruling, filing a petition the next 
day, December 7, in that same court and 
at the same time with the Missouri Su- 
preme Court in Jefferson City, asking for 
a writ of prohibition or mandamus. The 
St. Louis Post-Dispatch filed a similar 
petition in the St. Charles County court, 
which postponed hearing either of the 
newspaper petitions until December 11. 


ON WHEELS, the “Dear Abby”’ 

of autodom. America’s most 
respected car column. Syndicated 
15 years. Weekly Q&A. Set your own 
price. Clients include Denver Post, 
Seattle P-l, Omaha World-Herald, 
New Haven Journa!-Courier, many 


others. Write for samples 
and brochure. 


MICHAEL LAMM 


ON WHeels 


BOX 7607-BB 
STOCKTON, CA 95207 


New York Times (AMEX) Digital Equipment Oe) Saree ne 66% 67% 50% 
Panax (OTC) .... Domtar (AMEX) ... veeessecsss 20% 19% 19% 
(b) Post Corp. (Wis) (AMEX) : Dow Chemical (NYSE) ............. 31% 32 26 
Quebecor (AMEX) ...... Eastman Kodak (NYSE) ............ 48% 48% 60% 
Stauffer Communications 5 Eltra (NYSE) ...... adi 49V%2 49V2 28% 
Thomson Newspapers Se ae Georgia Pacific (NYSE) . apt 25% 24% 25% 
Times Inc (NYSE) , 3 Grace, W.R. (NYSE) A en 37% 372 27% 
Times Mirror (NYSE) Great Lake Forest (CE) ; . 41% 43 N/A 
Toronto Sun (CE) Great No. Nekoosa (NYSE) .. 33% 32 31% 
Torstar (CE) . Je Revecige Harris Corp. (NYSE) .. ak ye 31% 30% N/A 
(c) Washington Post. (AMEX) 1834 19% 46 Hunt Chem. (NYSE) ..... Renny ime sL ai mailaie jen ee 
(a) Stock split 3 for 2, rraetive 10/31/78 International Paper (NYSE) S50 39% 372 38% 
(b) Stock split 2 for 1, effective 11/30/78 Itek Corp (NYSE) |... 26% 27% 19% 
(c) Stock split 2 for 1, effective 12/27/78 Kimberly Clark (NYSE) 41%4 40% 43 
LogEtroni¢s (OTC)... ne..s.2 5 14% 13% 12 
Logicon (AMEX) PIS a 17% 16% 11% 
SUPPLIERS MacMillan Bloedel (CE) é Sits 23Y2 22% 22% 
Minnesota Min. & Mfg. (NYSE) 50¥2 50 61 
Abitibi (CE) .... bei 18% 18 18% Raytheon (NYSE) 64% 63 467% 
AM Intl. (NYSE) ...... cee wa. f9¥e 14 N/A Rockwell Intl. (NYSE) ....... 43% 432 35 
Altair (OTC) ..... Disc ara ule Ove 5 SVE" «414 St-Regisi(NYSE)i sev. sy 3s cen on 29% 28%2 29V2 
Boise Cascade (NYSE) neigatee ath aisha GLAU OL 2! Od Southwest Forest Ind. (NYSE) -. 15% 16% 11% 
Compugraphic (NYSE) ............. 38% 35% 38% Sun Chemical (NYSE) ... : 252 23%2 25% 
Consol. Bath (Mont) . F dewewien  WAaVe Love: (ND Visual Graphics SOP. (AMEX) fees 5% 42 N/A 
Crown Zellerbach (NYSE) ....... Br 4 39% 31 Volt Info. (OTC) a6 . 25 23 N/A 


GEORGE WHEELER 


He takes the mystery out of Wall Street 


When it comes to Wall Street, George Wheeler knows his way around, both 
inside and out. He’s been a newsman for 30 years -- 26 of which were spent 
at Newsday where he is currently Wall Street correspondent. 


Five times every week this veteran reporter makes sense out of what’s hap- 
pening in the financial center of the world. He digs deep...he talks to the right 
people...he gets the answers. 


Let George Wheeler be your man on Wall Street. 


FOR RATES AND AVAILABILITY CALL (212) 557-2833 


U Fs , 
\ us Ire y 


UNITED FEATURE SYNDICATE, 200 Park Avenue, New York, NY 10017 
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Classified Advertising 


BENEFIT FROM OUR VAST 
NEWSPAPER AUDIENCE 


FEATURES AVAILABLE 


ALCOHOLISM 


“WHAT ABOUT DRINKING?” 400 word 
weekly column. Now in its 4th year. All 
aspects of alcohol use and abuse, Witty 
and informative. It’s for real. My news- 
papers don't cancel. Free samples and 
information. Du-My Syndicate, 45336 
Sancroft Av, Lancaster CA 93534. 


AMERICAN HISTORY 


OUR AMERICAN HERITAGE—Weekly 
feature with interesting historic facts 
and Americana. Authentic illustrations 
with quality. Stephen Imhoff, 310 W 
Liberty St, Louisville KY 40202. (502) 
582-2673. 


ANTIQUES 


GRAY BOONE ON ANTIQUES—Interest 
in antiques is flourishing. Gray Boone, 
editor of Antique Monthly, The Gray Let- 
ter, and Horizon magazine, now offers a 
weekly antiques newspaper column 
featuring practical collecting tips. Call 
collect or write for a complete informa- 
tion packet. Gray Boone on Antiques, PO 
Drawer 2, Tuscaloosa AL 35402. (205) 
345-0272. 


AUTOMOTIVE 


YOUR AUTO AND YOU: Weekly column 
of answers to your readers’ car prob- 
lems, plus weekly test report on new 
cars, vans. Write for samples, rates. Au- 
tomotive Features, 814 E. Manor Circle, 
Milwaukee, Wisc. 53217. 


COMIC STRIPS 


BEST comic strips, puzzles, feature col- 
umns, editorial and sport cartoons. 
FREE CATALOG or $2 for sample pack. 
R-GABS, 1324 N 3rd, St Joseph MO 
64501. 


GENERAL 


FOR THE ONE publisher in 10 really 
serious about promotion—The Bottom 
Line tells your local merchant why he 
should use more newspaper advertising. 
Weekly questions and answers by 
SLES et Tee eS use fact, logic and 
umor. S. Gale Denley, The Journal, Box 
278, Bruce MS 38915. 


HUMOR, info, puzzles; low prices. List 
and few samples free. Kit of 60, $2. 
Dickson, 17700 Western 69j, Gardena 
CA 90248. 


HUMOR 


“INKLINGS"'—Popular 550 word 
tongue-in-fat-cheek view of life and hard 
times in the U.S. of A. One to 3 times 
weekly. Rates, samples: Jo Rife, 17620 
Holiday, Morgan Hill CA 95037. 


FOLLY'S THINKSHOP—Weekly humor 
strip. Details: Richard Jarrett Company, 
PO Box 6876, Chicago IL 60690. 


MONEY 


“MORE FOR YOUR MONEY’’—Weekly 
column of money-saving news guaran- 
teed to please readers. Proven results. 
Camera-ready. Free samples, Mike Le- 
Fan, 1802 S. 13, Temple, TX 76501. 


SMALL BUSINESS COLUMN: Popular 
and practical feature for your local busi- 
ness community. Provides expert advice 
for the self-employed. Featured in 
Newsday, Philadelphia Bulletin and other 
fine newspapers. Free samples. M. 
Stevens, 15 Breckenridge Rd, Chappaqua 
NY 10514. 


MOVIE REVIEWS 


MINI REVIEWS (Cartoon illustrated) 
Great for weekend section or entertain- 
ment pages. Issued weekly. Camera- 
ready. Our 6th year. Cineman Syndicate, 
7 Charles Court, Middletown, NY 10940. 
(914) 692-4572. 


NOSTALGIA 


GRAB young adult market. 500 words 
packed with memories. Samples, 
Leisureland Features, 2125 Ewart Av, 
Saskatoon, Sask., Canada. 


PUZZLES 


BOTTICELLI, The Name Game. Unique 
adaptation of favorite parlor game into 
lively, entertaining print format. Witty 
and challenging for all ages. Daily fea- 
ture, extended Stiaday version. Write for 
camera-ready sample: CT Enterprises, 
Box 342061, Coral Gables FL 33134. 


SEE SEASONS GREETINGS #3 


SEASONS GREETINGS to all editors and 
their staff. May we be of service to you in 
1980 as you are of service to your com- 


giggles, gurgles, gargles, GARBLES! From 
NEU NUF ENU UNF FUN FEATURES. 
PO Box 54, Cooper Station NY 10003. 


REAL ESTATE 


HOUSE CALLS—Citation for recent na- 
tional award says “entertaining format, 
concise, solid writing skills and a wealth 
of real estate knowledge.” 5th year, ma- 
jor dailies. Edith Lank, 240 Hemingway, 
Rochester NY 14620. (716) 271-6230. 


SENIOR CITIZEN 


SENSITIVE AND REALISTIC—Today's 


senior citizen population is increasing 
and more varied than ever. Margaret, a 
leading authority, speaks directly to 
their concerns—and their strengths, in 
DEAR SENIOR CITIZEN. Letters and 
answers of interest to all ages. Full of 
practical information, spice and life. 
Weekly. Write for samples and rates: 
MHS Features, PO Box 425, Lenox Hill 
Station, New York NY 10021. 


SPORTS 


SPORT SEARCH—Weekly word maze for 
all sports fans, 2 columns by 5% inches. 
Samples: Leo White Productions, 168 
Strasser Av, Westwood MA 02090. 


WEEKLY 
“BOOTSTRAPS" is basic. It’s an in- 
ee TT competitive, habit-forming, 
800 words of creative entertainment anc 
cultural motivation for self-improve- 
ment. $5 per week, 4 weeks free. Elm 
Hollow Syndicate, Box 403, Livingston 
Manor NY 12758. 


BEST WISHES 


for the Holiday Season 
and fora 

Happy and Successful 
New Year! 


E & P Classified Dept, 
Donna Bates, Manager 
Carmela Coda, Assistant 


munity. Let us both pray for peace. 
R-GABS Syndicated Feature Service 


S 
SZ 


Happy Holidays... 

Happy New Year... 
Happy Newsprint Savings... 
to our many SQU Lens owners 
CK OPTICAL CO., INC. 


ANNOUNCEMENTS 
BOOKS 


“HOW TO START Your Own Community 
Newspaper.” Only $9.95. Praised in New 
York Times, Editor & Publisher. Meadow 
Press, Box 35-E, Port Jefferson, NY 
UTE 


HISTORIC NEWSPAPERS 


RARE NEWSPAPERS 
1660-1960, original issues. Send $1 for 
catalog, refundable with order. Mitchell, 
4800 Martin St, Alexandria VA 22312. 


NEWSLETTERS 


FREELANCER’'S NEWSLETTER publishes 
twice-monthly listings of freelance as- 
signments and news. Special 9-issue trial 
subscription, $9 PO Box 89-EP, 
Skaneateles, NY 13152. (315) 685-8505. 


NEWSPAPER APPRAISERS 


APPRAISALS FOR ESTATE TAX partner- 
ship, loan depreciation and insurance pur- 
poses. Sensible fees. Brochure. Marion R. 
Krehbiel, Box 89, Norton, Kans, 67654, or 
Robert N. Bolitho, Box 7133, Shawnee 
Mission, Kans. 66207. 


NEWSPAPER BROKERS 


KREHBIEL-BOLITHO, INC. 

Nearly 500 sales in our 30 years. 
(We handle different properties—offices 
350 miles apart.) 

MARION R. KREHBIEL, “Norton office,” 
PO Box 88, Norton, KS 67654. Office (913) 
877-3407 
ROBERT N. BOLITHO, ‘‘Kansas City Of- 
fice,’ PO box 7133, Shawnee Mission, KS 
66207, Office (913) 381-8280. 


For QUADRUPLING our business in 1979: 
thanks, thanks, thanks, thanks—to pub- 
lishers, 
Dickson Features, 17700 Western 69x, 
Gardena CA 90248. HAPPY 1980! 


artists, writers who helped. 


ANNOUNCEMENTS 
NEWSPAPER BROKERS 


BILL MATTHEW COMPANY conducts 
professional, confidential negotiations for 
sale and purchase of highest quality daily 
and weekly newspapers in the country. Be- 
fore you consider sale or purchase of a 
property, you should call (813) 733-8053 
daytime; (813) 446-0871 nights; or write 
Box 3364, Clearwater Beach, FI. 33515. 
No obligation, of course. 


PARKER LIKELY—Publishing Properties 
774 Placido Way N. E. 
St Petersburg, Florida 33704 


WHITE NEWSPAPER SERVICE 
Appraisals, Mergers, Sales. 
No Charge for Consultation. 

Box 783, McMinnville TN 37110 
(615) 473-2104 or 473-3715 


JIMMY CROWE 
CONFIDENTIAL NEGOTIATIONS 
Specializing in the best southern markets. 
12 Cutler Dr, Savannah, GA 31405. (912) 

925-8666, day or night. 


CONFIDENTIAL NEGOTIATIONS 
NEWSPAPERS Weekly 
W.B. GRIMES & CO. 
National Press Building 
Washington, D.C. 20045 
(202) National 8-1133. 


WE HAVE QUALIFIED BUYERS for dailies 
and large weeklies. Information strictly 
confidential. 
DIXIE NEWSPAPERS, INC. 
P.O. Box_490, Gadsden, Ala. 35902 
Ph, (205) 546-3356 


MEL HODELL, Newspaper Broker, 
P.O. Box 2277, Montclair, Calif. 91763. 
(714) 626-6440 


Daily 


HOLIDAY DEADLINE 
SCHEDULE 


Due to the Christmas and New Years holidays 
the following deadline schedule will be in ef- 
fect for classified advertising: 


December 29 issue 
Deadline, Friday, December 21 


January 5 issue 
Deadline, Friday December 28 


E & P CLASSIFIEDS 
(212) 752-7053 


EDITOR & PUBLISHER for December 15, 1979 © 


ANNOUNCEMENTS 


NEWSPAPER BROKERS 


PLAN TO SELL IN '80? 
If 1980 is the year you plan to sell your 
newspaper, now is the time to make ar- 
rangements. We'll find you a competent 
buyer, at fair market price, in confidence, 
without poe ta A ed business. 
ROY HOLDING & ASSOCIATES 
Box 212, Galva IL 61434 
(309) 932-2270 days, 932-3642 eves 
or Leo White (309) 932-2336 


SNYDER NEWSPAPER BROKERS 
136 E. Honolulu 
Lindsay, Cal, 93247 (209) 562-2587 


SYD S. GOULD ASSOCIATES 
“The broker with instant buyers” 
SALES, SERVICE, MANAGEMENT 

Rte 1, Box 146, Theodore AL 36582 
(205) 973-1653 


HEMPSTEAD & CO. 
Newspaper brokers and appraisers. Write 
or call for free consultation. 47 Edgewood 
reales Hill, N.J. 08003. (609) 795- 


WE HAVE CONDUCTED more than 300 
formal appraisals of newspapers, large and 
small. NEWSPAPER SERVICE COMPANY, 
rs PO Dr. 12428, Panama City, FL 


NEWSPAPER CONSULTANTS 


BUSINESS DEVELOPMENT SERVICES 
write Peter S. Beer today— 
5015 Lake Samm, Redmond WA 98052. 


NEWSPAPERS FOR SALE 


ROCKY MOUNTAIN SUBURBAN weekly, 
50,000 circulation, $500,000 gross, prof- 
itable, price $475,000. Sales up $8M- 
$10M per month, 1979. 
CALIFORNIA SUBURBAN in $300,000 
gross class, pee eo new shopping 
centers; ahead in its field, asking 
$300, 000. 
IOWA WEEKLY, rich county, grossed 
$79,000 in 1978 with owner ls 
$37,000. Priced at $110,000 with $40,00 
building. 
State cash and qualifications in first letter 
on all above. 
MARION R. KREHBIEL 
PO Box 88, Norton KS 67654 


ANNOUNCEMENTS 
NEWSPAPERS FOR SALE 


ARIZONA METRO WEEKLY near break- 
even needs experienced newspaper 
operator. Present owner has other press- 
ing interests. Minimum down to qualified 
party, assume debts on long payout. Box 
31590, Editor & Publisher. 


$70M GROSS, 17 year old, 2600 paid 
weekly. Lake area northeast Texas. Steady 
26% growth past 4 years. Lease with 
nearby daily on use of composing room. 
Contract printing. No job shop. Box 
31562, Editor & Publisher. 


RURAL WEEKLY in busy, friendly town; 
Zone 3; $75,000 gross and growing. Owner 
retiring. House-office available. Photo- 
composition equipment leased. Widely re- 
spected in three-county area. Box 31554, 
Editor & Publisher. 


COLORADO college community nestled at 
the foot of the Rockies. Twice weekly. 
Grossing $600M. Sell for gross. Extremely 
high growth potential in very fast growing 
area. Box 31544, Editor & Publisher. 


NEWSPAPERS WANTED 


IF YOU ARE planning to retire within the 
next several years, our group would wel- 
come being considered to purchase your 
non-daily newspaper. Each paper operated 
as a quality hometown newspaper. Primar- 
ily, we are seeking exclusive profitable 
newspapers with 4000 or more paid circu- 
lation. Prefer no central printing plants. 
We will respond to all letters that meet 
these qualifications. Confidentiality as- 
sured. Box 6310, Editor & Publisher. 


CONSIDERING SELLING? Concerned 
about the tax consequences? Would you 
prefer to stay on as publisher, or in another 
role, or retain an ownership interest, or 
simply retire totally? We can tailor a pur- 
chase to fit your desires. No enormous 
chain, we are interested in profitable 
hometown newspapers, weekly or daily, 
grossing between $350,000 and $3 mil- 
lion. Confidentiality guaranteed. Box 
31314, Editor & Publisher. 


EXPERIENCED newspapermen looking for 
paper(s) grossing $100M to $1 million. 
Prefer Zones 8, 9, 5, but will consider 
other areas. Marten, Box 1388, Cotton- 
wood AZ 86326. 


NORTHERN NEW ENGLAND—Weekly 
newspaper and central printing plant. Cur- 
rently grossing $200,000 with net to owner 
between $40,000 and $50,000. Firmly 
priced at $250,000. Qualified buyers only. 
Write Box 31436, Editor & Publisher. 


YOUNG THIRD generation family (not a 
chain) desires to acquire daily circulation 
newspapers. Please reply in confidence to 
Ed, Michael or Frank Mead, Erie Times 
News, 205 West 12th Street, Erie PA 
16534, Phone: (814) 456-8531. 


SPECIALTY TRADE NEWSPAPER covering 
California. Price $100M. Can relocate. Mel 
Hodell, Broker, Box 2277, Montclair CA 
91763. (714) 626-6440. 


A BETTER WAY TO 
PEDDLE YOUR PAPERS 
E & P CLASSIFIEDS! 
(212) 752-7053 


IMPORTANT NOTICE 
TO OUR ADVERTISERS 


RATE INCREASE 


Effective January 1, 1980 our new classified rates will be as 


follows: 


LINE ADS 


1 week —$3.10 per line 

2 weeks—$2.95 per line, per issue 
3 weeks—$2.75 per line, per issue 
4 weeks—$2.55 per line, per issue 
Box service—$3 per issue 


POSITIONS WANTED 


1 week —$2.25 per line 

2 weeks—$2.10 per line, per issue 
3 weeks—$1.95 per line, per issue 
4 weeks—$1.70 per line, per issue 
Box service—$2 per issue 


DISPLAY CLASSIFIED 


$75 per column inch, pub set 
$70 per column inch, camera ready 


Contract rates available on request. 


E & P CLASSIFIEDS 
575 Lexington Av, New York NY 10022 
(212) 752-7050 


EDITOR & PUBLISHER for December 15, 1979 


CLASSIFIED ADVERTISING RATES 


LINE ADS 
(Remittance should accompan 
copy unless credit Beeb Shedh 


1 week —$2.75 per line 

2 weeks—$2.65 per line, per issue 
3 weeks—$2.45 per line, per issue 
4 weeks—$2.25 per line, per issue 


Add $3 per insertion for box service and 
count as an additional line in copy 


POSITIONS WANTED 
(Payable with order) 


week —$2.05 per line 

weeks—$1.90 per line, per issue 
weeksS—$1.75 per line, per issue 
weeks—$1.55 per line, per issue 


Add $1.75 per insertion for box service 
and count as an additional line in your 
copy 


Count approximately 39 characters and/or spaces per line 
3 lines minimum (no abbreviations) 


DISPLAY CLASSIFIED 


The use of borders, boldface type, cuts or other decorations, changes your 
classified ad to display. The rate for display-classified is $68.00 per column inch 


minimum space. 


WEEKLY CLOSING TIME 
Tuesday, 4:00 PM New York Time 


Box numbers, mailed each day as they are received, are valid for 1 year. 


Editor & Publisher 
575 Lexington Ave., N.Y., N.Y. 10022 (212) 752-7050 


CLASSIFIED ADVERTISING 
Order Blank 


Name 


Address 
City 
Phone 
Authorized 


Classification 


Copy 


1 Assign a box number and mail my replies daily 


To Run: 


Weeks 


Till Forbidden 


Please indicate exact classification in which ad is to appear 


Mail to: EDITOR & PUBLISHER e 575 Lexington Ave New York. NY 10022 


ANNOUNCEMENTS 
PUBLICATIONS FOR SALE 


MONTHLY MAGAZINE on miniatures and 
dollhouses, second largest hobby in 
United States. In fifth year with unlimited 
potential. Price $25,000. Box 31454, 
Editor & Publisher. 


INDUSTRY SERVICES 


CIRCULATION SERVICES 


SOLUTIONS FOR YOUR 

CIRCULATION PROBLEMS 
We target needs by an operational inven- 
tory then suggest solutions. Phone Mr C H 
Favor (617) 775-0532 or write to Circula- 
tion Research Group, 4242 Lindell Blvd, St 
Louis MO 63108 Boerne Ms K Morgan- 
stern (800) 325-8258. 


ENGINEERING 
& INSTALLATIONS 


PRESS INSTALLATIONS, rigging, en- 
gineering modifications, rebuilding and 
removal. Single width to 4 plate wide. 
Bramble Professional Press Engineering, 
Rt. 2, Box 2285, McAllen, Texas 78501. 
(512) 682-7011. 


PRESSES-CONVEYORS: Consultants, En- 
gineers, Riggers and Machinists for 
equipment installations, modifications, 
repairs, removals and overseas shipments. 
Skidmore & Mason, 1 Sherman Av, Jersey 
City NJ 07307, (201) 659-6888. 


FINANCIAL 


BANKERS TRUST COMPANY, a $28 billion 
institution, has a team of seven specialists 
offering to newspaper owners a unique fi- 
nancial and advisory service: 

e Mergers 
Acquisitions 
Divestitures 
Private Placements 
ESOT's 
Lease Financing 

e Management Consulting 

Minimum transaction level $2 million In- 
itial, confidential consultation anywhere in 
the United States at no charge. Call col- 
lect: 

Frank Caloagno or Brad Hart 
(212) 692-2430 (212) 692-2304 
BANKERS TRUST COMPANY 

280 Park Av, New York, NY 10017 


NEWSPAPER DESIGN 


CREATIVE DESIGN consultants can give 
your newspaper a new look, new readers in 
1980, Weekly specialists. (212) 642-1828. 


Equipment 
& Supplies 


CAMERA & DARKROOM 


PLANT LIQUIDATION due to illness. 
Brown Commodore 1822 camera. 18x22 
vacuum back, 24x36 copy board, 25 to 
200 percent; Color-Tran Model 4000R light 
system; new GAM III light integrator; GFN 
16-inch PMT processor. Harmony Press, 
Ruston LA (318) 255-8911. 


DISTORTA LENSES squeeze your pages at 
highest percentage and best quality. 

KAMERAK (213) 437-2779 
Box 2798 Long Beach, Calif. 90801. 


SQUeeze Lenses, new and trade-ins . . 
Manufacturer/Specialists since 1968 
New, super designs surpass all 
CK Optical (213) 372-0372 
Box 1067, Redondo Beach CA 90278. 


CIRCULATION SUPPLIES 


MAJOR SUPPLIER OF POLY NEWS BAGS, 
PLASTIC STRETCH AND BUNDLING 
FILM, RUBBERBANDS, AND KRAFT. AL- 
LEGHENY PAPER COMPANY, 4640 
CAMPBELLS RUN RD, PITTSBURGH PA 
15205, CALL COLLECT (412) 787-2700. 
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EQUIPMENT & SUPPLIES 
CIRCULATION SOFTWARE 


CREATIVE DATA SYSTEMS offers com- 
prehensive circulation systems for news- 
papers with 10,000 to 100,000+ circula- 
tions. Designed to maintain total homes in 
market area. Adaptable to subscriber only 
basis. Provides on-line access to sub- 
scriber, route and carrier information. 
Produces daily and on-demand ABC, draw, 
bundle wrapper, carrier update package 
truck manifest, mailing labels, includes 
auto router, PIA billing/amortization, car- 
rier billing, estimating, bond and magazine 
accounting, on-line district manager mes- 
sage system. Other systems available in- 
clude Display A/R with extensive sales 
analysis, transient classified, payroll, ac- 
counts payable, newsprint, commercia! 
printing, and cost accounting. Designed 
for |BM General Systems Division equip- 


ment. Contact CDS, PO Box 23054, Kan-: 


sas City MO 64141. (913) 888-6755. 


CONVEYORS 


TELESCOPING POWER BELT conveyors 
for loading and unloading trucks. Used. 
Save 75%. 1500 feet of 18 inch roller con- 
veyor, like new. (216) 644-0028. 


MAILROOM 


MULLER INSERTER model 227 three into 
one and one Muller 227 two into one. 
Excellent condition. Model 545 Cheshire, 
526 label head and 12 foot conveyor. Ed 
Helsley, (800) 527-1668. 


SHERIDAN 24P inserter with conveyor 
connection to handfly table or counter 
stacker. Available immediately. Box 
33230, Editor & Publisher. 


MULLER inserter with 6 stations, excellent 
condition. Available immediately. Box 
33224, Editor & Publisher. 


CHESHIRE mailing machines. Sax Mayer 
tyers. Addressograph machines, frames, 
cabinets. Curtis, 816 National Press Bldg, 
Washington DC 20045. (202) 628-5696. 


NEWSPRINT 


NEWSPRINT ROLLS all sizes. BEHRENS 
Pulp & Paper Co. 3305 W. Warner, Santa 
Ana, CA 92704. (714) 556-7130. 


NEWSPRINT ROLLS—Basis 30 Ib steady 
supply, prompt shipment from inventory, 
delivered price on request. Brookman 
Paper Corp., 300 E 54 St, New York NY 
10022, (212) 688-3020. 


OFFERING 
NEWSPRINT 


Write us after February 1 for 
remaining spot-priced 2nd 
quarter availabilities, Box 
31362, Editor & Publisher. 


PHOTOTYPESETTING 


COMPUGRAPHICS 
7200—$2800. Compuwriters—$4000. 
2961—$2300. Keyboards—$1200. Jus- 
towriters, FHN Business Products, Church 
Rd., Mt. Laurel, N.J. (609) 235-7614. 


CASH FOR MARK |, IV, 


and V Pacesetters 
(614) 846-7025 


AVAILABLE NOW 

2 Harris TXT Il’s, 5 disc arms, 12 cory 
sizes (5-72). Fe power supply for li 
source, als ete set of spare apaules 
and motors. Complete spare micro data 
computer. 22 discs included. Very light 
usage. For further information contact The 
Seattle Times, Fairview North and John, 
Seattle WA 98111. (206) 464-2540. Or, 
submit an offer in writing to W.B. Page at 
the address above, 


COMPUGRAPHIC Unified Composer and 
Uniscan. Approximately 3 years old. Excel- 
lent condition. Where is, as is. Available 
March 1980. Two 2961s where is, as is. 
Call John Ashcraft, The Enquirer Journal, 
Forex 70, Monroe NC 28110. (704) 289- 


EQUIPMENT & SUPPLIES 


PHOTOTYPESETTING 


COMPUGRAPHIC |, $3300; Compugraphic 
\l, $4500; 12 fonts, $500. Both $7500. 
Call (516) 484-4477. 


COMPUGRAPHIC IV, model B, low range, 
excellent condition, $8400. Two IBM stand 
alone composers, excellent condition, 
$2800 each. (203) 377-1796, John. 


2 HARRIS TXT 5 disc typesetters serial 
Nos. 442 and 448, on-line EKTA stabiliza- 
tion paper processors. Spare microdata, 
spare parts kit, extra disc. 3 DYMO Mark | 
pacesetters, P-16 controllers, serial Nos. 
229, 230, 894. All are 8 x 15. Look good 
and run well. Contact Bob Friesen, Lee En- 
terprises, 130 E Second St, Davenport IA 
52801. (319) 383-2352. 


PLANT LIQUIDATION due to illness. Entire 
Compugraphic system includes 2 Unified 
Loree: 2 Facit punches, Unisetter 

loppy Disc Reader, MDT 350 Mini- 
Disc Terminal, MDR Mini-Disc Reader, 
Compukwik processor, Mohr Dryer, 24 Un- 
isetter fonts with width cards. Harmony 
Press, Ruston LA (318) 255-8911 


SUPER VALUES 
COMPUGRAPHIC factory reconditioned 
phototypesetting equipment now available 
for immediate shipment. Installation and 
training by CG factory trained Service En- 
gineers, Also a written warranty. 


CompuWriter IV B $8,450 
CompuWriter 88 B $7,950 
CompuWriter 48 B $7,450 
CompuWriter II $5,450 
CompuWriter | $3,950 
CompuWriter Jr. $3,950 
ExecuWriter II $2,995 
Unisetter $12,500 
Unified Composer $11,950 
7200LI with VDU $4,450 
Mini-Disk Terminal 350 3,450 
Mini-Disk Reader 1,950 


Inland Printing Equipment, Inc. 
105th & Santa Fe Dr., P.O. Box 5487 
Lenexa, Kansas 66215 
Call Toll Free 1-800-255-6746 


MAKING market in Mark |, II, Ill Photon 
Pacesetters. The Lookout, POB 205, 
Hopewell Junc NY 12533. (914) 226-4711. 


PRESSES 


1 UNIT GOSS COMMUNITY with folder 
Grease type excellent condition. 

2 1972 Daily King add on units with roll 
stands. 

1 Reconditioned Color King folder with 30 
HP GE drive. 


Call or write: 
CONTINENTAL PRINTING MACHINERY 
7881 Mastin St, Ste 201 
Overland Park KS 66204 
(913) 432-8276 


MERGENTHALER NEWSMASTER large 4 
unit (2 around) rotary offset press (to 64 
page tab) similar to and will interface with 
Goss Urbanite, but half the used price of 
an Urbanite. Howard Sheldon (213) 630- 
1850, Paramount CA; 


2234" CUTOFF GOSS HEADLINER, 4 units 
2 half decks, 2 to 1 folder, available now. 

21%" cutoff Hoe Colormatic, 3 units, 2 
half decks, available now. 

4 Wood Autopasters. 

2 new Goss web width 55” or 56” cut down 
kit. 

2 Goss double balloon formers, 1 is 23 
%/16" cutoff, 1 is 2234” cutoff. 

2 4-unit Goss, Community oil bath 

2234" cutoff Hoe color convertible 4 units, 
available now. 

Goss Suburban, 2 units, and folder. 

3 Wood single width reel tension pasters 
available now. Now in our warehouse 
cleaned and painted or rebuilt. 

4 unit Harris V22. 

3-1 unit Harris V22, and folders. 

4 unit Harris V15A. 

4 unit Mergenthaler. 

1 Gregg imprinter. 

12 Units, 2 folders, Goss Suburban. 

5 Unit Community with SC folder. 

BRAMBLE PROFESSIONAL PRESS INC. 
Route 2, Box 2285, McAllen, TX 78501 

(512) 682-7011. 


PLANT LIQUIDATION due to illness. 3-unit 
Color King web offset, KJ-6 folder, 
Cutler-Hammer 20-hp solid state variator 
and drive motor; belt drive roll stands mod- 
ified for friction brakes: all in operation; 
plus add-on unit with roll stand needin 
parts. Harmony Press, Ruston LA. (318 
255-8911. 


EQUIPMENT & SUPPLIES 
PRESSES 


COTTRELL V-22, 4 units, JF-4 folder 
with double parallel. 

Cottrell V-25 folders, JF-1. 

Cottrell V-25, 4-10 units. 

Cottrell cross drive assembly. 

Cottrell Vanguard V-15, 2 units. 

Fairchild Color King 5 Units, 1968. 

Goss Community add-on units, 1969-76. 

Goss Suburban 1500 series folder. 

Goss SU folder, double parallel. 

Goss Suburban, 8 units. 

Goss Suburban add-on units. 

Goss SC folders. 

Goss folders: Urbanite, Suburban, SU, 
Community. 

Goss Urbanite folder, 1970. 

Goss Urbanite 4% folders. 

Goss 4, 6, 8-position roll stand. 

Gregg flying imprinter 2234". 

Fincor motor and control 40 and 75 HP. 


WANTED: Newspaper equipment and 
complete plants. 


IPEC, INC. 
401 N. Leavitt Street 
Chicago, Illinois 60612 
(312) 738-1200 Telex 25-4388 


9-UNIT GOSS MARK | 
HEADLINER PRESS 


Press No. 2266 and 2267 

9 Units 

2 Color humps 

2 Double 2:1 folders 

1 Superimposed color unit (equivalent of 
2 half decks) 

2 Half decks 

2234" cutoff 

90° Plate stagger 

Tension plate lockup 

Under-folder leads 

Double upper formers 

4 Angle bar nests—1-2 bar, 2-3 bar, 

ar 

Manual and power compensators 

Goss reels, tensions and pasters 

New G.E. controls (early 1978) 

Unit drive motors rebuilt 

Geared for 52,500 IPH 

Now using 60" web width 

Reels accommodate 40’ diameter 


Through the use of existing color couples 
and reverses, excellent color flexibility is 
available. This high speed press provides 
excellent net production and is capable of 
exceptional reproduction. This press is in 
excellent condition. Available first quarter 


of 1981. 
Call, Write or Wire: 
INLAND NEWSPAPER 
MACHINERY CORPORATION 
105th & Santa Fe Drive, P.O. Box 5487 
Lenexa, Kansas 66215 
(913) 492-9050 Telex 42362 


2 HOE LITHOMASTER units, one with 
color hump. Also upper former, gears on 
ee ontact Jerry Gay at (305) 485- 


1-4 


4 UNIT NEWS KING web offset press, 
folder, counterveyor, excellent condition, 
must sell, $67,500, 
3 Unit Cottrell V-15A web offset press, 
folder, counterveyor, excellent condition, 
$75,000. 

Call Mr. Frost (614) 476-4100 


JOIN OUR CONTRACT CREW! 


. Those individuals, 
companies, syndicates 
that know the value of an 
E&P ad and run with us 
on a regular basis. 


So, be it 12, 26 or 52 times 
per year, we produce 
business and profit for 
these people. We offer 
you freedom to rotate your 


copy within our regular 
deadline times, monthly 
billing, and the best 
exposure in the field: 


IN E&P CLASSIFIEDS 


Come reserve your place 
now, inthe most effective 
classified market in the 
newspaper industry. 


E&P CLASSIFIEDS 
(212) 752-7050 


EDITOR & PUBLISHER for December 15, 1979 


EQUIPMENT & SUPPLIES 
PRESSES 


CONTINENTAL PRINTING 
MACHINERY 
We sell presses as is, or reconditioned. 
Move your press, install and train on all 
makes and models web offset and letter- 
press, 25 years experience. CONTACT: 


Ken Langle 
¥e81 Mastin, Ste 201 
Overland Park KS 66204 
(913) 432-8276 


COTTRELL V-15A, 3 units, JF 7 folder 
Cottrell V-15A, 2 units, JF 7 folder 
Cottrell V-15A add on unit 
News King 2 units/folder 
Color King, 2 units, KJ 6 folder 
Color King KJ 6 folder, 30 HP drive 
Custom-Bilt 3 knife rotary trimmer 
Cottrell 2 position V-15A roll stand 
Cottrell 4 position stacked roll stand 
INTER-WEB SYSTEMS 
1836 Woodward St 
Orlando FL 32803 
(305) 896-4330 Telex 56-7471 


GOSS URBANITE equipment. We own and 
offer complete presses, units, folders, and 
upper formers. Very early delivery. Used or 
remanufactured. O.N.E., Atlanta, Ga. 
(404) 321-3992, Telex 700563. 


GOSS SUBURBAN Signature, 1500 series, 
1969. 4 units, 2 folders, 2 MEG auto reels, 
4 web oven. Excellent condition. Ideal high 
speed color press for large newspaper TV 
guides, comics, preprints. January deliv- 
ery. 


O.N.E., Atlanta, Georgia 
(404) 321-3992, Telex 700563 


HARRIS V 25, 4 or 5 units, JF 4%, Y2 
double parallel folder with cross perf, 
upper balloon former, accumeter. New ap- 
proximately 1971. Will sell as complete 
ress or individual components. IPEC, 
NC, 401 N Leavitt St, Aenea IL 60612. 
(312) 738-1200, Telex 25-4388. 


COTTRELL V-15A JF 7 folder—4 units with 
upper former, with quarter fold, also has 
rewinder built in, Can be seen in weekly 
operation. Must sell due to expansion. Ex- 
cellent operating condition, Priced right. 
(318) 527-7075. 


STEPPER PAPER MAN model PMIVOFFT, 
serial #1858, 4 stations currently being 
used in daily production. Being replaced 
for more capacity. Call Vern Shaull, Daily 
News Printing, Wapakoneta OH, (419) 
738-2128. 


WANTED TO BUY 


THREE-UNIT WEB OFFSET press in good 
condition. Phone (602) 955-9253, or write 
Beek 3827 E Marlette, Scottsdale AZ 


NEWSPRINT WANTED by growing Califor- 
nia weekly. Any size. Call collect, D. Viani, 
(805) 646-1476. 


IBM COMPOSER, IBM ESC, IBM fonts, 
IBM; camera. N. Gregory, 343 Clive Ave., 
Oceanside, NY 11572. (516) 764-2250. 


FERAG counter stacker in good condition 
Must see in operation. f 
Box 27787, Editor & Publisher. 


SHERIDAN 48P or 72P inserter required 
by daily newspaper. Will pay top dollar. 
Box 25954, Editor & Publisher. 


GOSS COMMUNITY OIL BATH with SC 
folder unit separate. Box 1983, Editor & 
Publisher. 


NEED 1500 SERIES GOSS SUBURBAN 
4 to 6 units. 
BOX 200, EDITOR & PUBLISHER. 


STA-HI 257 or 
251 COUNTER STACKER 
Box 25955, Editor & Publisher. 


LATE STYLE 
COTTRELL V22/25 AND 845 
BOX 273, EDITOR & PUBLISHER. 


CHESHIRE and Phillipsburg any condition. 
Call collect Herb (201) 289-7900 A.M.S., 
1290 Central Ave., Hillside, NJ 07205. 


MAKING market in Mark |, Il, Ill Photon 
Pacesetter. The Lookout, POB 205, Hope- 
well Junc NY 12533. (914) 226-4711. 


HIGHEST PRICES PAID for your obsolete 
lithographic film and silver chip. Call Bos- 
ton Recovery, PO Box 799, Brockton MA, 
(617) 588-3214. 


Help 
Wanted... 


ACADEMIC 


THE UNIVERSITY OF TEXAS at Austin has 
two faculty positions beginning September 
1, 1980. One, at the associate professor, 
lecturer, or assistant professor level, calls 
for a person with distinguished and sub- 
stantial print journalism experience; 
higher degrees preferred but not required. 
Duties: to teach reporting and editing and 
to work closely with the student newspa- 


per; must have knowledge of newsroom: 


management. The other position, at the 
assistant professor level, requires the 
Ph.D. or its equivalent, professional jour- 
nalism experience, and evidence of re- 
search productivity. Duties: to teach edit- 
ing, reporting, and areas related to the in- 
dividual’s research specialties. Send ap- 
plication and resume by January 18, 1980, 
to Dr. Martin L. Gibson, Department of 
Journalism, The University of Texas at Au- 
stin, Austin, TX 78712. An affirmative ac- 
tion, equal opportunity employer. 


THE AMERICAN UNIVERSITY IN CAIRO 
will have two faculty vacancies in Mass 
Communication, beginning September 
1980. One requires specialization in public 
relations and advertising, the other 
specialization in newswriting, editing, and 
reporting. Both would teach, in addition to 
courses in their specialty, introduction to 
mass communication and/or mass media 
in society. Ability to teach theory or re- 
search methods a plus. Candidates should 
specify area of greatest research and 
teaching interest. Teach, in English, 
undergrad and grad courses 9 hours per 
semester. Doctorate, teaching experience, 
and ability to adapt courses to needs and 
perspectives of students in a developing 
country required. Rank, salary depend on 
qualifications. Two-year appointments, 
may be possibility for renewal or extension. 
Housing, travel provided foreign (including 
U.S.) nationals hired outside Egypt. Write, 
with resume, to: Dean of the Faculties, The 
American University in Cairo, 866 United 
Nations Plaza, New York, NY 10017. 


TENURE-TRACK POSITION open for Sep- 
tember 1980. School is seeking person 
with mass media and teaching experience 
who could teach in any one or combination 
of: Magazine, Public Relations, Photo- 
journalism, News Editorial, Ph.D./ABD 
preferred, will consider person with Mas- 
ters with exceptional experience. Salary 
and rank competitive. Deadline: February 
1, 1980. Contact: Dr. Ray Laakaniemi, As- 
sistant Director, School of Journalism, 
Bowling Green State University, Bowling 
Green, Ohio 43403. Equal opportunity 
employer. 


FACULTY POSITION in Journalism for 
September 1980 in a solidly established 
communications program. PhD required, 
experience preferred. Must be able to 
teach a variety of journalism and other 
communications courses. Duties include 
15 hours weekly teaching load plus stu- 
dent advisement. Evening/weekend 
classes a possibility. pap yaos rank open. 
Send resume to: Dr Jack Franzetti, Chair- 
man, Communications Division, St Johns 
University, Jamaica NY 11439. Equal Op- 
portunity Employer M/F. 


MASS COMMUNICATIONS 
LAW PROFESSOR 

University of Southern California School of 
Journalism has an opening for a person 
starting in the 1980-81 academic year. 
Classroom experience is required. Interest 
in scholarship, mandatory. Law degree de- 
sirable. Write to: Director, School of Jour- 
nalism, USC, University Park, Los Angeles 
CA 90007. An Equal Opportunity, Affirma- 
tive Action Employer. 


IT’S A CLASSIFIED SECRET! 


We'll never reveal the identity of an E&P 
Box Holder. However, if you don't want 
your reply to go to certain newspapers (or 
companies), seal your reply in an envelope 
addressed to the Box Holder. Attach a note 
listing newspapers, groups or companies 
you don't want the reply to reach; put the 
reply and note in an envelope addressed to 
E&P Classifieds. If the Box Number you're 
answering is on your list, we'll discard your 
reply. 


EDITOR & PUBLISHER for December 15, 1979 


HELP WANTED 
ACADEMIC 


THE UNIVERSITY OF WYOMING seeks an 
assistant professor in community jour- 
nalism including newswriting, reporting, 
article, editorial, and feature writing, pho- 
tography and graphics. M.A. required, 
Ph.D. preferred with five years solid ex- 
perience in small community journalism. 
Additional professional writing/journal- 
istic/teaching experience desirable. Dead- 
line: January 16, 1980. Write: James W. 
Welke, Journalism and Telecommunica- 
tion, University of Wyoming, Box 3904, 
Laramie, WY 82071. Equal Opportunity 
Employer. 


ASSISTANT/ASSOCIATE PROFESSOR of 
Mass Media/Communication to teach 12 
semester hours load of radio/TV/film 
courses, depending on interests, qualifica- 
tions, experience. Would supervise media 
internships, graduate study projects, and 
direct Master's Thesis. 

PhD.; experience in communications field 
desirable. Salary commensurate with ex- 
perience. Nine month contract, renewa- 
ble. 


ASSISTANT/PROFESSOR of Mass Media/ 
Communication to teach 12 semester 
hours load of radio/TV/film courses, de- 
pending on interests, qualifications, ex- 
perience. Emphasis in electronic news, or 
film helpful. 


PhD. preferred; experience in communica- 
tions field desirable. Salary commensurate 
with experience. Nine month contract, re- 
newable. 


Progressive department serving 450 
majors in urban university of 23,000 stu- 
dents. Two positions available Fall, 1980. 


For either position send vita by February 
15 with three references to: 


Dr. T.M. Ditzel, Chair, Search Committee 
The University of Akron 
Kolbe Hall 52 
Akron, OH 44325 


Equal Opportunity, Affirmative Action, 
Title IX Employer 


FACULTY POSITIONS for 1980-81 school 
year. Tenure-track position: Teach broad- 
cast journalism and news-editorial courses 
and graduate courses. Research interest 
required. Also, possible one-year appoint- 
ment: Teach news-editorial courses, in- 
cluding editing and another specialty area. 
Must be qualified in graphics-production. 
Doctorate preferred, must have profes- 
sional experience, Rank and salary negoti- 
able, competitive. ACEJ-accredited news- 
editorial sequence, new master’s program, 
seek to build broadcast journalism se- 
quence. Good professional relations in 
state capital and media center. Apply with 
letter and credentials by January 23, 1980 
to Dr. Luther W. Sanders, Acting Chairper- 
son, Department of Journalism, University 
of Arkansas at Little Rock, Little Rock AR 
72204. An Affirmative Action Employer. 


ASSISTANT PROFESSOR—Tenure-lead- 
ing, effective August 18, 1980. Teach 
writing, reporting and/or newspaper edit- 
ing plus graphics and/or core courses in 
history or communications, communica- 
tions law and mass communications and 
society if necessary. Job includes regular 
share of student advising and committee 
assignments as well as responsibilities to 
serve within the profession. Requires Mas- 
ter’s in Journalism, Doctorate preferred, 
with at least five years professional experi- 
ence in newspaper and/or magazine jour- 
nalism. Apply by February 15 to: Mr. Jack 
Botts, Chairman, News-Editorial Depart- 
ment, School of Journalism, The Univer- 
sity of Nebraska-Lincoln, Lincoln, Ne- 
braska 68588. Affirmative Action/Equal 
Opportunity Employer. 


PUBLIC RELATIONS—Assistant/Associate 
Professor to teach Introduction to Public 
Relations, cases and studies, and related 
coursework. PhD required, teaching and 
professional experience highly desirable. 
Begin August 21, 1979. Complete descrip- 
tion sent upon receipt of query. Apply to: 
Jon Hall, Department of Speech, Univer- 
sity of Northern lowa, Cedar Falls, IA 
50613. Affirmative action, equal opportun- 
ity employer. 


THE UNIVERSITY OF WYOMING seeks an 
assistant professor to teach in some com- 
bination of law, theory/methods, public re- 
lations or advertising. Ph.D. preferred, 
M.A. required with significant media/ 
media related experience. Teaching ex- 
perience helpful. Deadline: January 16, 
1980. Write: James Welke, Journalism and 
Telecommunication, University of Wyom- 
ing, Box 3904, Laramie, WY 82071. Equal 
Opportunity Employer. 


HELP WANTED 
ACADEMIC 


ARIZONA STATE UNIVERSITY—Assis- 
tant/Associate Professor to teach intro- 
duction to mass communications, report- 
ing public affairs, news problems, broad- 
cast news, etc., courses. PhD preferred, 
MA considered. Strong professional ex- 
perience a must. Tenure track position, 
competitive salary. Position/salary depen- 
dent on qualifications. Send letter of ap- 
plication, resume, three references to: Dr 
ElDean Bennett, Chairman, Journalism/ 
Telecommunications, Arizona State Uni- 
versity, Tempe AZ 85281. Deadline: 
January 31, 1980. 


PUBLIC RELATIONS teaching position; 
tenure track. Some background in related 
communication areas preferred. Public re- 
lations teaching and professional experi- 
ence required. MA/MS required, PhD pre- 
ferred. Rank: Assistant/Associate Profes- 
sor. Salary: $13-$17,000 depending upon 
experience and qualifications. Send let- 
ters of application and resume to: Dr Don 
B Morlan, Chairperson, Department of 
Communication Arts, University of Dayton, 
Dayton OH 45469. Equal opportunity 
employer. 


JOURNALISM—General news-editorial 
teaching position anticipated, pending 
final funding approval. Tenure-track, to 
begin August 15, 1980. Ideal candidate 
would have Ph.D. and/or strong profes- 
sional experience. Duties include teaching 
(newswriting, reporting, related courses), 
research and service in General Editorial 
Sequence. ACEJ accredited. Assistant 
professor level, but person with outstand- 
ing qualifications could be appointed 
higher rank. Send resume and list of refer- 
ences to Dr. Michael J. Kirkhorn, School of 
Journalism, University of Kentucky, 
Lexington, KY 40506, by February 1, 1980. 
An affirmative action, equal opportunity 
employer. 


NEW MEXICO STATE UNIVERSITY seeks a 
head for its Department of Journalism and 
Mass Communications. Duties include 
general supervision of the university's pub- 
lic television and FM stations, 


This is an opportunity to give new direction 
and vitality to a growing program with 20 
faculty members and professional staff 
and approximately 200 majors. 


Qualifications must include significant 
professional accomplishment in the 
media, appropriate academic credentials 
for appointment as associate or full pro- 
fessor, college teaching experience, and 
proved administrative skills or potential. 
Salary commensurate with qualifications 
and experience; competitive. 


Submit letter of application, resume, and 
references to Charles Eberhardt, Chair- 
man Search Committee, Department of 
Journalism and Mass Communications, 
Box 3-J, New Mexico State University, Las 
Cruces, NM 88003. Deadline for applica- 
tions February 1, 1980. Appointment ef- 
fective July 1, 1980. NMSU is an equal 
opportunity/affirmative action employer. 


Journalism 
Teacher 


Columbia University 
Graduate School of 
Journalism seeks 
teacher of reporting 
and writing. Candi- 
dates should have pro- 
fessional background 
in newspapers, maga- 
zines, television, or 


radio—preferably more 
than one—and teach- 
ing experience. 


Reply to: Faculty Ap- 
pointments Commit- 
tee, 500 Journalism, 
Columbia University, 
New York, New York 
10027. Equal Oppor- 
tunity/Affirmative Ac- 
tion Employer. 


HELP WANTED 


ACADEMIC 


BROADCAST NEWS sequence head for 
metro market journalism department. 
Minimum three years professional experi- 
ence with PhD or equivalent mix of creden- 
tials and teaching success. Salary and 
rank open and highly competitive for top 
candidate. Apply Dr Gerald Stone, Jour- 
nalism Department, Memphis State Uni- 
versity, Memphis TN 38152 by January 20 
for Fall, 1980. 


JOURNALISM—Photojournalism vacancy 
anticipated, pending final funding ap- 
proval, Tenure-track, to begin August 15, 
1980. Strong professional experience 
and/or Ph.D. required. Duties include 
photojournalism fundamentals course as 
well as advanced courses in the field. Rank 
and salary to be determined by qualifica- 
tions of successful applicant. Send re- 
sume and list of references to Dr, Leonard 
Tipton, School of Journalism, University of 
Kentucky, Lexington, KY 40506, by Feb- 
ruary 1, 1980. An affirmative action, equal 
opportunity employer. 


ASSISTANT PROFESSOR to teach report- 
ing, print journalism, editing, and feature 
writing. Starting salary $14,500+; PhD 
completion by September, 1980, required. 
Send vita and confidential letters to E. 
Culpepper Clark, Communications Arts, 
Bldg #3, Room 414-A, University of 
Alabama in Birmingham, Birmingham AL 
35294. An equal opportunity employer. 


LECTURER or assistant or associate pro- 
fessor, depending on qualifications, to 
begin August 21, 1980. Responsibilities: 
teach reporting, editing and other skills 
courses; research, publication or profes- 
sional involvement as well as service to 
state and regional media, university com- 
mittees, etc. Requirements: ten years of 
appropriate media experience in reporting 
or editing preferred; appropriate educa- 
tional background expected. Salary: com- 
petitive and commensurate with profes- 
sional and teaching experience and with 
degrees. Send materials, including salary 
requirements and recommendations, to 
Thomas A. Bowers, Associate Dean; 
School of Journalism, Howell Hall 021-A; 
University of North Carolina; Chapel Hill, 
NC 27514. UNC is an equal-opportunity, 
affirmative-action employer and encour- 
ages applications from all qualified per- 
sons. Deadline for receipt of applications 
is February 15, 1980. 


SAN JOSE STATE UNIVERSITY has an 
opening for a faculty member with biling- 
ual capabilities (English/Spanish) to teach 
news-editorial subjects and to assist in the 
development of special programs prepar- 
ing minority students for careers in jour- 
nalism. Probationary appointment as as- 
sistant professor, effective Fall, 1980, 
with a salary range of $17,940 to $19,680. 
Good professional background required; 
PhD or doctoral candidacy preferred. Write 
to Dr Dennis E Brown, chairman, Depart- 
ment of Journalism and Mass Communica- 
tions, San Jose State University, San Jose 
CA 95192. Affirmative Action/Equal Op- 
portunity Employer. 


JOURNALISM—Minimum of MA and ex- 
perience as a working journalist required, 
available September 1, 1980. Applicant 
must have strong background in advertis- 
ing and public relations; ability to teach in 
news/editorial and photography sequences 
desirable; teaching experience desirable; 
strong commitment to humanities and lib- 
eral arts education required. Competitive 
salary dependent, along with rank, upon 
applicant’s credentials. Deadline for ap- 
plications: February 22, 1980. Send letter 
of application with resume, transcripts 
and three letters of reference to Dr 
Lawrence D_ Bryan, Dean of the College, 
Franklin College, Franklin IN 46131. 
Franklin College is an equal opportunity, 
affirmative action employer. 


ADVERTISING—Two 
pated, pending final funding aos. 

enure-track, beginning August 15, 1980. 
Strong professional experience and/or 
Ph.D. required. Teaching duties may in- 
clude, but not necessarily be limited to, 
courses in area of advertising fundamen- 
tals, media planning, copy, campaigns, re- 
search methods in advertising. Rank and 
salary to be determined by qualifications 
of successful applicants. Excellent poten- 
tial, good climate for developing strong ad- 
vertising program. Send resume and list of 
references to Dr. S. Scott Whitlow, School 
of Journalism, University of Kentucky, 
FSA BLOn KY 40506. Application dead- 
line: February 1, 1980. An affirmative ac- 
tion, equal opportunity employer. 
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ositions antici- 


HELP WANTED 
ACADEMIC 


ADVISOR/FACULTY POSITION for twice- 
weekly student newspaper. In addition to 
advising all-American newspaper, position 
will include reduced load of 2 courses per 
semester in editing and reporting. Position 
requires PhD and 4 years of newspaper 
experience or Masters degree and 6 years. 
Salary very competitive. Tenure track posi- 
tion. Application deadline: case 15, 
1980. Position available: August 15, 1980 
Equal opportunity/affirmative action 
employer M/F. Send resume and list of ref- 
erences to Joel Gambill, Department of 
Journalism and Printing, Arkansas State 
University, State University AR 72467. 


GRADUATE ASSISTANTSHIPS for 1980- 
81 Masters program in Mass Communica- 
tions with major in Journalism. $2925 
stipend for 9 months. Write: Joel Gambill, 
Department of Journalism and Printing, 
Arkansas State University, State Univer- 
sity AR 72467. 


COORDINATOR, MASS COMMUNICA- 
TIONS PROGRAM. Small, private liberal 
arts college seeks individual to administer, 
further develop and teach in established 
interdisciplinary major, effective August, 
1980. Professional experience desirable, 
especially in broadcast media. Current se- 
quences include advertising, advertising 
design-photography, broadcast and print 
journalism, and public relations. Ph.D. 
preferred, salary and rank negotiable for 
tenure-track position. Send letter, dossier, 
and references by February 1 to: Professor 
G. Madden, Box 72, Lycoming College, Wil- 
liamsport, PA 17701. An equal opportunity 
employer. 


ADMINISTRATIVE 


ZONE 7, 6-DAY DAILY needs a competent 


general manager. Must have wide experi- 
ence in all phases. Salary $20,000 plus. All 
benefits. No retreads—no bright eyes— 
just someone who knows this business and 
can produce. Write Box 31567, Editor & 
Publisher. 


GENERAL MANAGER 


Splendid opportunity for dynamic in- 
dividual to manage our established 
newspaper with 10,000 circulation lo- 
cated in Zone 2. Genuine growth op- 
portunity. Please send a letter and re- 
sume stating your accomplishments 
and personal objectives. All replies will 
be held in the strictest of confidence. 
Box 31543, Editor & Publisher. Equal 
Opportunity Employer. 


ADVERTISING 


ADVERTISING MANAGER 

Strong eastern Ohio weekly wants to dou- 
ble size to $800,000 in 3 years. If you can 
do it, write telling us what you have to 
offer. You will be well paid, get good bene- 
fit package. Nice town in beautiful section 
of state. Letter must give salary require- 
ments. Reply to Box 31277, Editor & 
Publisher. 


FT LAUDERDALE entertainment paper 
seeks 2 retail display salespeople. $200 
per week draw. Resume: Good Times, 
1400 E. Oakland Park Blvd, Ft Lauderdale 
FL 33334. 


FAST GROWING suburban weekly in 
California, looking for strong, enthusiastic 
individual with some experience in adver- 
tising. Salary/+ high commission, mileage. 
Immediate cpeae: Repy Foster Cit 
Progress, PO Box 4040, Foster City CA 
94404, Attn: Sharry Han, Ad Manager. 
ADVERTISING MANAGER needed to pro- 
mote display, computerized TMC shopper 
at small established Zone 6 ABC daily. Un- 
opposed in county and trade area of 
30,000. Lead staff of 4. Experience re- 
quired. Good base plus bonus, mileage, 
vacation, hospitalization. Write Box 
31501, Editor & Publisher. 


RETAIL MANAGER 

We're building an aggressive team at a 
40,000 daily known for innovation in a 
comfortable growing community. To join 
us as retail manager you should be experi- 
enced in managing, be comfortable with 
planning and goal setting, and be a compe- 
tent coach to your staff. The financial and 
psychological rewards will match your 
commitment and results. Please send re- 
sume_to: Tom Kamerer, Personnel Direc- 
tor, Telegraph Herald, PO Box 688, 
Dubuque IA 52001. Equal opportunity 
employer. 


HELP WANTED 
ADVERTISING 


ADVERTISING SALES—Denver weekly 
suburban group, circulation 212,000, 
seeking experienced professional sales 
person. Salary plus incentive program. 
Send resume and salary requirements to: 
Bob Wilson, Aurora Sentinel, 11059 E. 
Bethany Dr, Aurora CO 80014. 


AGGRESSIVE AD salesperson for home- 
town newspaper must be willing to spend 
time in field to develop new business. 
Experience preferred. Benefits. For ap- 
pointment call Mr Louis (504) 345-6673. 


ADVERTISING (General Manager) for 
weekly newspapers in Colorado Rockies. 
Good husband/wife opportunity. Send re- 
sume to Box 31579, Editor & Publisher. 


ASSISTANT ADVERTISING DIRECTOR 

$$ MID-THIRTIES 
Strong, Zone 2, 50,000 daily needs an ex- 
perienced, down-to-earth and professional 
sales leader to work under advertising di- 
rector. Must oversee capable and aggres- 
sive staff of 10 in highly competitive mar- 
ket. Position requires strong motivator who 
is also capable of handling major ac- 
counts. Candidate must be goal and 
budget oriented, well-organized and pro- 
motion minded. We offer a starting com- 
pensation package in the mid-thirties 
commensurate with your experience and 
ability. Excellent immediate corporate 
fringe benefits include 5 weeks annual va- 
cation. All-modern facilities provide excel- 
lent working environment. This will be the 
No. 2 position in the advertising depart- 
ment. Send resume and salary history in 
confidence today to Box 31549, Editor & 
Publisher. 


AD MANAGER/SUNBELT 
Large weekly in fast-growing, competitive, 
Southwestern market seeks outstanding 
ad manager with proven record. Must re- 
cruit and train top-notch sales people, de- 
velop and achieve ambitious budgets, and 
sell major accounts. Outstanding com- 
munity and climate, generous compensa- 
tion. Send complete work and earnings 
history to Box 31534, Editor & Publisher. 


ADVERTISING 
SALES 


We're looking for a successful experienced 
sales representative who is looking for a 
new challenge on a top medium-size daily. 
Pleasant Midwest location. Starting salary 
range $14,200 to $17,500 with regular in- 
creases. Position open mid-December or 
early ae Send letter and resume to 
Box 31390, Editor & Publisher. 


ART/GRAPHICS 


NEWS ARTIST 


Top New England metro seeks 
experienced news artist. Must 
be visually trained with broad 
background in illustration, 
graphics, typography and news- 
paper design. Able to produce 
quality hard and soft graphics 
on deadline. Excellent salary 
and benefits. Send resume in 
confidence to Daniel V. Dono- 
hue, The Providence Journal 
Co, 75 Fountain St, Providence 
RI 02902. Equal opportunity 
employer. 


CIRCULATION 


BOY CREWS 
Major daily and Sunday in Zone 2 seeks 
experienced contract operator capable of 
producing 400+ orders per week in large 5 
county area. Box 31401, Editor & Pub- 
lisher. 


ARE YOU a district manager at a small to 
medium paper and want to grow in the 
circulation field? Feel boxed in and want to 
manage a-department in the next 2-3 
years? 

We need a strong district manager who is 
ready to be brought along as one of our 
group’s department heads. Only shirt- 
sleeved individuals need apply to work 
hand-in-hand with the circulation director. 
We offer good compensation and a gener- 
ous benefit package. Send resume with ref- 
erences to Box 31386, Editor & Publisher. 


HELP WANTED 
CIRCULATION 


CITY CIRCULATION MANAGER—Metro- 
politan daily and Zone 6, applicant must 
have proven track record as Manager as 
well as circulator. Degree preferred but 
not required. Applicant should be a self- 
starter, motivated, and results oriented. 
Send resume in confidence to Box 31340, 
Editor & Publisher. 


CIRCULATION DIRECTOR—12, 731 circu- 
lation, 6-day morning with TMC shopper. 
Selling and promotion highest priorities. 
Responsible for entire operation of 
department. Excellent benefits. Will also 
serve in advisory capacity to four sister 
newspapers. Send resume and salary 
requirements to Ron Schmidt, Fairmont 
Sentinel, Box 681, Fairmont MN 56031. 


ASSISTANT CIRCULATION DIRECTOR/ 
District Manager wanted for 6-day eve- 
ning, in Zone 4. Motor route experience pre- 
terred. Good starting salary plus bonus. 
Send resume to Box 31423, Editor & 
Publisher. 


CITY SUPERVISOR 

Zone 7 daily is looking for a take charge 
person who will lead and teach district 
managers and can motivate the team. 
Responsibilities will include promotion, 
service and collection. If you are in- 
terested in a challenge we are interested in 
you. Box 31500, Editor & Publisher. 


STATE MANAGER wanted for daily state 
operation. The person we seek is a level 
headed person who is goal oriented and 
can motivate subordinates. The job will re- 
gue travel to initiate promotions, train 
istributors and take full charge of col- 
lections. We offer an excellent compensa- 
tion package as well as upward mobility in” 
the group. Please, only shirt sleeved man- 
agers. Box 31498, Editor & Publisher. 


NEWSPAPER GROUP seeks circulation 
manager for small Virginia daily, 7000+. 
Need aggressive leader with sharp organi- 
zational skills. Right person would also 
serve as assistant director for group. Ex- 
cellent opportunity for district manager to 
advance in a rapidly growing group. Send 
resume to Circulation Director, News 
Journal, PO Box 772, Radford VA 24141. 


IMMEDIATE OPENING for Circulation Di- 
rector at a 17,000 daily and Sunday. Must 
be a strong organizer who can show solid 
bse in a competitive market. New plant. 

xcellent area to raise a family. Zone 2. 
Starting salary $20,000 per year plus 
bonus. Reply to Box 31595, Editor & 
Publisher. 


ZONE 5, 11,500 circulation PM in a uni- 
versity town with large rural growth poten- 
tial in and out of home county is looking for 
a circulation manager to take it into the 
1980s. Good planner, manager and 
motivator needed for this opportunity with 
a_ member of a fast-growing group. Box 
31588, Editor & Publisher. An Equal Op- 
portunity Employer. 


CIRCULATION MANAGER for 9000, 5-day 
afternoon newspaper. Must be ex- 
perienced in all phases of circulation. Out- 
standing growth potential. Send resume to 
Duane Uhls, Greeneville Sun, Greeneville 
TN 37743, (615) 638-4181. 


CIRCULATION DIRECTOR for non-daily 
group serving suburban metropolitan area 
in Zone 2, having ABC, CAC and free dis- 
tribution papers. Individual must be a top 
flight circulator, with proven promotional 
track record, and strong administrative 
capabilities, with a real sense of direction 
for his department. Top wage and in- 
centive for top circulator. Com aay ln 
benefits. Box 31538, Editor & Publisher. 


WE'RE GROWING and we need help in our 
expanding circulation department. District 
Manager and Carrier Supervisor positions. 
Looking for aggressive individuals who will 
be able to recruit, train, deliver and follow 
through in a competitive area. Send re- 
sume to Circulation Director Bernard 
Stephens, The Sun Chronicle, Box 600, 
Attleboro MA 02703. 


DISTRICT MANAGER/ASSISTANT—Small 
Kansas oy (under 10,000) is seeking an 
experienced District Manager who is ready 
for greater responsibility. In addition to 
regular District Supervisory responsi- 
bilities, this person will work hand-in-hand 
with the Circulation Manager to develop 
future management skills. Send resume 
cublinye experience and rota require- 
ments. Box 31521, Editor & Publisher. 
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HELP WANTED 
CIRCULATION 


CIRCULATION MANAGER for satellite of- 
fice. We are a growing 6-day 27,000 PM. 
We have a young, eager sales team that 
needs a manager who is familiar with all 
phases of circulation and is not afraid to 
lead his/her people. Send resume includ- 
ing salary background. Zone 5, Box 31459, 
Editor & Publisher. 


CLASSIFIED ADVERTISING 


TELEPHONE ROOM 
MANAGER 


AT 
THE WASHINGTON STAR 
A subsidiary of Time Inc 


We have a career opportunity of a life-time. 
Applicant must have the experience and 
know how to manage a room of advisors, 
account representatives and 3 super- 
visors. You must have knowledge of train- 
ing, sales techniques and be a take charge 
aggressive person. If you are turned on to 
leading and want to be in a position where 
the whole newspaper industry is focusing 
on what will happen in classified at the 
Washington Star this position is made to 
order. We're going to do it and we want the 
best the country has to offer. It’s a profes- 
sional job for a professional person. Salary 
commensurate with experience. Catch a 
rising star. 
Please send resume to: 
Terry Hebert 
Classified Advertising Manager 
The Washington Star 
225 Virginia Av SE 
Washington DC 20061 


DATA PROCESSING 


ANALYST/PROGRAMMER 
A large communication company is looking 
for personnel with experience in com- 
munication programming, photo composi- 
tion, or Hewlett Packard 3000 Systems. 
Send resume to: 
Director of Information Services 
MEDIA GENERAL, INC 
301 E Grace St 
Richmond VA 23219 


EDITORIAL 


WANTED—Managing Editor for semi- 
weekly newspaper, Total new plant, com- 
petitive situation. Must know offset 
makeup and photography and be able to 
direct other people. Call Pat Williams, The 
Dispatch, Cookeville TN, (615) 528-5405. 


THE BUFFALO COURIER-EXPRESS, re- 
cently acquired by the Minneapolis Star & 
Tribune Company, is seeking experienced 
rewrite/copy editors. Send resume to 
Martha Hanny, Courier-Express, 795 Main 
St, Buffalo NY 14240. 


GOOD GENERAL ASSIGNMENT reporter 
with camera, make up knowledge, that our 
organization can train as assistant manag- 
ing editor. If you don’t know the business 
this job isn’t for you. Send complete res- 
ume to Pat Williams, The Dispatch, PO 
Box 2848, Cookeville TN 38501 


WANTED—General Assignment Reporter. 
Must have working knowledge of 35mm 
camera, Call Pat Williams, The Dispatch, 
Cookeville TN, (615) 528-5405. 


ASSISTANT METRO EDITOR for medium- 
sized Great Lakes area daily and Sunday; 
$25,300 a year. Need good ideas and ad- 
ministrative experience. Send resume to 
Box 31370, Editor & Publisher. 


WRITER 


Nation’s leading health maga- 
zine (circulation 2.3 million) 
seeks writer with bright style 
and big ambitions in publish- 
ing. Tremendous opportunity 
for disciplined talent. Relocate 


to nice area between New York 
City and Philadelphia, amen- 
able to all lifestyles. Send 
resume, salary needs, best 
writing samples in strict con- 
fidence to Mark Bricklin, Vice 
President, Rodale Press, 33 
East Minor Street, Emmaus, 
Pa. 18049. 


HELP WANTED 
EDITORIAL 


OPENING JANUARY 1, 1980 for sports 
editor to work on progressive and growing 
weekly newspaper in rural northeast Ohio. 
Would also be required to handle a certain 
amount of general news and beat report- 
ing. Would be an integral part of five- 
member editorial staff. Must have experi- 
ence in reporting, photography and dark- 
room work. Some pasteup experience 
would help tremendously. Send clips and 
resume to: Bill Peterson, The Free Press 
Standard, PO Box 37, Carrollton OH 
44615. 


CITY EDITOR to manage 5-member staff of 
6-day afternoon daily in Zone 5. Pleasant 
city, friendly staff. Should know photogra- 
phy. Send resume and clips. Box 31348, 
Editor & Publisher. 


REPORTER/PHOTOGRAPHER must be 
experienced-Sun Valley Resort area. All 
employee benefits paid by company. Send 
full resume to Don Rosebrock, Wood River 
Journal, Box 998, Hailey ID 83333. 


DYNAMIC beginner needed by small Mid- 
west daily newsroom. Must be great at 
spelling, writing, typing, college academic 
achievements and leadership potential. 
Chance to learn all phases of publishing. 
Write Box 31301, Editor & Publisher. Send 
complete resume, nonreturnable samples 
and letter about yourself. 


VERSATILE REPORTER for lively 60,000 
daily on the edge of the Rockies. Clips 
should demonstrate writing and reporting 
skills, ability to find good stories and 
people-angles in business, courts, city 
hall—wherever. Apply Personnel Manager, 
Billings Gazette, PO Box 2507, Billings MT 
59103. An Paul employment opportunity 
employer. M/F. 


NEW EDITOR for Midwest afternoon daily. 
Small staff. Must be able to train and 
motivate. Need a sharp, dynamic person 
who takes pride in the product. Salary 
commensurate with ability. Write Box 
31569, Editor & Publisher. 


REPORTERS, COPY EDITORS 
We're looking for experienced reporters 
and an experienced copy editor, plus a 
reporter-rewriter for our new regional desk. 
Also wanted: trainees for development as 
copy editors, and a sports writer. Send re- 
sume, clips, references and an explanation 
of why you want the job to: Cliff Hebard, 
The Syracuse Newspapers, Clinton 
Square, Syracuse NY 13221. 


COPY EDITORS-FLORIDA 

Growth at the award-winning Palm Beach 
Post in West Palm Beach, Florida, requires 
2 experienced copy editors for a universal 
desk that handles all layout and editing for 
all departments. We use lots of color and 
graphics anda modular layout. You'll joina 
young, bright staff that strives to produce 
newspapers 7 days a week that people 
want to read. Resumes and layout samples 
to Peter B Briggs, News Editor, Palm 
Beach Post, PO Drawer T, West Palm 
Beach FL 33402. 


EXPERIENCED EDITOR/REPORTER for 
highly aggressive county seat weekly in 
southwest Idaho. Staff of 3. Must be famil- 
iar with VDT equipment. All employee ben- 
efits paid by company. Competitive salary. 
Send full resume to Don Rosebrock, Wood 
River Journal, Box 998, Hailey 1D 83333. 


COPY 
EDITOR 


If you have a reporting back- 
ground and have worked 
all the desks, we'd be in- 
terested in talking to you 


about joining our staff as a 
Copy Editor. Start at $25,000 
Or up, depending upon ex- 
perience with full benefit 
program. Major East Coast 
AM Daily. 


Send Resume In Strict Confidence to 


Box 31621, Editor & Publisher 
An Equal Opportunity Employer, M/F 
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HELP WANTED 
EDITORIAL 


SUNBELT BY THE SEA 
Our 96,000 paper needs a pro for our out- 
standing leisure section. We want an ex- 
perienced writer with initiative and solid 
reporting skills who can handle personality 
profiles, consumer articles and travel and 
entertainment features. $20,000 range for 
the right person. Zone 3. Send clips and 
resume to Box 31487, Editor & Publisher. 


REPORTER: Fact digger who writes crisp, 
complete stories wanted by 40,000 circu- 
lation Texas PM paper. Heavy on hard 
news, so no beginners please. Box 31503, 
Editor & Publisher 


THE AMERICAN UNIVERSITY School of 
Communication in Washington DC seeks 
graduate assistants with full time jour- 
nalistic experience to work in teaching and 
professional positions while earning a Mas- 
ters Degree in its program in Journalism 
and Public Affairs. This is a one-year full 
time program. For information, write Dean, 
School of Communication, The American 
University, Washington DC 20016. An 
Equal Opportunity/Affirmative Action 
Employer. 


DYNAMIC general assignment reporter po- 
sition open on award-winning PM daily in 
northern Illinois. Circulation 5600, Mon- 
day through Saturday. Great opportunity 
to gain excellent experience in the cover- 
age of ey government police beat, in the 
courts, Varied duties include columns, 
features and the development of photo 
skills. We are looking for a person who 
wants to learn, grow and add input to our 
staff. A positive, can-do attitude most im- 
portant. Basic experience gained from our 
operation will last a lifetime. Salary open, 
ieee included, Please write to: Manag- 
ing Editor Al Post, Belvidere Daily Republi- 
can, 401 Whitney Blvd, Belvidere IL 
61008. Please give education, experience, 
references and personal history. 


EDITORIAL 
WRITER 


For major Eastern metro 
paper. Informed on nation- 
al and international issues. 


Vigorous, succinct expo- 
nent of moderate conser- 
vative positions. Salary and 
benefits will match talent 
and experience offered. 

Send Resume In Strict Confidence to 


Box 31620, Editor & Publisher | 


An Equal Opportunity 
Employer, M/F 


HELP WANTED 
EDITORIAL 


CITY EDITOR 


We need experienced editor to guide 
young, talented staff on 20,000 circulation 
PM newspaper. Good pay. Contact Frank 
M Lane, Managing Editor, The Daily Non- 
pareil, Council Bluffs, IA 51501. Phone 
(712) 328-1811. An equal opportunity 
employer. 


DESK PERSON for expected opening early 
in 1980. Must be versatile and skilled in 
copy editing, headline writing and layout. 
Experience a must. Write to Editor, Eve- 
ning Capital, Box 911, Annapolis MD 21401. 


WASHINGTON DC news weeklies seek in- 
tellectually curious reporter to cover 
economic/environmental issues in syn- 
thetic fuels and the national push for coal 
use. We seek intelligence and superior 
clarity in the 3 to 4 clips required with your 
resume. We offer above average pay, occa- 
sional travel, a non-smoking office, good 
fringes, useful and cosmopolitan col- 
leagues and a challenging beat. Send re- 
sume and clips (required) to Box 31470, 
Editor & Publisher. 


VERSATILITY 

An 8500 6-day PM in North Dakota has 
growing pains: we're half a person short on 
the desk, a quarter person short in the 
darkroom and a quarter person short on 
the writing staff. If you're a versatile jour- 
nalist who can write, handle a camera, and 
has an eye for layout we would like to see 
and talk about your work. Call collect (701) 
572-7162, in Williston, North Dakota, be- 
tween 2 PM and 5 PM any weekday and ask 
for Rick Trembley 


REPORTER with editing, managing poten- 
tial to assist publisher on county seat 
Pennsylvania weekly. Only the best need 
apply. Box 31575, Editor & Publisher 


EDITORIAL 
TALENT 


Small but scrappy Midwest group 
seeking to attract a clutch of 
editors and sub-editors who see 
themselves as comers, but who 
find themselves stalled by cir- 
cumstance. Two or three of those 
applying should find themselves 


in top editorial job on one of our 
dailies or award-winning non- 


dailies. Two or three others 
should find themselves near the 
top. We pay well. offer good 
fringes, and plenty of oppor- 
tunities to grow. We would prefer 
conservative political outlook. 
and look with particular favor on 
applications from women, 
minorities. Box 31429, Editor & 
Publisher, 


starter. 


Send resume and clips to: 


MEDIA 
RELATIONS WRITER 


Major Midwest utility seeks experienced Reporter- 
Writer to join the media relations section of its Public 
Affairs Department. Duties involve preparing news 
releases and background papers, handling inquiries 
from news representatives, arranging press conferences 
and making recommendations on public relations pro- 
gram. Requires degree in Journalism or English and at 
least three years of media experience. Must be a self- 


Salary is competitive and benefits are excellent. Good 
opportunity for professional growth and advancement. 


Box 31530, Editor & Publisher 


An Equal Opportunity Employer M F 
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HELP WANTED 
EDITORIAL 


EXPERIENCED copy editor with VDT ex- 
perience to work rim and work into makeup 
and layout. Aggressive newspaper of 
70,000. Zone 4. Write Box 31458, Editor & 
Publisher. 


MANAGING EDITOR needed for 18,000 
circulation daily in Zone 3. Must have abil- 
ity to direct and motivate staff of 12. Ex- 
perience in all phases of editorial opera- 
tion required. Send resume to Box 31457, 
Editor & Publisher. 


IMMEDIATE OPENINGS for two senior 
editors with exceptionally strong writing 
and organizational skills for consumer 
magazines with special emphasis in au- 
tomotive and travel subjects. College de- 
gree, minimum of 5 years editorial experi- 
ence required. Suburban Chicago location. 
Submit detailed resume including salary 
history and published writing and editing 
examples to Box 31623, Editor & 
Publisher. 


BUSINESS WRITER 


We're a 62,000 daily and 108,000 Sunday 
looking for the right candidate to cover the 
economy and the local business commun- 
ity. One to 3 years experience, business 
background ideal. Contact Steve Jacob, 
Assistant Editor, Ft Wayne Journal 
Gazette, 600 W Main St, Ft Wayne IN 
46802. 


ASSISTANT CITY EDITOR for night super- 
vision regional PM near Chicago; dynamic 
news area; metropolitan pay, benefits. Re- 
porting, writing, copy editing, layout ex- 
perience required. Box 31619, Editor & 
Publisher 


COPY EDITORS, reporters. Growing AM 
paper in competitive field needs experi- 
enced desk people, writers. Zone 1 experi- 
ence preferred. Send resume, salary his- 
tory to The Telegram, 410 State St, 
Bridgeport CT 06602. 


CHICAGO'S fastest growing suburban daily 
has openings for a few reporters and a li- 
brarian. Daily experience required. Good 
starting salary, generous fringe benefits. 
Send resume to Managing Editor, South- 
town Economist, 5959 S Harlem Av, 
Chicago IL 60638. 


HELP WANTED 
EDITORIAL 


SPORTS EDITOR sought for growing, im- 
proving, 38,000 5-day AM with sports staff 
of 7. Letters (only) should include resume 
and statement of sports coverage 
philosophy and should be sent to Don 
Sharpe, The Journal-Courier, 367 Orange 
St, New Haven CT 06503. 


TOLEDO BLADE is seeking general as- 
signment reporter. We are looking for ex- 
cellent writers with hard news experience, 
and desire to take challenging assign- 
ments. Send resume and clips to Person- 
nel Manager, The Blade, Toledo OH 
43660. 


SPORTS EDITOR for rural daily-semi- 
weekly in central Illinois. One person staff 
covers 5 high schools. Camera ability 
necessary. Salary $150-$180 depending 
on experience. Ron Isbell, The Daily Re- 
porter, Box 158, Casey IL 62420. (217) 
932-5211. 


CREATING best weekly in Southwest but 
we need you. Long hours. Low pay. Arizona 
Desert Eagle, PO Box 13342, Phoenix AZ 
85002. 


SPORTS WIRE EDITOR—Must be familiar 
with VDT, adept at rewrite and editing 
copy. Will be required to do page makeup 
and should have experience in handling 
feature layouts. Send complete resume to 
Bob Roesler, Sports Editor, The Times- 
Picayune, 3800 Howard Av, New Orleans 
eee An equal opportunity employer 
/F. 


METRO EDITOR to direct talented staff in 
strong local coverage. New Jersey news 
background preferred. The hours are long, 
the challenge is tough but the standard is 
excellence and the rewards commensu- 
rate. Write directly to Don Lippincott, Dep- 
uty Editor, Trenton Times, PO Box 847, 
Trenton NJ 08605. 


EXPANDING WEEKLY in northern Zone 1 
eyes new horizons in editorial department. 
Needs aggressive, no-nonsense editor with 
good judgment. Must provide leadership 
and supervision. Salary to $15,000 depend- 
ing on experience. Liberal benefits. Cold 
climate but excellent area to raise family. 
Only serious, hard-working person looking 
for excellent opportunity need apply. Box 
31528, Editor & Publisher. 


SIX DAY moderate size western Pennsyl- 
vania paper has immediate opening for ag- 
gressive, self-starting reporter-photog- 
rapher. VDT experience a plus. Send com- 
plete resume and references (confidential) 
to Box 31444, Editor & Publisher. 


COPY EDITORS 

THINK AHEAD 
The Times Herald-Record, a 70,000 
award-winning daily in southern New York, 
is seeking qualified candidates for current 
and future openings on its copy desk. Ex- 
perienced copy editors (2 years) with a 
working knowledge of VDT, photo use, and 
page layout are encouraged to send de- 
tailed resumes and clips. Top candidates 
will be contacted for follow up interviews. 
Box 33292, Editor & Publisher. 


COMMUNICATIONS 
EDITOR 


FORTUNE 500 ENERGY COMPANY 
seeking corporate communications 
editor to design, write, edit and 
do layout on a twice-monthly em- 
ployee newspaper. Successful can- 
didate will be a self-starter with 
creative ideas and thick skin. De- 
gree in Journalism or related field 
plus several years experience re- 
quired. Competitive salary and at- 
tractive living environment. 


Send full resume and work samples 
to: 


Communications & Public Affairs 


EG&G IDAHO, INC. 
PO Box 1625 
Idaho Falls ID 83415 


We are an Equal Opportunity 
Employer M/F/H 


U.S. Citizenship Required 


COASTAL MORNING daily in Zone 4 needs 
sharp copy editor-layout man to work on 
central desk. Night work. Also needs bright 
writer for features department. Reply to 
Box 31525, Editor & Publisher. An equal 
opportunity employer. 


HELP WANTED 
EDITORIAL 


OPENINGS FOR: Entry level reporter 
(catch-all desk); education reporter, some 
experience; sports writer with make-up ex- 
perience. Send clips, resume (no calls, 
please) to: Editor, Gastonia Gazette, PO 
Box 1538, Gastonia NC 28052. 


WRITER/EDITOR 
For leading petroleum industry trade 
magazine. We can assure a bright future to 
anyone who is an aggressive reporter, an 
accomplished writer, and a conscientious 
employee. Position requires journalism 
degree and at least 2 years newspaper or 
magazine experience. Send resume, sam- 
les of writing, and salary requirement. 

ox 31598, Editor & Publisher. 


COPY EDITOR—New York area AM seeks 
bright individual with good editing skills 
and ability to write sharp heads. Night 
hours. Starting salary $10,400, Send re- 
sume and references to Box 31589, Editor 
& Publisher. 


* 


OPPORTUNITY IN SOUTHWEST 

We are a growing 28,000 circulation AM in 
the Southwest and we are looking for a few 
solid professionals to solidify our young, 
talented staff. Spots include wire-city desk 
openings, a writing regional editor and a 
strong reporter to direct our bureau effort. 
We are also looking for a young talented 
sportswriter who also knows his way 
around the desk. Most positions require 
2-3 years experience. Contact managing 
editor, Temple Daily Telegram, P.O. Box 
868, Temple, Texas, 76501. 


REPORTER with initiative. Zone 3 com- 
munity daily near Washington DC. Recent 


Biods should apply. Box 31557, Editor & 
ublisher. 


EDITOR 
Morning daily located in Zone 2. Outstand- 
ing opportunity. We are looking for a real 
motivator who will take charge of fine 
staff. Good company benefits. Reply in 
confidence to Box 31559, Editor & 
Publisher. 


MANAGING EDITOR 


National business paper has opening for 


-Managing Editor in the Deep South where 


the living is better. 

Position requires dedication—not a spot 
for would be writers. Should have at least 2 
years magazine experience. Objective high 
quality editing, headline and editorial pro- 
duction required. 


Send resume, two clips and salary history 


| to Box 31522, Editor & Publisher. 


PUBLIC RELATIONS 


Challenge and Growth? You'll find both with 
diversified R.J. Reynolds Industries, Inc. We 
have an opening in our Public Relations 
Department for a highly motivated 
professional communicator. 


The department reports directly to our 
chairman, so you'll be involved in key issues 
facing our multi-national corporation, 
requiring journalistic writing, editing and oral 
communications skills. 


Qualifications include a bachelor’s degree in 
Journalism and at least 2 years experience as 
a reporter covering major stories on a large 
daily publication or equivalent corporate 
communications experience. 


Please send resume and brief letter outlining 
qualifications, career objectives, and 
earnings record to: Mr. David Crump, 
Corporate Recruiting Manager, R.J. 
Reynolds Industries, Inc., 401 N. Main Street, 
Winston-Salem, NC 27102. 


© Tobacco Products 


| = ) J C5) « Foods & Beverages 
n n e Transportation 
e Energy 
RUReynokds Industresinc @ Packaging 


An Equal Opportunity Employer M/F 


HELP WANTED 
EDITORIAL 


THE ISLAND PACKET, the community 
newspaper for America’s finest resort, is 
looking for a proven journalist, preferably 
with editing or administrative experience, 
who can bolster a bi-weekly one critic has 
called “the best damn little newspaper in 
America.” Write: Terry Plumb, PO Box 
5727, Hilton Head Island SC 29928. 


JOB LEADS 


PR/EDITORIAL Jobs nationally 200+ list- 
ings weekly. M. Sternman, 68-38 Yellow- 
stone Blvd., Forest Hills, NY 11375. 


MAILROOM 


MAILROOM FOREMAN 

New position on 43,000 Zone 2 progressive 
and advancing daily operation. The one we 
hire will have mailroom experience, be 
mechanically minded as well as being a 
“take charge” leader of staff. If you are the 
one we seek, send resume and salary re- 

uirement to Box 31363, Editor & 
Publisher. 


MARKETING 


DIRECTOR, 


DIRECT SALES 
LogEtronics 


an international leader in the 
manufacture of photographic 
processing equipment, is cur- 
rently seeking a seasoned Market- 
ing Professional to assume the 
newly created position of Director, 
Direct Sales. Reporting to the Vice 
President of Corporate Marketing, 
you will plan, direct and control 
the direct sales programs for Aer- 
ial, Medical, OEM/Private Label 
sales for all graphic arts products 
(including cameras, and automa- 
tic film processors) and for Gov- 
ernment Market in the United 
States. 

If you possess an extensive in- 
depth knowledge of marketing 
trends and have a proven track 
record in sales management of re- 
lated technical product lines, we 
urge you to pursue this excellent 
career opportunity. 

We offer an extremely attractive 
compensation package in addition 
to our liberal company benefits 
plan. 

Please forward resume with salary 
history in complete confidence to: 


MR. GEORGE URICHECK 
Director of Personnel 
OR CALL 


(703) 971-1400 


LogEtronics, Inc 
7001 Loisdale Road 


Springfield VA 22150 
Equal Opportunity Employer M/F 


PHOTOJOURNALISM 


THE KANSAS CITY TIMES has an im- 
mediate opening for an experienced staff 
photographer with pcowen expertise in 
news photography. Send clips, portfolio 
and resume with salary requirements to 
Joe Coleman, Photo Editor, The Kansas 
City Times, 1729 Grand, Kansas City MO 
64108. This vacancy will not be kept open 
longer than necessary to find the right per- 
son. 


PRESSROOM 


THE CLEARWATER SUN newspaper on 
Florida's west coast has immediate open- 
ings for quality oriented press persons. 
Prefer someone with Cosmo or Urbanite 
experience. Some camera helpful. Contact 
Dale Brower or Steve Farkas, (813) 448- 
2011 or send resume. No collect calls. 


CREW FOREMAN for Harris V-15A, 7 units, 
double ended. Night work. Plate making 
and camera experience helpful. Send re- 
sume to Ballston Printing Co., 72 W High 
St, Ballston Spa NY 12020, or phone (518) 
885-8407, 7-10 pm Eastern time. 
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HELP WANTED 
PRESSROOM 


PRESSPERSON for 5 day, 2 shift commer- 
cial web operation experienced on Harris 
845 and/or Goss Community. Send resume 
to Jerry Zwicky, Graphic Arts Publishing 
Inc, 2285 Warm Springs Av, Boise ID 
83706, (208) 342-3549. 


PRESSROOM FOREMAN 

Rapidly growing 10,000+ daily with out- 
side commercial printing in Zone 9 seeks a 
working foreman experienced on Goss Sub- 
urban offset press. Beautiful area for fish- 
ing and hiking. Many company benefits in- 
cluding profit sharing. Please send resume 
including salary history and references to 
Box 31478, Editor & Publisher. 


LARGE METROPOLITAN DAILY has im- 
mediate opening for Goss Mark Il press- 
men in a non-union plant, Zone 6. Organi- 
zation provides career growth potential 
with excellent salary and fringe benefits. 
All replies confidential. Send resume to 
Box 27824, Editor & Publisher. 


FOREMAN WANTED 
Daily and Sunday operation. Cosmo/Metro, 
camera and platemaking departments. 
Open shop. Good benefits. Zone 4. Replies 
confidential. Send resume to Box 31553, 
Editor & Publisher. 


URBANITE PRESSPERSON needed for 
growing weekly and commercial flyer 
plant. Minimum 5 years experience on Ur- 
banite. Competitive wage structure. Send 
work experience and salary requirements 
to Ken Ratzlaff, Press Superintendent, 
Community Publications Co, 3501 E 46 Av, 
Denver CO 802339. All serious inquirers will 
be answered. Equal opportunity employer. 


ASSISTANT offset press foreman wanted. 
Good opportunity for someone with litho- 
graphic printing experience. This is an im- 
portant leadership position for the person 
who enjoys working with and motivating 
others. We are a newspaper who takes 
pride in our award-winning printing. Good 
fringe benefits. Contact Dan Wahlheim, 
Press Foreman, The Daily Dispatch, 1720 
5th Av, Moline IL 61265. 


RAPIDLY EXPANDING newspaper in Zone 
5 is seeking an experienced pressperson 
capable of running top quality color work 
on a Harris 1650 or Metro press. Possible 
head pressperson or foreman M/F position 
for qualified person. Good company bene- 
fits and working conditions. Only qualified 
eople need apply. Write Box 31610, 
ditor & Publisher. 


PRODUCTION 


BINDERY, operator-supervisor for 
stitcher-trimmer. Graphic Printers, Inc, PO 
Box 448, Mansfield MA 02048. (617) 
339-3501. 


PRODUCTION MANAGER for six-day 
afternoon daily in Zone 7. Must have com- 
plete background, including web press. 
Job open now. Full benefits. Write Box 
31570, Editor & Publisher. 


PUBLIC INFORMATION 


WRITER to handle media contacts and 
prepare releases, tip sheets, etc. for Col- 
leges of Architecture and Business and 
Virginia Tech (VPI & SU) in Blacksburg, Vir- 
inia. Individual works with deans of col- 
lege and director of central University In- 
formation Office in establishing program 
of external and internal communications. 
Completion of a standard college degree 
and 2 years of experience in Journalism or 
Public Relations work may be substituted 
for experience or work experience may be 
substituted for education. Individual must 
be good writer. Familiarity with the fields 
of business and architecture would be 
helpful. Contact: Leonard Herr, Employee 
Relations, Virginia Tech, Blacksburg VA 
24061. The deadline is January 30, 1980, 
for applications. Virginia Tech is an equal 
opportunity/affirmative action employer. 


SYNDICATE SALES 


AMBITIOUS, determined sales representa- 
tive with syndicate experience needed for 
promising syndicate. Good opportunity to 
grow. Salary and commission negotiable. 
Box 31299, Editor & Publisher. 


DYNAMIC new syndicate needs sales- 
persons nationwide. Commission. Compat- 
ible line OK. Allied Press International, Box 
2291, Washington DC 20013. 


Positions Wanted... 


ADMINISTRATIVE 


EXPERIENCE—After 7 years of successful 
sales management on a larger medium size 
daily, | joined a small daily with a long 
history of losses and as publisher made it 
very profitable. Now I'm seeking general 
management of a medium daily or sales 
management of a large daily. Degree, solid 
family man and community leader. Box 
31241, Editor & Publisher. 


PUBLISHER—An experienced publisher 
with strong management background, 
seeks opportunity to run either a weekly or 
small daily. Complete resume and inter- 
view now. Prefer South or Southwest. 
Write Box 31291, Editor & Publisher. 


EXPERIENCED daily general manager, 
former weekly owner, solid training in 
every phase of newspapers ate 
shoppers. Resume, interview NOW. Call 
(601) 627-7906. 


AD AND GENERAL manager with positive 
track record seeks weekly publisher posi- 
tion in the Pacific Northwest. Box 31615, 
Editor & Publisher. 


30 YEAR SUCCESS STORY. Ad Director/ 
General Manager—available January 15. 
Experienced weekly to medium daily. Total 
supervision. Will consider stock purchase. 
Prefer Zone 3 or 4. Bob Alexander, (803) 
449-3596. 


ADVERTISING 


NEWSPAPER PRO with 30 year success 
story seeks new challenge. Knows how to 
work, train, build and manage. Available 
now! Box 31268, Editor & Publisher. 


TOP AD MAN—Published in Ad Age, can 
build daily in competitive situation. Pro- 
motional ideas. Please write fully. Box 
31625, Editor & Publisher. 


ARTIST 


COMMERCIAL ARTIST for General Motors. 
Cartoonist for 3 weeklies. Seeking new 
career on daily. Solid portfolio. Bob 
Seymour, 4651 Graford Ln, Stow OH 
44224, 


COMBAT ARTIST/Photographer; 3 years 
newspaper staff experience, ex-Green Be- 
ret, desires position or assignment with 
newspaper group or news service to go 
where other photo-art journalists fear to 
tread. | am military-parachute qualified 
Vietnam combat vet and can get into 
whatever hot spot you want covered. Re- 
sume and tear sheets upon request. Box 
31523, Editor & Publisher. 


CARTOONIST 


NEED AN EXPERIENCED Cartoonist/Illus- 
trator. Caricatures, editorial, whatever 
your desire, | can do it to your satisfaction. 
Full-time or mail service, Leaving the army 
soon. Box 31496, Editor & Publisher. 


CIRCULATION 


CIRCULATION MANAGER 20 years proven 
ability all facets of department. Strengths 
in innovative carrier promotion, proce- 
dures, and organization. Looking for small 
to medium newspaper in Zones 1, 2, 3, 4. 
Call R Tice (609) 884-5088. 


CLASSIFIED ADVERTISING 


CLASSIFIED MANAGER, (10 years, 50K 
daily). Sales, planning, promotion, 
budgets, VDT input, people oriented, retail 
experience. ANCAM. Resume, references. 
Dwight Thomas, 1201 N 64, Waco TX 
76710. (817) 772-1697. 


To answer box number ads in 


EDITOR & PUBLISHER 


Address your reply to the box number 
given in the ad, c/o Editor & Publisher, 
575 Lexington Ave., New York, N.Y. 
10022. 


Please be selective in the number of 
clips submitted in response to an ad, 
include only material which can be 
forwarded in a large manila envelope. 
Editor & Publisher is not responsible 
for the return of any material submit- 
ted to its advertisers. 
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EDITORIAL 


COPY EDITOR will add authority, vitality to 
major daily’s desk. Capable, creative pro 
MA, VDT experienced, layout flair, sound 
judgment, steady temperament. Solid man 
for solid spot. Box 31366, Editor & 
Publisher. 


EDITORIAL 


EX-WASHINGTON, state house corre- 
spondent seeks good, challenging job 
anywhere. Skilled writer, editor, inves- 
tigator, 44. Awards. Sober. Earning 
$25,000, in dull job, bad city. Box 31208, 
Editor & Publisher 


EXPERIENCED, young sportswriter at 
20,000 daily/Sunday wants to tackle 
major/medium daily. Have covered pros, 
preps, colleges and shared. daily column 
Will relocate anywhere. Box 31364, Editor 
& Publisher. 


SPORTS DESKMAN/WRITER seeks new 
challenge, 10 years experience, 5 as top 
man. Would like to be sports editor. Box 
31371, Editor & Publisher. 


LOVING CARE of your weekly as you slow 
down or phase out. Skilled newsman offers 
community journalism experience, 
investment funds. Prefer Zones 1 through 
4. Call (202) 462-7722 nights/weekends. 


NEWSLETTER ACE. Readers referred to 
my four-page sheets, with their stunning 
graphics and effervescent copy, as 
“magazines. Five years experience in- 
cludes two start-ups. Seek New York spot 
doing same, copy editing (have unusually 
keen ear for language) or similar. (212) 
345-2563, 495-4480. 


I'LL GIVE YOU my best. VISTA wants to get 
back in newspaper work as reporter. 
Journalism/political science grad with 4 
years experience on large college daily and 
3 internships. Will go anywhere. Box 
31616, Editor & Publisher. 


INDY 500, NIT, NBA, PEACH BOWL, 
MAJOR LEAGUE BASEBALL—Sports- 
writer-Editor experienced in all the above 
and much more. Published nationally. Pre- 
fer southwest Florida, Hawaii, but recep- 
tive to right offer anywhere. Box 31578, 
Editor & Publisher. 


YOUNG (24) yet experienced (2%2 years) 
journalist seeks position in Washington DC 
area. Wide range of experience—county 
politics, courts, police. Grad of top 
J-school. Some VDT and editing skills 
Available after January 1. Box 31566, 
Editor & Publisher. 


I'M YOUNG, but good. Have covered top 
sports beats as well as local government 
the past 4 years. Seeking news spot on 
quality metro. Top academic credentials. 
Box 31564, Editor & Publisher. 


EDITOR, 41, family man, wants to settle on 
small daily that finds quality, profit com- 
patible. Numerous awards, top references. 
Can balance budget, news. R. Jenkins, 34 
S Alves, Henderson KY 42420. 


VETERAN EDITOR, reporter, photog- 
rapher, publisher, teacher. A take-charge 
journalist with a good knowledge of mod- 
ern communications, printing and type- 
setting technology. A pusher tet the best 
who wants good professional opportunity 
in Zone 8. Box 31529, Editor & Publisher. 


ZONE 5 writer with flair for humorous and 
imaginative features seeks worthwhile po- 
sition. Solid interviewing, reporting skills, 
too. Box 31321, Editor & Publisher 


EX-NEWSPAPERMAN seeking editorial 
spot with small publishing house needing 
versatility, resourcefulness, experience. 
Box 31315, Editor & Publisher 


GRAPHICS DIRECTOR 
COMMUNICATIONS DIRECTOR 
Graphics director, editor, on major news- 
papers and magazines. Author of a classic 
trade book, finishing novel and looking to 
settle. Knowledgeable in PR, MR, AV, and 
industrial and financial ad/marketing. Box 

31438, Editor & Publisher. 


FREELANCE 


SEEK GENERAL ASSIGNMENT position. 
Communications/J-degree, former English 
teacher, news intern at radio station, col- 
lege newspaper, yearbook experience, 
would prefer East Coast. Box 31450, 
Editor & Publisher. 


TOP FLIGHT employed news, PR man, 20 
plus years, seeks Midwest (prefer Mis- 
souri) post, either field, A-1 references. PO 
Box 441, Niles OH 44446 


PHOTOJOURNALISM 


THE EYES HAVE IT! Sharp-eyed, creative, 


former chief photographer Zone 6 daily 
seeks staff spot on picture-conscious pub- 
lication. Also 8 years stringer experience 
with Zone 5 daily/weekly/wire service. Will 
provide eye-catching shots with power and 
sensitivity. Clips and portfolio. Rick Bam- 
man, 820 Inverway, Palatine IL 60067. 
(312) 359-1979. 


PRODUCTION 


PRODUCTION MANAGER 

Highly qualified to direct your production. 
Good all-round newspaper experience. 
Know budgeting, proper planning, work 
well with people, acquainted with latest 
equipment and techniques. Capable labor 
relations. Quality and cost-conscious. De- 
greed. Box 31437, Editor & Publisher 


SEASONED, RESULT-ORIENTED Produc- 
tion Manager with proven record in prod- 
uctivity improvement, expense reduction, 
electronic systems design and manage- 
ment, quality control and plant design is 
looking for challenging position with 
medium to large daily. Two jobs in 19 
years. Top references. Reply with confi- 
dence to Box 33109, Editor & Publisher. 


E&P Employment Zone Chart 
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Shop Talk at Thirty 


By Robert U. Brown 


New information order and Third World despots 


(Following is a partial text of an un- 
usual speech on the ‘‘strategy of Third 
World despots’? to obtain a new world 
information order. It was delivered by 
Mr. Kristijansson, editor of the daily 
Dagbladid in Reykjavik, Iceland, at a 
conference on ‘‘Information and Human 
Rights’’ at the Giorgia Cini Foundation 
in Venice, Italy, December 7.) 


In the North-South dialogue, as car- 
ried out mainly in Unesco and the Third 
World, we are not only slowly but also 
surely assimilating the vocabulary of 
Eastern Europe rulers . . . and the vo- 
cabulary of Third World rulers who want 
to be left in peace to exploit their sub- 
jects while they attract Western aid to 
bolster their private bank accounts. 

These harsh words need some explain- 
ing. 

Life expectancy in France in the year 
1788 was 30 years. It is now 45 years in 
the Third World. The situation in Europe 
200 years ago was in other respects simi- 
lar to the present Third World situation. 

Probably 80% of the population lived 

. under the whips of the representa- 
tives of an extremely small segment of 
the population, the ruling class. The rul- 
ing class made history, culture, wars, 
founded churches, built splendor and 
wrote history for itself. 

We are now apt to forget the shoulders 
on which these societies were built, the 
broken shoulders of parents of starving 
children. Presently, in the same way, the 
so-called national identity and culture of 
Third World despots is based upon the 
shoulders of their slaves and semi- 
slaves. 

In Europe and North America all this 
was changed in the industrial revolution 
and the following social democracy. 

The First World got rich and was able 
to distribute the wealth more or less to all 
classes of the population. This wealth 
was new, not taken away from anybody. 
It was certainly not taken from the Third 
World. 

Look at the Swedes and Swiss, two of 
the richest peoples in the world, who 
never had any colonies. Look at the 
Japanese and Germans who didn’t get 
extremely rich until they had been de- 
prived of their foreign possessions. 

The First World is certainly not now 
engaged in an economic conspiracy 
against the Third World by keeping 
prices low on primary goods. The Euro- 
pean Economic Community and North- 
ern America are flooded with surplus ag- 
ricultural produce. The United States is a 
net exporter of agricultural produce and 
raw materials. 

The First World does not even need 
the Third World. It can produce all the 
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raw materials it needs, admittedly some 
of them at a higher cost than they can be 
bought elsewhere now. But the cost is 
marginal. 

On the other hand, the Third World 
desperately needs the First World if it 
wants to quicken its own road to the 
industrial revolution. 

I have explained this to stress the point 
that the question of a colonial guilt 
should not dominate the North-south 
dialogue. . . . This is important in con- 
sidering the demand for a new interna- 
tional information order as a weapon in 
the battle for a new international 
economic order. 

It is a part of a successful strategy of 
Third World despots to excuse their 
greed, inefficiency and exploitation and 
put the blame on the First World. . . Of 
course they want themselves to decide 
what information comes from their coun- 
tries and into their countries. And they 
have a good chance of winning. 

We don’t even know if the admirable 
exception of India will stay on forever. 
The Third World rulers will kick out 
agency correspondents and stringers. 
They will play upon agency rivalry, try- 
ing to blackmail them into accepting 
more or less their restrictions and prop- 
aganda. 

And we in the First World would not 
like to see the present information stan- 
dards in our part of the world lowered by 
compromises with Third World rulers 


Some of the arguments against the 
First World I can understand. My own 
country is a semi-Third World position 
versus the First World. 

We have to live with a one-way infor- 
mation traffic. We can read and do read 
foreign agency reports, foreign newspa- 
pers and listen to foreign radio stations. 

No one, on the other hand, reads our 
papers or listens to our radio or sees our 
TV. There is both the language barrier 
and the lack of interest in the affairs of a 
small country. 

Sometimes we would like to have our 
voices heard. We felt this heavily during 
the so-called cod wars with Britain. But 
we understand that there is no way for us 
to compel the outside world to listen to 
our voice. 

Even if we could join an eventual 
Third World rulers’ conspiracy against 
the news agencies, the distributed mate- 
rial would end up in the wastebaskets of 
the newspapers, radio and TV stations of 
the outside world. 

The news customer in Nebraska or 
Lombardy is simply not interested in 
Icelandic fishing problems. 

Neither I nor the Third World can 
force information down your throats. 


ELECTED—Wayne Fickinger, 53, was 
elected president and chief operating 
officer of J. Walter Thompson Co. All 
domestic and international divisions 
and subsidiaries report to Fickinger, 
who was a reporter for the United Press 
before starting his careerin advertising. 


A Third World news pool filled with 
propaganda from despots has little 
chance for subscribers in the First 
World. 

I understand that they are unhappy 
about it, but my reasons are different 
from theirs. 

I accept the lack of good news from 
Iceland in the international press. It is 
the bad luck of a small country outside 
the mainstream. 

But I miss the other side, I miss the 
bad news—exactly that news which 
Third World rulers hate most. As 
everywhere, the men in power in my — 
country are extremely sensitive to 
foreign opinion, their image abroad. 

They want everybody to know that 
they are running a democratic and effi- 
cient country. They don’t want the out- 
side to know about their lapses into 
greed, corruption and inefficiency. 

They want to meet their foreign col- 
leagues as dignified men. If the informa- 
tion in the Icelandic press about their 
occasional lapses were known abroad 
they would take more care. They would 
try to avoid greed, corruption and ineffi- 
ciency. That would be a help to my na- 
tion, just as news of the greed, corrup- 
tion and inefficiency in the Third World 
rulers could help the population there. 

We must never mistake the Third 
World rulers for the Third World popula- 
tion. Whatever we do for the Third 
World we should do for the people there 
and not for the rulers. 

The UN and UNESCO are controlled 
by the representatives of despots. We 
should not heed their advice. We are not 
guilty of exploiting the Third World, 
neither in economy nor in information. 

We have no responsibility towards 
Third World rulers who want to control 
the information channels. 

What responsibility we may have is to 
the Third World toiler who is a human 
being just as our toiling ancestors were. 


EDITOR & PUBLISHER for December 15, 1979 
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The forest and the sea shape life in the Coos Bay community. Home of the world's largest 
wood products shipping port, its big mills not only feed lumber into world markets but also 
provide jobs and security for the thousands of families living here. 


For over a century Coos Bay's The World has chronicled the activities of this historic area, 
spearheaded countless worthy projects, and helped in a thousand ways to keep alive the 
spirit of family strength inherited from the pioneers who braved the Oregon Trail to settle here. 


Note: If you are interested in the possibility of 
moving your family to this community, 
please write The World, Box 779, Coos 
Bay, Oregon 97420. Your inquiry will be 
kept strictly confidential. 
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Eagle Hill - SR1, Box 16B, Charlottesville, Virginia 22901 


San Mateo, California, 400 El Camino Real 
Washington, D.C., 1395 National Press Building 
Santa Barbara, California, 1236 Coast Village Road 
Spokane, Washington, West 601 Main Street 


FAMILY TOWNS 
USA. 


Flagstaff (Ariz.) Arizona Daily Sun Santa Paula (Callf.) Chronicle DeKalb (Ill.) Dai/y Chronicle Oregon City (Ore.) Enterprise-Courier 
Banning (Calif.) Record-Gazette Taft (Callf.) Midway Driller Georgetown (Ky.) News and Times The Dalles (Ore.) Chronicle 

Hanford (Calif.) The Sentine/ Wasco (Calif.) News Paris (Ky.) Daily Enterprise Lewistown (Pa.) The Sentine/ 

Napa (Callif.) The Register Manchester (Conn.) Hera/d Hazard (Ky.) Herald Voice Mifflin County (Pa.) Observer 

Novato (Calif.) Advance Crestview (Fla.) Okaloosa News Journa/ Haverhill (Mass.) Gazette Provo (Utah) The Daily Herald 
Petaluma (Callif.) Argus-Courier Niceville (Fla.) Bayou Times Flat River (Mo.) The Daily Journal Newport (Vt.) Express 

Rohnert Park-Cotati (Calif.) Clarion Honolulu (Hawall) Beach Press Hamilton (Mont.) Ravalli Republic Pullman (Wash.) Herald 

Santa Maria (Callf.) Times Lihue, Kaual (Hawall) The Garden /sland Coos Bay (Ore.) The World Rhinelander (Wis.) Dai/y News 


Represented Nationally by Newspaper Advertising Service Company 


“We wanted to make 
a strong commitment to 
more scope and varie 
iInour wire news report.’ 


Mitart Rsoncen 


Stewart Spencer, 
Editor, The Charlotte News 


The Trend Continues. 


The largest afternoon daily in the Carolinas has 
begun receiving UPI's “A” wire, North and South 
Carolina reports, sports, business wire and 
Newspictures service. 


Their decision was made after a team of News 
Editors conducted a week-long, side-by-side 
comparison of UPI and the newspaper’s 
other wire services. 


If you're not with UPI, perhaps 
The Charlotte News 
knows something 
you should know. 


We're always eager 
to talk. 
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